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Rough Proofs 


The cooperative advertising cam- 
paign of the health and accident 
companies in 1936 should be a great 
success. The public is now ready to 
admit that if you want to stay 
healthy, you'll have to avoid acci- 
dents. 

- = @ 


The coupon returns of LaSalle Ex- 
tension University from confession 
magazines indicate either that they 
have a lot of men readers or that 
the way to sell a man is to meet the 
wife. 

» F ' 


Wine is a food, insist California 
vintners. But now and then it makes 
a pretty good drink, too. 


> 9 


Sunset Magazine will eliminate 
“door-bell ringers,” the publisher 
says. The effort is apparently to re- 
lieve the congestion in the agencies’ 
reception-rooms. 


7 = = 


After all, Gov. Hoffman is entitled 
to his share of the publicity in the 
Lindbergh case. 


vvwegyV 


Stewart-Warner’s come-back, says 
President Otis, was no miracle—just 
common sense. But stockholders 
admit that during the past six years 
acquiring common sense has occa- 
sionally been in the nature of a 
miracle. 


, 


Tiffany’s advertising has been 
changed from dignified institutional 
copy to straight selling ads. No use 
being so exclusive as to exclude a 
lot of the customers. 


vvweegy 


One set of advertising awards that 
advertisers won’t fight over will be 
announced from time to time by the 
special board of review of the Fed- 
eral Trade Commission. 
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H. G. Weaver, GMC’s research ex- 
pert, says no consumer. likes to be 
classified by the advertiser as a fish. 
No fish likes to believe he is any- 
thing less than a whale. 
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The motto of the receivers, as re- 
vealed by all of those investigations, 
must have been, “It is more blessed 
to give, but receiving isn’t such a 
bad racket, either.” 


vvw#gy 


“Girth control for men” is offered 
through a new product of the knitting 
mills. Business is getting better, 
but expansion should not be concen- 
trated at the equator. 
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Dreft is using co-eds for sampling 
work, realizing that when it comes 
to bathroom laundering, they are 
the world’s greatest experts. 


> 


“You’re as young as your feet,” is 
the slogan of a new advertising cam- 
paign. It’s just another way of say- 
ing, “You’re as old as your bunions.” 


Copy Cus. 


NEW COPY 


Bvery bour’s 2 rush hour on the sir. That's why it's a» 
necessary to tune the serial as it is to tune the set. Oaly 
PHILCO tunes the serial to the wave-band you want 
automatically! From the jammed radio channels, the 
PHILCO built-in Aerial-Tuning System picks out the 
particular foreign station you want, and brings it iato 
the sensitive radio circuits without the slightest loss. 


THE PHILS O built-in AERIAL TUNING SYSTEM 


DOUBLES THE FOREIGN STATIONS 


YOU CAN GET AND ENJOY 


Cartoons being used in newspa- 
pers by Philco. Several advertise- 
ments are grouped in one issue. 


MAINTENANCE OF 
PRICES CALLED 
IMPRACTICABLE 


Leading Topic at Convention 
of Marketers 


Atlantic City, N. J., Dec. 5.— 
Whether called “price fixing” or 
“price maintenance,” efforts to con- 
trol the amount to be paid by the 
consumer for a given product are 
doomed to failure, in the opinion of 
many of the speakers appearing be- 
fore the annual convention of the 
American Marketing Society at the 
Claridge Hotel Nov. 29 and 30. The 
debate ran through two sessions un- 
der the headings of “Serving the 
Public” and “Setting up Sane Con- 
trols.” 

In exploring the shadowy territory 
where desire for quality at last sur- 
renders to a price in keeping with 
the exchequer of the buyer, several 
speakers even intimated that price 
maintenance, if practicable, would be 
found unwise by many manufac- 
turers. 

Leverett S. Lyon, executive vice- 
president of Brookings Institution 
said that merely defining fair and 
unfair trade practices has been dem- 
onstrated so difficult a task as to defy 
the ingenuity of man. To do the 
work well requires the “wisdom of 
the serpent, combined with that of a 
Solomon,” he asserted. 


Coutant Is President 


Frank R. Coutant, research director 
of Pedlar & Ryan, New York, was 
elected president of the American 
Marketing Society, succeeding Frank 
M. Surface, Standard Oil Company of 
New Jersey. Mr. Lyon was made 
vice-president; John J. Karol, Colum- 
bia Broadcasting System, New York, 
secretary, and Ferdinand C. Wheeler, 
distribution counselor, New York, 
treasurer. 

Regional vice-presidents elected 
were: New York, Wm, H. Ingersoll, 
Ingersoll & Norvell, Inc.; Boston, C. 
A. Ehrlich, C. F. Hovey Company; 
Philadelphia, Louis D. Waldron, 
RCA-Victor Company; Washington, 
Chas. J. Brand, National Fertilizer 
Association; Cleveland, Allan Rood, 
Fuller & Smith & Ross, Inc.; St. 

(Continued on Page 29, Col. 1) 


Drug Jobbers in Revolt 


Against Triple ‘Squeeze’ 


Expert Says Passing of 
Jobber Creates New 
Problems 


New York, Dec. 5.—The wholesaler 
seems to be definitely passing out of 
the picture, and the salvation of the 
independent retailer lies in a closer 
relationship with the manufacturer, 
A. D. Whiteside, president of Dun & 
Bradstreet, told Associated Business 
Papers, Inc., at its meeting in the 
Waldorf-Astoria Monday. 

Reviewing the fundamental 
changes that have beset the distribu- 
tion system within recent years, Mr. 
Whiteside pointed out that manufac- 
turer-retailer relationships must take 
on an aspect of more perfect harmony 
if the independent is to survive the 
competition of the times. In this 
set-up, he intimated, the conventional] 
wholesaler has no place, being re- 
placed by a relationship in which the 
manufacturer sells the retailer di- 
rect, keeping him carefully under his 
wing, and providing him with all 
possible assistance in his struggle 
for existence. 

Replacement of things which wear 
out or become outmoded, and the cre- 
ation of new uses form the basis for 
all distribution, Mr. Whiteside said, 
pointing out that the ratio of pur- 
chasing dependent upon each of these 
factors varies considerably as times 
change. 


Shift in Demand 


“Twenty-five or thirty years ago,” 
he said, “volitional buying, consist- 
ing of the purchases of those goods 
and services not essential to the 
maintenance of life and health, con- 
sisted of about 15 per cent of all 
buying. Now volitional buying con- 
stitutes some 35 per cent of the total. 

Turning to the methods by which 

(Continued on Page 28, Col. 1) 


W. C. T. U. Launches 
Anti-Alcohol Copy 


in New York State : 


New York, Dec. 6.—After repeated 
threats to cease reading newspapers 
and magazines which carry liquor 
advertising the Woman’s Christian 
Temperance Union has about-faced 
with a temperance campaign of its 
own in 25 New York State newspa- 
pers, resolving to test, as it were, 
the method of “fighting fire with 
fire.” 

The first insertion appeared in the 
New York American and New York 
Herald Tribune yesterday. Different 
copy was run in the New York Times 
this morning. Newspapers in Wa- 
tertown, Syracuse and Utica ran the 
first insertion today. 

The agency in charge is Frank 
Presbrey Company, whose founder is 
vice-president of the Boy Scouts of 
America. Bryant Griffin is account 
executive. 

All copy runs about 600 lines. The 
first shows a picture of an airplane 
winging high across clouded skies. 
Stating that “achievement was stim- 
ulant enough,” it quotes Arthur Bris- 
bane’s published remarks about Ame- 
lia Earhart, “who drinks nothing 
with alcohol in it.” 

The second advertisement is en- 
titled “On Such a Morning As That 
His Failure Began,” the illustration 
showing a woeful morning-after 
scene. The third introduces a new 
angle in cosmetic advertising, pictur- 
ing a society woman, given to the 
“habit,” who suddenly finds herself 
possessed of wrinkles that beauti- 
cians are unable to remove. 

Use of advertising by the W. C. T. 
U. is the more impressive since one 
of its chief officials recently called 
advertising agencies “colleagues of 
the devil” because of their efforts to 
increase liquor consumption. 


Last Minute News Flashes 


Bauer & Black Account to Ruthrauff & Ryan 


Chicago, Dec. 6.—Bauer & Black, division of Kendall Company, an- 
nounced today that effective April 1, advertising of all their products will 
be handled by Ruthrauff & Ryan. The line includes Blue Jay, surgical 
dressings, Wet-Pruf adhesive tape, Thermat heat pads, Pal supporters, etc. 
For several months past, Ruthrauff & Ryan have handled advertising of 


Bauer & Black Velure lotion. 


Federal Trade Commission Seeks Wider Powers 

Washington, D. C., Dec. 6.—Arguing that injury to the public, rather 
than to competitors, should cause remedial action, Federal Trade Commis- 
sion has asked Congress to pass a law declaring unlawful “unfair or de- 
ceptive acts and practices in commerce” in addition to “unfair methods of 


competition.” 


Titherington, of New York Sun, Thrombosis Victim 
New York, Dec. 6.—Richard Handfield Titherington, 74, vice-president 
and secretary of the New York Sun, died yesterday of coronary thrombo- 


sis. 
Munsey. 


Born in England, he came to New York in 1884 and met Frank A. 
Two years later he joined Munsey’s Magazine. 


Grocery Manufacturers War on Advertising Allowances 

New York, Dec. 6.—Associated Grocery Manufacturers of America have 
declared war on advertising allowances and loss-leaders with a resolution 
approving proposed amendments to the Clayton Act. These would prohibit 
unfair price-cutting by retailers, brokerage discounts to a trade buyer, and 
any payments not made upon a written contract and an earned basis. 


‘¢Wallaces’ Farmer’’ to Be Sold at Auction 


Des Moines, Ia., Dec. 6.—Wallaces’ Farmer and Iowa Homestead, in re- 
ceivership since 1932, will be sold at auction here tomorrow. Dante M. 
Pierce, receiver and chief creditor, former publisher of Iowa Homestead, 
which was sold to Wallaces’ Farmer in September, 1929, is expected to 


purchase the property. 


Turn Back Orders to Manu- 
facturers Who Aid 
Enemies 


New York, Dec. 5.—A revolt of 
drug jobbers against alleged inequal- 
ities prevailing in the distribution 
of this type of merchandise swept 
through the country this week, re- 
sulting in thousands of retail orders 
being dumped into the laps of certain 
manufacturers. Most of them were 
of the split-dozen variety, coming 
from corner drug stores scattered 
from Maine to California. 

The wholesalers’ rebellion is said 
to be based on three main points: 
1 Invasion of their field by United 

e Drug Company, threatening ex- 
tinction of the independent jobber. 
? The Patman investigation, which 

e revealed that many manufac- 
turers were making special discounts 
to certain favored customers, by ad- 
vertising allowances or otherwise. 
3 The small order which forces 

¢ jobbers to break packages, add- 
ing to overhead without any addi- 
tional recompense. 


United in Chicago 


United Drug Company established 
a wholesale warehouse in Atlanta a 
year ago, and, evidently encouraged 
by the experiment there, invaded 
Chicago on Nov. 1. United has about 
10,000 Liggett drug stores from 
which to draw. business, but in Chi- 
cago, at least, endeavored to extend 
its field by selling stock in the new 
enterprise to other retailers. 

Jobbers have been seriously alarmed 
by this development, and some have 
taken the view that manufacturers 
must choose their channel of distri- 
bution and stay with it. In other 
words, the jobbers are refusing to 
cooperate with those manufacturers 
who seem to be working hand in 
hand with United in its effort to take 
possession of the independent whole- 
saler’s customers. ; 

The Patman investigation was 
watched with keen interest by drug 
jobbers in view of the arguments 
of some manufacturers that 15-2 per 
cent, the standard discount to whole- 
salers, is the only one they ever 
give. The figures released in Wash- 
ington seemed to indicate to the job- 
bers that they had been too weak in 
their demands for larger margins, 
and that if they are persistent 
enough, they can get some of the fat- 
ter discounts which have been en- 
joyed by others. 


Druggist Is King 


_ Related to this situation is the 
fact that the druggist, who is con- 
stantly solicited by voluntary chains 
and others, has not ignored the op- 
portunities to slice something off the 
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margin of the jobbers. In many 
cases, retailers virtually sell out of 
the jobber’s stocks, demanding all of 
the service which this statement im- 
plies, such as quick delivery of in- 
finitesimal quantities and generous 
credit terms. 

Under this barrage of difficulties, 
the jobber in many cases decided to 
give the manufacturer something to 
think about by passing along orders 
for broken packages via the Govern- 
ment post card route. 


Newark Adclub Names 
W. L. Bowman President 


Willard L. Bowman, publicity di- 
rector of L. Bamberger & Co., New- 
ark, N. J., has been elected president 
of the Newark Advertising Club. Eu- 
gene W. Farrell, business manager, 
Newark Evening News, was elected 
honorary president. 

Other officers chosen were: Patrick 
M. Feeney, first vice-president; Max 
Gans, second vice-president; Arthur 
deB. Robins, third vice-president; 
Thomas Kenny, fourth vice-presi- 
dent; Edgar B. Wolfe, treasurer; and 
J. Douglas Gessford, secretary. 


Represents “Forum” 
Walter W. Meeks has been ap- 
pointed southern representative of 
Forum and Century, with offices in 
Atlanta, Ga. 


DEFENDS ROLE 
OF WHOLESALER 


Chicago, Dec. 5.—Pointing out that 
the number of wholesalers in the 
United States increased more than 
3,000 from 1929 to 1933, C. D. South- 
ard, general manager for Butler 
Brothers, Chicago, asserted this week 
that the wholesaler’s position is 
secure against all competition. 

Mr. Southard’s analysis was in- 
spired by the withdrawal of Marshall 
Field & Co. from the jobbing field, 
as reported in ADVERTISING AGE last 
week. His estimate of the impor- 
tance of the wholesaler is said to 
have the concurrence of Carson, 
Pirie, Scott & Co., which, like Butler 
Brothers, has no intention of cur- 
tailing this phase of their operations. 

Mr. Southard supported his con- 
tention by pointing out that all seven 
Butler branch houses have increased 
their volume substantially during the 
last three years. The Chicago gain 
has been more than 57 per cent. 

In 1929, he said, there were 79,784 
wholesalers in the country. Govern- 
ment figures show the 1933 figure to 


be 82,844—a considerable gain while 
dollar volume was declining rapidly. 
Said Mr. Southard: 


Sound and Economical 


“We believe that the channel for 
distribution of merchandise provided 
by the wholesaler through the com- 
petent independent retailer is now 
and will continue to be the most 
sound, the most economical and the 
most satisfactory of any in existence 
—particularly when the right sort 
ot cooperation is established between 
the independent merchant and his 
wholesale sources.” 

This type of cooperation, he added, 
includes training of retailers in mod. 
ern merchandising methods and as 
sistance in developing effective pro- 
grams. Mr. Southard likened this 
responsibility to that of chains in 
supervising individual units. 


B. Brittain Wilson 
Elected by Bill Bros. 


B. Brittain Wilson, for the past 
three years business manager of Jn- 
dia Rubber World, has been elected 
a vice-president and director of Bill 
Bros. Publishing Corporation, New 
York, publisher of India Rubber 
World, Sales Management and other 
business papers. 

Mr. Wilson joined the organization 
over 35 years ago. 


“He pulled too many aces out of his sleeve... 
We make him play this way now!”’ 


Ay Sz 
a “Keep your eye on the 
Minneapolis Star” 


The Des Moines Sunday Register's 43% coverage 
of all lowa is an ace in any advertiser's sleeve. You can’t 
lose your shirt when backed by the 271,764* circulation 


of this great state newspaper . 


. . @ winning hand that takes 


a billion and a half dollar market jack pot at lowest milline 


rates in lowa. 


*Sept., 1935, six months average 


GENERAL TIRE 
TO CHALLENGE 
WITH ‘DUAL-10° 


Calls It Safest Tire Ever 
Constructed 


(Picture on Page 31) 
Chicago, Dec. 5.—The largest ad- 
vertising campaign in the the history 
of the General Tire & Rubber Com- 
pany, Akron, will be placed behind 
the company’s new tire, Dual-10, em- 
bodying radical changes in tire 
design, it was learned here Monday. 
Showing of the Dual 10, which 
General terms “The Safest Tire Ever 
Built,” was made before an audience 
of several hundred General distribu- 
tors of Chicago and other cities in 
the Middle West, at one of a series 
of meetings to be held throughout 
the country, 

L. A. McQueen, General’s sales 
manager, told ADVERTISING AGE that 
the 1936 drive for the new tire would 
represent an increase of 40 per cent 
over the 1935 appropriation. A large 
magazine campaign will be scheduled. 
Newspaper advertising will be 
greatly expanded. The company will 
also continue its direct mail efforts. 


*»| The campaign will break about April. 


The Dual-10 is expected to lend 


_ | itself to dramatic copy treatment. It 
» | will be advertised as being the most 


efficient non-skid tire ever developed 
and embodying exceptionally high 
“blowout-proof” qualities. Executives 
of the company believe the new tire 
will have special appeal to motor- 
ists, in view of current concern over 
traffic tragedies. 


Embodies New Principle 


Departing from the conventional 
type of rubber button or tire tread 
design, characteristic of present-day 
tires, the Dual-10, with “multi-vane 
tread” is distinguished by many thin 
rubber vanes or flutes, running longi- 
tudinally around the tire, Mr. Me- 
Queen told the distributors at Me- 
dinah Athletic Club. 

These soft, flexible vanes give 
rather than resist when the tire 
strikes an obstruction, he said. Under 
braking pressure, in emergency stops, 
the vanes squirm to form a serpen- 
tine pattern on the road surface and 
a squee-gee action takes place which 
wipes the highway free of moisture 
to form a dry surface to which adja 
cent vanes cling. 

Tests have shown, Mr. McQueen 
declared, that the Dual-10 will stop 
a car in a fraction of the time and 
distance required by any other tire 
and that it will stop a car, straight 
in its tracks, more quickly on a wet 
pavement than any other tire will 
stop it on a dry pavement. 

The Dual-10 was evolved after two 
years of development work, William 


O'Neill, president of General Tire & 
Rubber Company, explained. Her. 
man Kraft, of the General Tire devel. 
opment staff, studied a worn truck 
tire, and noticed that, although the 
tread had been worn smooth, there 
still remained on the surface of the 
tread long fin-like rubber remnants 
of the original tread, Mr. O’Neil] 
said. 

These fins, Mr. Kraft reasoned, had 
not worn down like the rest of the 
tread because they were flexible and 
had bent down close to the tire when 
it was in contact with the road. He 
decided that a tire tread made up 
of a number of narrow, parallel ribs, 
similar to the rubber fins, would re 
sist wear even better. This led 
directly to the development of the 
new Dual-10. 


Reason for Name 


Mr. O’Neill asserted that the new 
tire was named Dual-10 because it 
has a safety factor of 10 to 1 against 
bursting or blowout—a factor said to 
be much higher than that of any 
other tire. In other words, the 
Dual-10 will stand ten times the nor- 
mal load placed upon it. 

Distributors were given copies of 
a booklet, which, in addition to these 
product claims, declares that the 
Dual-10 has maximum traction, pulls 
out of mud and sand where button 
type treads bog down, gives long, 
even wear, runs cooler and more 
silently, and steers easier. 

“The average car owner associates 
non-skid with husky button type 
treads,” the booklet asserts. “The 
more buttons or cleats or notches a 
tread has the more it looks like a 
good non-skid. But the customer 
knows that looks can be extremely 
deceiving. Just ask him if he has 
ever skidded on his conventional type 
tires.” 

Following a short ride in a car 
equipped with the Dual-10, a tire 
prospect will find that the new Gen- 
eral tire not only stops the car much 
quicker than any other tire, but also, 
by its ability to stop the car in a 
straight line, “removes the two great- 
est dangers in skidding—that is, slid- 
ing off the road into a ditch or swerv- 
ing into the path of oncoming traffic,” 
the booklet declares. 

Sound films of road tests of the 
Dual-10 were shown at the meeting. 
In addition, distributors were given 
small rubber blocks, bearing on one 
side, a conventional type of tire 
tread, and on the other, the new 
Dual-10 multi-vane tread. Prior to 
driving demonstrations, these blocks 
will be used, in “glass. table-top 
tests,” to show prospects the stop- 
ping power of the Dual-10. 

D’Arcy Advertising Company, St. 
Louis, handles the company’s adver- 
tising account. 


WHB Announces New 


Program Standards 


Radio station WHB, Kansas City, 
Mo., which is not affiliated with any 
network, announced Nov. 24 with a 
page in the Journal-Post, its new 
standards of “clean programming,” 
which place its program restrictions 
in close conformity with standards 
of NBC and CBS. 


HLT UGHAV UR 


The champagne of newspaper 
advertising at beer prices. 


GRAVURE, 


Metropolitan Be Weckly 
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ADVERTISING AGE 


SPEED UP YOUR SALES- 


Concentrate Advertising in the Oklahoma 
City Market--Heart of Oklahoma’s Consistent 


Vast improvement in business con- 
ditions in Oklahoma is shown in the 
December map of "Nation's Busi- 
ness." In this map, Oklahoma City 
is the center of one of the nation's 
major GOOD business spots. . . 
an area that embraces fully a third 
of the entire state. No other agri- 
cultural state shows up so favorably. 


November 
1935 


Marketing of crops at higher prices and the autumn 
expansion of trade combined to accelerate good busi- 
ness in the Oklahoma City area, according to "Nation's 
Business’ map of November issue. 


October 
1935 


Exceptional crop conditions, higher commodity prices 
and government expenditures served to widen Okla- 
homa City's "white spot" during October. 


September 
1935 


The Oklahoma City area continued to be an area of 
good business according to the business map issued in 
the September number of “Nation's Business." Ad- 
vanced crops started an upward swing in Oklahoma’ 
City's business in July that has continued with increas- 
ing momentum. 


An area of good sales potentialities surrounding Okla- 
homa City . . an area that has grown in size and im- 
portance as bumper crops poured new spendable in- 
comes into farmers’ pockets. — 


esses: 


KLAHOMA CITY, particularly for the past five months, has 
been the center of a widening area of GOOD BUSINESS, 
according to "Nation's Business’. Beginning in July, as bumper crops 
swelled farm incomes to well over 145 millions in the Oklahoma 
City trade area, Oklahoma City’s general business has improved steadily 
. . . topping the rise with a 36.1% increase in October! 


With most money crops harvested and cotton pouring an addi- 
tional 50 millions into farm coffers, retail sales in October climbed 
10% to 15% . . department store sales gained 10.2% . . wholesale 
business was up 5% to 50% . . bank debits increased 36.1%------ 
in fact, every index points to a continued upward swing ® Accelerated 
sales in Oklahoma City stores is proof that Oklahoman and Times 
readers are responding to adequate sales efforts. Share in this busi- 
ness upturn. Give your product the benefit of an ample schedule in 
the Oklahoman and Times. These newspapers, ALONE, will do a 
thorough selling job in the Oklahoma City market... at the lowest 
milline rate in the state! 


DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


National Representative, E. Katz Special Advertising Agency 
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“House & Garden” Records 


Prefabrication Symposium 


Leaders in the field of prefabrica- 
tion met recently at the New York 
home of Richardson Wright, editor 
of House ¢ Garden, to discuss their 
common aims and purposes. 

A court stenographer recorded the 
entire discussion, which is reported 
in a symposium in the December 
issue of House & Garden, giving pro- 
ponents of the new factory-built 
homes an opportunity to state their 
cases. 


Roberson to Hoyt 


John E. Roberson has joined 
Charles W. Hoyt Company, Inc., 
New York, as account executive and 
also in connection with new busi- 
ness, 


Miniature Flask 
Draws Wrath of 


Liquor Director 


Atlantic City, Dec. 5—The new 
half-pint flasks drew scorching fire 
today from D. Frederick Burnett, 
commissioner in charge of the New 
Jersey Department of Alcoholic Bev- 
erage Control. 

“Recent intensive sales promotion 
on a national scale of whisky in half- 
pints,” he said, “has been brought to 
my attention. The sale of such 
undersized containers, boldly adver- 
tised to ‘fit the pocket and the purse’ 
and cheaply priced for off-premises 


consumption, works havoc with our 
younger generation.” 

Pointing out that “such sales have 
heretofore been prohibited in this 
state,” Mr. Burnett met the new 
situation by ordering two additional] 
regulations to take effect Dec. 1. 
One forbids retail licensees to buy, 
possess or sell distilled spirits in 
containers of less than four-fifths of 
a pint except for consumption on 
the premises. The other forbids 
licensed manufacturers or whole 
salers to sell such sizes to the retail 
licensees affected. 


John Scott Named 


John Scott has been appointed pro- 
duction manager of Landscheft & 
Bonning, Inc., Buffalo agency. 


Mahoney, Publisher, Dies 


John P. S. Mahoney, publisher of 
the Lawrence, Mass., Telegram and 
Sunday Sun, died Dec, 3 after an ill- 
ness of several months. In addition 
to his publishing interests, Mr. Ma- 
honey was city solicitor. 


Publication Office Moves 


The publication office of Country 
Life and The American Home, for- 
merly at Garden City, N. Y., is now 
— at 444 Madison Ave., New 

ork. 


E. H. Harris Named 


United Wholesale Grocers, Inc., 
Chicago, has appointed Edward H. 
Harris Organization, Chicago, for its 
1936 merchandising and sales plan 
campaign. 


(le 


Yo say it’s crazy looking. (Of course 
there never was such a piano.) But 
some daring person buys one, gives a 
party, plays “Porgy and Bess” on it— 
and first thing you know other people 
are buying ones like it. 
It starts a panic in piano showrooms. 
. That’s the way of getting new busi- 
ness—whether it’s for pianos or pearls, 
pea soup or pickles. There are always 
two groups: The alert style-getters. And 
the thousands who copy them. 
Sell the first group and the second 
group falls right in line. 


How come this 


PIANO 


STATS 


If you want to address 


Group No. 1, put convincing advertise- 
ments in a national weekly called The 
New Yorker, edited for people with the 
eager “‘be-first” viewpoint, and bought by 


127,000 of them. 


It’s just cold-sober sales strategy: first 
—sell the people other people copy. 


THE 
NEW YORKER 


25 WEST 45th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 


a 


a message to 


©. SoGLOW 


MOOT PROGRAM 
OUT OF COURTS, 
INTO AUDITIONS 


New York, Dec. 5.—Preparations 
are in full swing to put “Metropoli- 
tan Opera Auditions of the Air” on 
a nation-wide hook-up, with Sherwin- 
Williams Company, Cleveland, as 
sponsor, beginning Sunday, Dec. 22, 

This announcement follows litiga- 
tion recently instituted by Charles 
Henry Freeman, who conducts a con- 
cert bureau in New York. A tem- 
porary injunction was awarded to 
Cecil, Warwick & Cecil and the Na- 
tional Broadcasting Company in a 
private hearing before Federal Judge 
John C. Knox. 

While the case is still on the 
Court’s calendar, it may not come up 
for trial for a year, or even two 
years. The temporary injunction re 
strains Freeman in several respects 
until further orders are issued by 
the court. 


To Feature Johnson 


The newest angle in the case is 
that Edward Johnson, managing di- 
rector of the Metropolitan, will be 
master of ceremonies for the Sher- 
win- Williams’ program. This is 
taken to indicate that the opera 
company was not party to any pre- 
vious plans for this type of broad- 
cast, in which it must necessarily 
be a principal participant, and that 
though Freeman may have had the 
idea of such a program before the 
present sponsor announced it, he did 
not have the support of the Metro- 
politan. 

The program will go on the air 
each Sunday from 3:30 to 4 p. m. 
EST over the NBC Red and supple- 
mentary networks, totaling some 52 
stations. J. R. Warwick of Cecil, 
Warwick & Cecil is account executive. 

Freeman, by Judge Knox’ order, 
was enjoined from representing or 
claiming, directly or indirectly, that 
he has a copyright on a plan or idea 
known as “Knocking at the Door of 
Grand Opera” or “Knocking at the 
Door of the Metropolitan,” from mak- 
ing any false, fraudulent or mis- 
leading statements concerning the 
rights of the plaintiff in the radio 
program plan, and from threatening 
the sponsor with suit. 


Ingram’s New Work 
James Ingram has been appointed 
associate merchandising manager in 
charge of all General Foods cereals. 
He will cooperate with Carl White- 
man, vice-president, who heads the 
cereal division of General Foods 

Sales Company, Inc., New York. 


H. L. Armes Resigns 


H. Lyman Armes, recently elected 
commander of the Crosscup-Pishon 
Post, advertising men’s post of the 
American Legion, Boston, has re- 
signed from David Malkiel Advertis- 
ing Agency, Boston, 


THERE’S NO FEDERAL 
LAW— 


—compelling you to use National 
Sportsman and Hunting & Fishing, 
but there is a hard-boiled economic 
law that compels you to find buy- 
ers for your product. If your prod- 
uct calls for a man’s market, you'll 
find no better buyers than these 
595,503 ardent sportsmen. They 
have plenty of dollars to spend— 
or they wouldn't be sportsmen. 


NATIONAL SPORTSMAN 


and 


HUNTING & FISHING 


Boston New York Philadelphia 
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ADVERTISING AGE 


Any Method by Which Over Six Million Sales 
Are Repeated Constantly, and Steadily 
Increased, Should Be Interesting 


No sales manager, no corporation executive, no 
advertising agency man can dismiss from his consid- 
eration, for any reason, the sale of six million units 
of any commodity whatsoever, repeated from twelve 
to fifty-two times a year, without automatically dis- 
missing himself as a thinking entity. 

This is rather belligerently, and perhaps some- 
what dramatically put, but it is true, is it not? 

If you found any great organization that had a 
constantly repeated voluntary* sale well in excess 
of six million units of the same item, and that these 
more than six million voluntary sales were not far 
from ninety per cent of the total sales, you would 
want to know what that organization was doing and 
how it was doing it. 

And if that organization was making a world rec- 
ord, you would have to know in order to be informed. 

Macfadden publications have now acquired the 
largest voluntary magazine circulation in the world. 
A circulation of magazines which must be asked for 
each time by name and the request repeated with 
each issue. Finally, practically none of this volun- 
tary circulation of well over six million with each 
issue of the Macfadden presses has been taken from 
any other magazine. 

If some manufacturer found a market for six 
million new packages of coffee or breakfast food, 
with a repeat sale twelve to fifty-two times a year, 
without detracting from the output of the present 
manufacturers, every food manufacturer in America 
would be studying this new market. 

The Macfadden method, therefore, of creating 
millions of new magazine sales, even by itself alone 
and without any of its social and market signifi- 
cance, is of interest. There was only one other 
magazine publisher in America who had built a 
voluntary magazine sale of similar magnitude. And 
as quickly as os acted was able to do so, he 
bought that man’s product. Which product was 
none other than—Liberty Magazine. But this is 
the subject of another story which will be told in 


another page. ae 


Let us first, then, take that method by which 
Macfadden was able to build the largest voluntary 
magazine circulations in the world in an entirely 
new field which had not been touched by any other 
magazine. 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


To understand this method, or plan, or idea, or 
ideal, you have to go back to the lives of the peo- 
ple themselves. You have to start with the idea that 
the great mass of the common people of this country 
are sound in their principles and their attitudes 
toward right and wrong. If you don’t start there, 
you had better not start at all. 


But if you start there, you naturally give those people stories 
that can be encompassed by their own lives, or you let them 
write their own stories about their own lives. And you do not 
buy art work to illustrate those stories. You use photographs, 
which are truer to life. And even in your photographs, you do 
not go to Hollywood for your models. 


So much for the form. And now for the content of the 
stories themselves. 


Every story published must carry the inspiration that such 
people need to face life in all of its aspects. Simple stories, simply 
told, of people like the readers themselves; stories with the same 
problems that the readers themselves are constantly meeting— 
problems demanding fortitude, courage, kindness, tolerance. 
Stories of responsibilities assumed and responsibilities met. And 
stories where, when responsibilities are not met, penalties are paid. 


And all that Macfadden has done has been to respond to 
the attitude of the people themselves regarding their faith in 
the soundness of the principles by which they live, and their 
courage on the basis of these principles to face life. 

It may be synthesized, then, in a paragraph, that Macfadden 
has acquired these enormous voluntary circulations (sociolo- 
gists, please take note) by the reaffirmation again and again of 
the eternal verities by which this world must go on if it does 
go on. The reaffirmation of the world-old hope that right is 
right, that truth will prevail, that the home must be preserved; 
that no matter what the setting of the tale that is told nor the 
experience that has been endured, the responsibilities of life 
must be faced. x «kkk 


Don’t laugh. Think! The bulwark of any civilization itself 
is the faith of a people in these tenets of faith. Anybody with 
any educational yardstick of history knows that. 

x kk * 


Now perhaps when you realize that Macfadden has built 
these enormous voluntary circulations on the basis of those 
tenets of faith by which civilizations themselves endure, you 
may be able to reaffirm your own faith in your own America. 
And your own faith can be definitely predicated on the fact that, 
here in America at least, the people know more than their 
leaders. 


You manufacturers and employers of America can be 
assured, therefore, that your Twentieth Century policy of 
increasing wages and shortening hours has borne fruit ond that 
it was sound because the people are sound. 


Only on that basis, and no other, was it possible for Macfad- 
den to take a great mass of these people, create in them new 
wants and desires, weld them into a great mass market, and give 
them back to you. 

In our next page we shall tell you how a people acquires 
its first magazine reading habit, upon what plane that literature 
must be pitched to hold the mind, and how it must be turned to 
open up a new world of wants and to develop new desires. 


135 fF —— : a 
: .: 2 
ons | | : 
oli- s 
on : / 
rin- 
as 
22. 
iZa- . 
rles | 
on- ) 
em- < 
Na- | 
la 
dge : 
the : 
up | | 
two , 
re | 
acts 4g 
» is a 
v i 
be | 
her- ‘ 
: i aris ‘ ee 
es peta ae 
i eo 
oad- Bad 
rily — 
: ae 
% | Aeaaeage > 
did a . 
itro- ; 
air , 
m, pee 
yple- a 
> 52 eee 
ecil, | splic: 
tive. geting 
= ei. 
; or 
that | 
idea i 
r of | 
the : 

“i > By si : Pace. 
E oe 
the * : 

adio | i : 
ning b 
ie 
nted a 5 
r in | | 
eals. 4 
hite- 2 
the : 
oods : 
x | | 
ae 
wr 
ey 
cted | 
shon | 
the x 
$ re- | 
artis- . | : 
aes . 
is. 
Bene sy 
al ia 
ig, 3 
‘ic 
y- 
; : 
"i 
se 
a 
a a 
phia bs 
R, - 
Pee ee 
De ere Oia a x Bera , ey ey sate) Co eee ° 3 Boh ts Seas eo i ee : Lie Seige us ox Bion * PGS eerie’ sitet es mere yon ae ber ne emote ook eee ates siphe a ue : eee sar RRS is re 


6 


ADVERTISING AGE 


December 9, 1935 


Oystermen Offer Prize 
in Experts’ Contest 


The Oyster Institute of America 
has invited food editors of maga- 
zines, newspapers and syndicate serv- 
ices to compete in an oyster recipe 
contest, and is offering a 13-day trip 
to Bermuda as the prize. 

The Institute seeks expert opinion 
on how to restore American oysters 
to their once preeminent position. 
N. W. Ayer & Son, Inc., is the 
agency. 


Crume President of 
Direct Mail Club 


The following were elected officers 
of the Direct Mail Club of Chicago 
last week to serve during 1936: 
President, Milton G. Crume, Butler 
Brothers; vice-president, Harmon 


Woodworth, Rand-McNally & Co.; 
secretary, Paul E. Clissold, Bakers’ 
Helper; treasurer, H. M. Schild, 
Bookhouse for Children. 

Harry Neal Baum, advertising 
manager, Fairbanks, Morse & Co., 
will serve as program chairman. 
John H. Sweet, circulation man- 
ager, The Traffic World, is retiring 
president. 


Affiliation to Meet 
The annual convention of the Ad- 
vertising Affiliation will be held at 
London, Ont., Can., May 15-16. Buf- 
falo members will meet Jan. 11 to 
discuss convention plans. 


With “Review of Reviews” 


Lloyd R. Wasson, former publish- 
ers’ representative, has joined Re- 
view of Reviews, New York, to suc- 
ceed Arthur Hohmann, resigned. 


Nears 50th Anniversary 


Felt & Tarrant Manufacturing 
Company, Chicago, manufacturer of 
“Comptometers,” in celebration of 
its 50th anniversary in 1936 will use 
color and black and gold pages in 
February as part of its next year’s 
program in American’ Business, 
Business Week, Canadian Business, 
Chain Store Age, Collier’s, Fortune, 
N. A. C. A. Bulletin, Nation’s Busi- 
ness and Time. Applications and re- 
sults will be featured in the copy. 
N. W. Ayer & Son, Inc., is the agency. 


Levin Starts Agency 


Alexander Levin, active in the 
foreign language advertising field for 
22 years, has organized Alexander 
Advertising Agency, 5612 N. 10th 
St., Philadelphia, to serve advertis- 
ers in foreign language markets. 


Tapioca in Color 
Makes American Debut 


Sprague, Warner & Co., Chicago, 
are introducing colored _ tapioca, 
available in red, green and yellow in 
ae pearl and quick-cooking varie- 
ties. 

Gordon L. Sibley, of Sprague, 
Warner, is responsible for the in- 
troduction of the product in this 
country. 


“Tribune” Shows Samples 


The Chicago Tribune of Dec. 1 car- 
ried samples of the cloth contained 
in wearing apparel advertised by 
Mandel Bros., Chicago department 
store. The Mandel section was ex- 
cluded from all mail editions, an 
ear explaining that it was not mail- 
able as second-class matter. 


What makes them 


Read? 


SUNSET MAGAZINE finds out 
by interviewing 16,000 subscribers 
Result: a new editorial technique. 


Not only what you say, but how you say it. 


Not only how you say it, but five specific 
standards to measure it by. 


These are the results SUNsET editors have 
secured from more than 16,000 interviews 
with their readers over the past eighteen 
months. 


These interviews, held in SUNSET homes in 
all parts of the Pacific Coast, showed con- 
clusively the active interest in SUNSET’S 
basic editorial material—its specialized in- 
formation on the particular problems and 
interests of the western home. 


But—through definite editorial tests—these 
interviews also showed that the readability, 
comprehension, and usefulness of any given 
piece of editorial material could be measur- 
ably increased by subjecting it to five specific 
tests. 


These five tests are : 


1. Is it news? 
2. Is it western? 


3. Is there a personality connected with 
it? 

4. Is it usable by the reader? 

5. Is it quickly told? 


Based on these findings the editors of Sun- 
SET, beginning with the February issue, will 
completely abandon the traditional, conven- 
tional magazine make-up and handling of 
editorial material. Under the general edi- 
torial direction of James W. Young, they 
will begin the presentation of their same 
basic editorial material in a technique en- 
tirely new in the home service field—in some 
respects new in any editorial field. 


The “theme song” of this new editorial form 
is expressed in a phrase to be carried as part 
of the title: “Sunset—What’s New in 
Western Living.” 


“What's New in Western Living!’ Adver- 
tisers who would like to place a product or 
thought in that classification may catch the 
February issue up to January 5. 


L. W. LANE 
Publisher 


LANE PUBLISHING COMPANY, 576 SACRAMENTO STREET, SAN FRANCISCO, CALIFORNIA 


AFA PRESIDENT 
MAKES PLEA FOR 
QUALITY IN ADS 


Cincinnati, O., Dec. 4——The time 
is ripe for qualitative as well as 
quantitative gains in advertising, 
Chester H. Lang, president of the 
Advertising Federation of America, 
declared in an address before the 
Advertisers’ Club of Cincinnati to- 
day. 

While he joined those who pre- 
dict that advertising budgets will be 
appreciably greater next year than 
for 1935, he said that quantitative 
gains alone “leave him cold.” 

The meeting was held in observ- 
ance of the Club’s reaffiliation with 
the AFA. The Cincinnati group, of 
which C. W. Browne is president, 
withdrew in 1932. 

During depression years, advertis- 
ers have had an opportunity to ap- 
praise their advertising in terms of 
those standards of excellence set up 
by founders of the “truth in adver- 
tising” movement in 1911, he said. 

“The shoddy, the cheap, the blat- 


‘lant, the bad manners, stand out in 
‘|all their cheap ugliness,” Mr. Lang 


declared. “No matter if only a rela- 
tively few are guilty of ‘murder in 
the first degree,’ they cast their 
shadow over the whole. And, unhap- 
pily, few of us are guiltless, even 
though our particular offense may be 
petty larceny by comparison.” 


The Priceless Ingredient 


Mr. Lang made a plea for renewal 
of “more rigid specifications” for ad- 
vertising, and for prompt restora- 
tion, to whatever extent it may have 
been lost, of “that priceless ingredi- 
ent of all good advertising—believa- 
bility.” 

Earle Pearson, AFA general man- 
ager, this week asked advertising 
clubs throughout the country to ef- 
fect closer tie-ups with Better Busi- 
ness Bureaus, and sent copies of the 
Pittsburgh plan of advertising sur- 
vey, being staged under auspices of 
the bureau and advertising club of 
that city, to the clubs. 

The Pittsburgh club’s legislative 
and vigilance committee appoints a 
rotating committee, comprised of 
ten advertisers, every two weeks. 
These advertisers, during their term 
of service, report all advertising con- 
sidered misleading, unethical or de- 
ceptive to the Better Business Bu- 
reau for investigation. The legis- 
lative committee’s second function is 
to review complaints and reports of 
the Better Business Bureau, at semi- 
monthly meetings to follow imme- 
diately the expiration of the rotating 
committee’s term of office. 


Lockley Joins Curtis 
Lawrence C. Lockley, formerly 
with the Bureau of the Census, has 
joined the commercial research divi- 
sion of Curtis Publishing Company, 
Philadelphia. 


300,000 thirsty 


golf club members 
to whom the honorable dis- 
tiller can advertise and sell 
without catching hell. Pub- 
lished April to August inclu- 
sive. 
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Let’s Keep It 


NEW YORK 


This business of buying and selling white space 
has become needlessly complicated. Space buyers 
are bombarded with so many studies and surveys 
they can’t see the facts for the figures. Space ped- 
dlers have developed “briefcase biceps” —a lumpy 
condition of the upper arm accompanied by a sag- 
ging shoulder. All so they can produce at the drop 
of a Dobbs the number of brown-eyed house- 
wives with incomes over $10,000. 


Liberty, we must confess, has been as guilty as 
the next one in this matter (we’ve always looked 
well in statistics) but we have reformed. It’s all 
so unnecessary. There are only three (3) things 
which a purchaser of advertising impressions needs 
to know about a publication: 


1 — How many people? 
2 — What kind of people? 
3 — How much? 


The first one is easy. How many people? Well, 
the new guarantee is 2,325,000, including Canada, 
and naturally we play safe. More than two mi/- 
lion of these people buy Liberty week by week 
which gives us the largest single-copy volume of 
any magazine. 

The next one is not so easy. What kind of peo- 
ple? We ask you! What kind of people go to the 
movies, ride in automobiles, or use the telephone? 
It’s hard to put your finger on two million. 


One answer, partly right, is “all kinds of peo- 
ple.” But that’s not the whole truth. All maga- 
zines are by nature selective, and Liberty, by the 


Liberty 


BOSTON ° 


° CHICAGO ° DETROIT ° 


imple 


vigor and liveliness of its editorial approach, has 
gathered a group of readers in every walk of life 
who have, apparently, just one thing in common: 
the purchase of Liberty. 

But this common denominator of the millions 
means much more than the parting with a large, 
round nickel every week for the purchase of a 
magazine. It means that these millions live where 
your goods are bought and sold; for we sell 
Liberty the same way you sell your coffee and 
cigarettes, your automobiles and shoes—over the 
counter in the marketplaces of America. 


It means, also, that these bankers and brick- 
layers, these stenographers and debutantes, have 
a common temperament—they enjoy life. They 
like going places and buying things. They buy 
Liberty because it’s interesting, amusing, excit- 
ing, entertaining, informative—Jdecause it’s closest 
to life as they live it. 


Liberty is the master key to this market. Call 
that enthusiasm, but we know what we’re talking 
about. We don’t have to wait for subscriptions to 
expire to find out how we stand with these people. 
We know from week to week . . . and ours is no 
shotgun sale. 

All right, let’s get on with Number 3—How - 
much? With presidents looking to sales managers 
for profits, this is a most important question— 
and it’s the easiest of all for us to answer. Here 
you are, short and sweet to the ears of the budget 
makers: Liberty offers the lowest cost per page 
per thousand of any major magazine. 

P. S.—Of course, if you insist, we have nice 
wholesome statistics in all the latest styles. 


SAN FRANCISCO ° 
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ADVERTISING AGE 


December 9, 1935 ' 


RENEW CAMPAIGN 
FOR LEGALIZING 
U. S. LOTTERIES 


(Picture on Page 31) 

New York, Dec. 5.—It is predicted 
here that the success of the National 
Conference on Legalizing Lotteries, 
to be published in the annual report 
next month, will start other enter- 
prises designed to provide an outlet 
for the sporting instincts of the pop- 
ulace. 

The organization was founded last 
summer by a group of prominent per- 
sons, headed by Mrs. Oliver Harri- 
man, who believe the ban on sweep 
stakes in this country is sending a 
stream of good American dollars to 
foreign countries and into the pock- 
ets of native racketeers. Their ob- 
jective is to legalize lotteries under 
government supervision in this coun- 
try and to devote the profits to 
American charities or to relief of 
American unemployed. 

It was decided that the best way to 
organize and to activate those who 


held similar views would be to gei 
them to make an investment in the 
cause by buying a membership, which 
was offered for $1. Without an im- 
mediate inducement or spur of some 
kind, however, very few would act. 


Action with Contest 


The inducement was found in a 
slogan contest built around a pic- 
torial presentation of the cause, 
painted and donated by Howard 
Chandler Christy. To enter a slogan 
in competition for 71 cash prizes, 
totalling $20,000, a membership was 
required. 

For a time, agents were depended 
upon to acquaint the public with the 
contest offer and enroll those inter- 
ested. The agents are paid 20 per 
cent. 

The organization began the use of 
what proved to be a quicker and 
cheaper method of securing members 
when it published a full page adver- 
tisement in the Oct. 27 issue of the 
New York News. This same adver- 
tisement in the same size space ap- 
peared later in other newspapers, 
usually on Sundays. 

The agency, Donahue & Coe, re- 
ported that more than 200,000 mem- 
bers have paid the membership fee, 
that there is still a big volume of 
direct returns and remittances from 
agents and that the cost of member- 


ships secured direct from the adver- 
tising is considerably less than the 
20 per cent paid agents. 

A new contest will be announced 
Jan. 15 in about 100 newspapers. All 
proceeds, well over $200,000 to date, 
will be expended for advertising 
after prize money and relatively un- 
important running expenses are de- 
ducted. 

Spokesmen for the undertaking 
said they would continue the effort, 
using the methods now employed, 
until at least 2,000,000 members are 
enrolled, a number they expect to 
reach by the close of 1936. 


Will be Byren & Weil 


Byren-Weil-Weston, Inc., Philadel- 
phia, will operate under the title of 
Byren & Weil, Inc., effective Jan. 1. 
The name, well known since 1913, 
has been adopted because of a de- 
cision to merge the assets of the 
older business in which the senior 
partners were previously engaged, 
with those of the present agency. 


KHJ on Safety Crusade 


Radio station KHJ and Don Lee 
Broadcasting System, Los Angeles, 
inaugurated a safety crusade re- 
cently with a dramatized adaptation 


of “. . . and Sudden Death,” which 
appeared originally in Reader’s 
Digest. The crusade is being con- 


tinued with spot announcements. 


1/10th of the Nation's 
Bacon comes from 


EBRASKA... 


Nebraska offers you one of the very richest 
markets in the nation—outstanding in income 


in Total 
Number of 


HOGS! 


read in more than 60,000 additional homes throughout 
Nebraska and Western lowa. 


The Omaha World-Herald—with an unusual 


New York 


from Live Stock and Grain Crops . . . FIRST 
in "Farm Income per capital" 

You can cover this rich, major market with 
ONE newspaper at ONE cost! 


Few newspapers, anywhere, offer as complete terri- 
torial dominance as the Omaha World-Herald. Home- 
delivered by carrier boy to more than 85% of Omaha 
homes . . . read by approximately 97% of Omaha's 
54,602 families (government census) including news- 
stand and street sales . . . read by 74% of the city- 


and-town homes in Omaha's |5-county market . . 


@maha 


ddorld-Zer 


For Over 20 Years 
in Circulation 

—Advertising 
—News 


1" 


SANTA CLAUS GETS BIG SURPRISE 


/ THEY ALL WANT 77-14. 


poster by Ford. 


Holiday success 


Chevrolet Urges 
Accessories as 


Christmas Gifts 


Detroit, Mich., Dec. 5.—Working 
along lines which were followed so 
successfully last year, Chevrolet Mo- 
tor Company is starting a nation- 
wide drive to sell automobile acces- 
sories as gifts. 

Two-color pages in Good House- 
keeping, Holland’s Magazine, Mc- 
Call’s, and Saturday Evening Post 
will promote the idea that well- 
chosen accessories are “just what he 
wants” for Christmas. The campaign, 
being ‘released by Campbell-Ewald 
Company, was planned by M. D. 
Douglas, parts and accessories man- 
ager of Chevrolet, in charge of simi- 
lar promotions in other years. 

Such gifts as auto radios, horns, 
batteries, lighters and seat covers re- 
ceive the bulk of the attention in the 
advertising. One reason for the suc- 
cessful gift promotion in 1934, Mr. 
Douglas said, was that such gifts as 
these provide a welcome variation 
from the often perfunctory gift-giv- 
ing formula of Christmas. Chevrolet 
closed 1934 with the largest acces- 
sories volume in its history. 

Backing up the national advertis- 
ing will be dealer helps and display 
material. The gift items will be at- 
tractively packaged. Special Christ- 
mas wrappings are being provided, 
and Christmas cards and stickers are 
available. 


Hart Casts Lot 
with Lord & Thomas 


Malcolm Hart has joined the new 
business department of Lord 
Thomas, Chicago. Mr. Hart served 
Collier’s Weekly for 18 years, resign- 
ing as assistant advertising manager 
in 1926 to go into the agency busi- 
ness. 

He has had considerable experi- 
ence in reorganizing and financing 
manufacturing concerns. 


Poloris Back to C-H 


Poloris Company, Inc., New York, 
has reappointed Churchill-Hall, Inc., 
to direct advertising of Poloris Den- 
tal Poultice, Poloris Tablets, Inthol, 
Acadona Boil Poultice and Jiffy 
Toothache Drops. The agency han- 
dled the account for two years prior 
to May, 1934. 


MAN ON STREET 
SHOWS INTEREST 
IN ADVERTISING | 


Boston, Mass., Dec. 5.—Rising f 
costs of virtually all products have ¥ 
focused public attention on the whole 
distribution process, including adver- 
tising, Paul B. West, president of the 
Association of National Advertisers, 
told the Advertising Club of Boston 
Tuesday. 

Mr. West said that advertisers 
may well ask themselves this ques- 
tion: 

“If the modern system of Amer- 
ican production and distribution is 
being increasingly subjected to chal- 
lenge to a point where it has become 
a political issue and a topic of dis- 
cussion in American homes, isn’t it 
logical that the investigation must 
surely lead to such an obvious facet 
of the present system as advertis- 
ing?” 

In this connection, Mr. West said 
that advertisers are becoming in- 
creasingly concerned over rising 
space costs. He displayed charts in- 
dicating that circulations of major 
mediums have risen steadily for 17 
years, at times against the trend of 
other businesses, 

Mr. West said that in view of the 
questions to be asked about advertis- 
ing by the public, it might be in or- 
der for the recently established re- 
search foundation to study the so- 
cial and economic justification of ad- 
vertising. 


Louis-Uzcudun Fight 


Aids Garcia Drive 


Garcia Grande Cigar Company, 
New York, is giving away tickets to 
the Louis-Uzcudun fight, using large 
advertisements in metropolitan 
newspapers to announce the prize 
contest and feature the entry blank. 

Enthusiastic dealer cooperation has 
accompanied the contests, the com- 
pany reports. Garcia Grande has 
given tickets to the Louis-Baer fight, @ 
Ohio State-Notre Dame, Army-Notre @ 
Dame, Michigan-Pennsylvania and 
Pittsburgh-Army football games. 
Peck Advertising Agency, Inc., han- 
dles the account. 


a ha 


20-year record of unbroken leadership in Cir- 
culation, Advertising Volume and News 
Features— 


MERITS A PLACE ON 


EVERY "A" SCHEDULE 


that is provided the leading newspapers in 
New York, Chicago, Detroit, or in any other 
city. 


DAILY, 126,631 (Last ABC 
SUNDAY, 121,381 statement) 
Now Over 130,000 


FIRST State 
in Farm Income 
percapita 


& 
O'MARA & ORMSBEE, INC., National Advertising Representatives 


Chicago 


Detroit 


San Francisco 


Los Angeles 


SS 


Chicago Journal of Commerce Review of Busi- 
ness — Industry — Finance, will be published 
January 6th. Closing date for copy is January 3rd. 


In this edition: a chronology of the year’s events in busi- 
ness, complete 1935 price ranges of stocks and bonds of all 
active exchanges; in addition, exclusive editorial and sta- 
tistical data for the coal, oil, grain, packing, lumber and steel 
industries—all made possible by our experience in providing 
daily information for the Central West's active business men. 


“The daily business and financial newspaper of the Central West” 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
bound Sth edition of ‘ Reserve Illustrations.’’ Over 
1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 
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Alaska Sealskin Wins Consumer Sales and Dealer Push 


with Rotogravure Advertisement in The New York Times 
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This is but one of many similar 
advertising result reports in our 
files. See the reports that bear on 
the sales of your product. Write 
or telephone: Advertising Depart- 
ment, The New York Times, 229 
West 43rd St., New York, N. Y.— 
LAckawanna 4-1000. 
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The Jobber Is Still Here 


In spite of all the attempts that 
have been made to read the jobber 
out of the merchandising picture, he 
continues to remain a very live and 
important part of it. He is having 
his troubles, of course, but who 


isn’t? 
The recent announcement of 
Marshall Field & Co., concerning 


their withdrawal from the jobbing 
business, was considered by some 
as one more straw showing which 
way the wind is blowing. But, after 
all, the action taken by this great 
merchandising institution can hard- 
ly be regarded as significant to any 
except the manufacturers it repre- 
sented in the distribution field, and 
the merchants whom it supplies. 
Field’s, with its great manufactur- 
ing facilities, was obviously in a 
somewhat anomalous position in 
also operating as a jobber. 

It is true that large retailers will 
continue to buy direct whenever 
they can do so to advantage. It is 
also true that chains and voluntary 
chains provide their own jobbing 
facilities, in warehousing, delivery 
and similar services. But as long 
as the independent merchant re- 
mains as important as he is at pres- 
ent, then the jobber will continue 
to be an indispensable factor in pro- 
viding contact with him. 

It is an interesting fact, too, that 
some of the greatest problems of 
today have arisen because of failure 
of manufacturers to maintain dis- 
tribution and a loyal following 


among independent’ retail mer- 
chants. One of the big houses in 
the food products field has slipped 
badly in the past few years, partly 
because of growing competition, 
and partly because its distribution 
has tended to become more and 
more concentrated in chain stores. 
The latter are important, but after 
all they serve only a part of the 
market. The independent dealer is 
needed to complete the job. 

A successful marketing executive, 
whose company’s product is sold by 
both chains and independents with 
equal enthusiasm, admitted in a 
moment of frankness not long ago 
that while the chains buy more than 
the independent group, the latter’s 
whole-hearted support has made his 
house strong with chain store buy- 
ers as well. Evidently it is of in- 
terest to the chain buyer, who 
usually makes as good a deal as he 
can, to know that the manufacturer 
is not entirely dependent upon him 
for contact with the public. 

Manufacturers who want  thor- 
ough, not spotty, distribution, and 
who realize that adequate distribu- 
tion is necessary for the maximum 
success of their advertising, will 
continue to appreciate the import- 
ance of the jobber in building retail 
outlets among independent stores. 
In fact, they may even try to give 
the jobber as good a break, now and 
then, as those famous chain store 
buyers are accustomed to receive. 


Earning Power Makes Value} 


Stock market analysts are wor- 
ried because of the recent rapid rise 
in the values of many leading 


stocks. They are afraid that prices 
are running ahead of values. But 
just what constitutes values? Tan- 


gible assets? To some extent, but 
today’s experts agree that the chief 
value of any company depends not 
so much upon its physical proper- 
ties as upon its earning power. 

The development and mainte- 
nance of earning power are tests 
both of production and marketing 
skill. Goods must be made on a 
competitive basis as to cost, and 
they must be sold with equal effi- 
ciency. Producing volume business 
at a profit is not a job for the ama- 
teur, and it is not a result which 
follows automatically, once a good 
product has been designed and 
manufactured. 

Because earning power is a meas- 


ure of merchandising success, and 
because the value of a business, as 
reflected in the current price levels 
of its securities, is thus dependent, 
in the final analysis, upon how well 
sales and advertising tasks are ac- 
complished, merchandising execu- 
tives are bound to be given greater 
recognition hereafter as the key men 
in organizations dealing with the 
public. 

When representatives of the New 
York Stock Exchange say, as they 
have recently said, “The earning 
power of a company is the best 
measure of the value of its securi- 
ties,” they are suggesting that com- 
pany policies be formulated just as 
soundly in building distribution and 
advertising as in laying out and 
equipping the plant in which the 
company’s products are to be manu- 
factured. 
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"Who's good at noodles?" 


Imaginative Picture 
Tells Perfume Story 

To the Editor: We take pleasure in 
enclosing a page rotogravure adver- 
tisement of a series which we have 
placed in the New York Times for 
account of our client, Caron Corpo- 
ration, importers and distributors of 
Caron perfume. 

This advertisement is made up of 
a bouquet purposely drawn in a 
naive and imaginative manner in or- 
der to express an idea sensitively 
rather than to be an accurate and 
precise illustration of flowers. 

It has been conceived to carry 
nothing but atmosphere and prestige 
for a high priced perfume, leaving 
it to the readers themselves to con- 
nect the idea thus expressed with 
the product. 

We believe this artistic treatment 
of such a large newspaper space to 
be unusual, particularly in view of 
the almost complete absence of text. 

It may mark the beginning of a 
new trend in advertising art and, 
also, of the use of newspaper roto- 
gravure for a different class of mer- 
chandise than it has been generally 
used for so far. 

We thought you might be inter. 
ested in this realization of a novel 
technique in advertising which does 
away with conventional methods and 
accepted ideas. 

Victor J. CEVASCO, 
Vice-President, Albert Frank- 
Guenther Law, Inc., New York. 


How Danielson Is 


Educating Newspapers 

To the Editor: Remembering that 
some time ago I was quoted at some 
length in ADVERTISING AGE concern- 
ing my belief that the newspaper it- 


GEORGE W. DANIELSON 
Advertising Consultant 
RESEARCH e PLANNING e PLACING 


A Copy ofa Newspaper 
has come to be a rarity 
in my office 


— yet when it is doing a well-round- 
edly good job, with special departments 
‘n’ everything, it should constitute a 
master salesman for its publisher. 


Please don't confuse my state of mind 
with the custom of furnishing tear sheets 
as proof of insertion. Some newspapers, 
advertising agencies never see except 
upon specific request. 


What a pity] 
GWD 


self should be more often offered as 
a sales exhibit, I am enclosing a 
little slip which I am sending se- 
lectively to newspapers with which 
I am doing business. I believe that 
newspapers repeatedly are omitting 
to set forth their prime merchandise 
—the newspaper itself. 

To be sure, the occasional news- 
paper which contents itself with be- 
ing just that and nothing more has 


Voice of the Advertiser 


little to gain by exhibiting its wares, 
but today’s newspaper, such as many 
a one which I could mention, is do- 
ing things in its columns which 
should contribute plus-market places 
for advertisers’ purposes. 


GrorGE W. DANIELSON, 
Adv. Consultant, Providence. 
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Disillusioned 
To the Editor: A headline in a 
house advertisement, appearing in 
the December issue of The Country 
Gentleman, catches the eye: 
“ALL GOOD GIFTS ARE NOT 
EXPENSIVE!” 


Since the joyous Yuletide season, 
which is about to burst upon the 
mundane scene, also threatens to 
burst my budget, I read with avidity 
the text of the ad, to learn how the 
economic rules of the centuries had 
been reversed—for always, in the 
past, have I found that SOME good 
gifts WERE expensive. 

But alas! Disappointment. Here 
was not the answer, which I yearned 
for, but merely the disclosure of a 
copy-man’s sloppy grammar. What 
the writer evidently intended to say 
was: 

“NOT ALL GOOD GIFTS ARE 

EXPENSIVE!” 


Oh Words, why bear ye not the 
message truly meant? 
Victor HAWKINS, 
Lakewood, O. 
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Sell Drama to Small 


Firms, Davis Urges 


To the Editor: My son and grand- 
son were visiting me last night, and, 
naturally, the youngster was asking 
a lot of questions. I happened to 
mention that a certain person was a 
“bad actor.” My grandson said, “What 
is a ‘bad actor’?” and it suddenly 
brought home to me the poignant 
fact that we’re all actors and if we 
don’t put on a good show we don’t 
go places... 

I realize that Shakespeare said 
something about the world being a 
stage, etc, but the only reason I’m 
fooling around writing this is that I 
felt you might agree that despite the 


Information 


forAdvertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE, 


No. 858. The Income Factor in Re. 
lation to Commodity Use 


and Ownership. 

This analysis of the new series of 
Department of Commerce studies has 
been issued by Macfadden Publica- 
tions “as a contribution to the chart- 
ing of the volume market.” Taking 
Government figures for Salt Lake 
City, the survey coordinates the data 
to give a picture of (1) The demon- 


-| strated ability of a Salt Lake City 


income class to absorb a given num- 
ber of units; (2) The saturation of 
the class so far reached, and (3) The 
undeveloped potential within the 
class. 


No. 854. Wheat Yield Map of West- 

ern Canada, 1935. 

The Nor’-West Farmer and Coun- 
try Guide, which comprise the West- 
ern Division of Rural Magazine 
Publishers Association of Canada, 
have had this Wheat Yield Map pre 
pared for them by the W. Sanford 
Evans Statistical Service. The map 
itself is identical with the edition 
issued to the Evans clientele, with 
the addition of statistics on agricul- 
tural production, livestock sales, in- 
dustrial output, sales volume and 
population. It provides a valuable 
source of reference on the market 
blanketed by Rural Magazines. Avail- 
able at $1 each. 


No. 853. “Fore!” 


This illustrated folder tells the 
story of the broadcasting set-up by 
which WKY aired the stroke-by-stroke 
account of the 1935 Professional 
Golfers Association tournament held 
in October at the Twin Hills course, 
Oklahoma City. It indicates how 
WKY, by broadcasting such features 
of local interest and importance, 
keeps itself sold to Oklahoma listen- 
ers. 


No. 855. We Know What Goes On 

Behind the Scenes. 

Issued by Ahrens Publishing Com- 
pany, this brochure presents in pic- 
torial manner the present conditions 
in the hotel and restaurant indus- 
tries. Illustrations and text show in 
detail the six reasons why hotel and 
restaurant sales are up. 


No. 831. How the East Meets the 
West in Beauty Shop Sales. 


Issued by The American Hair- 
dresser, this folder tabulates net 
receipts of beauty shops as compared 
with population figures in 190 cities, 
and shows the concentration of the 
publication’s coverage in these profit- 
volume city markets. 

(Continued en Page 27) 


progress advertising has made, it still 
hasn’t even begun to awaken the 
many firms which don’t fully realize 
the possibility of acting (they call it 
showmanship). 

‘ The advertising profession 
hasn’t even begun to emphasize suffi- 
ciently to the smaller manufacturers 
that no matter how good their Aunt 
Martha’s pancakes may be, unless 
they dramatize (advertise) their 
products, then while they may get 
by—they’re not going places! 

I know whereof I speak, because I 
have been associated with many small 
manufacturers the past five or six 
years. You won’t believe me, I know, 
when I tell you that one of them 
said to me, “If the grocers won’t sell 
(let’s say) Hoggle-Poggle Wafty- 
Tafties they won’t stay in business 
much longer. They can’t!” 

Get the idea? Certainly the adver- 
tising profession is getting plenty of 
accounts from the triple A’s, but since 
they are so statistically minded how 
can they overlook the necessity of 
selling the smaller boys on the need 
for acting (advertising) ? 

L. T. Davis, 

Director of Personnel, Sales As- 

sociates of America, Chicago. 
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MINNIE FROM 
MINNEAPOLIS 
SAYS ....... 


Well, no matter how much you argue, 
the gals and fella’s up here in Minne- 
sota still say we've got the 1935 cham- 
pionship football team. ‘Course you 
Princeton and Ohio State curbstone 
quarterbacks will probably say phooey, 
but all I say is, it’s too bad we can’t 
have a post season grid battle. 


You know, I always wanted to 
be a chorus girl. Even went to 
dancing school for a while. And 
if you saw me on the diving board 
last summer, you’d probably say, 
“not bad!’ I don’t want to brag, 
but I think I could have made the 
front line in one of those Broadway 
super-colossals. 


But believe me, boys, I certainly 
changed my mind yesterday! The Min- 
neapolis Star started a new feature, 
“The Life of a Broadway Chorus Girl.” 
It’s a picture story of what happens to 
a chorus girl from the time she walks 
through the stage door to try out until 
the curtain goes up. Baby! .. . do 
those kids work! 


It’s the most interesting bunch of 
pictures I’ve ever seen taken 
backstage with a eandid camera. I 
always thought chorus girls had a 
pretty good time between rehearsals 
. . . you know what I mean. But 
these daily half pages of photos in The 
Minneapolis Star certainly opened my 
eyes. I'll stick to the typewriter and 
a few dates! The whole town’s talking 
about this feature. They talk about 
The Star all the time. I guess I told 
you this newspaper now has the largest 
evening home delivered circulation in 
Minneapolis. That isn’t hard to figure 
out. It’s a good newspaper. 


The boy friend told me last night 
that The Minneapolis Star’s fast 
growing circulation was as solid as 
a brick and spread all over the city. 
He shbwed me some figures that 
looked pretty fancy to me. The 
Minneapolis Star has gained new 
readers in every ward . . . from 
7 to 27 percent from August first 
to November first. 


Oh, I almost forgot to tell you about 
Liz. She’s the gal in the office who 
drank too many malted milks in her 
younger days, and now she doesn’t lock 
so well in those snakey dresses. Well, 
Liz came in this morning all excited 
(and all out of breath). She’d been 
reading the first of a series of full 
page features in The Minneapolis Star 
called “Madame, You’re Fat.” We've 
all been crazy to tell Liz that for years. 
But now she’s happy because she’s de- 
termined to read those articles and 
abide by the rules. (I hope it works 
because Liz is just too darned plump 
for her own good.) 


And speaking of girls, we're all 
upset about Ruth . . . the femme 
in The Star’s new serial story 
“Substitute Sweetheart.” She cer- 
tainly got herself in a jam! Every 
girl I know is reading it. We 
can’t figure out what’s going to 
happen. If I could just get my 
hands on that last chapter! I just 
can’t see why any gal would want 
to be a substitute sweetheart. Not 
me! I play on the first team or I 
change my affiliations! 


The b. f. said today that The Star’s 
head circulator Parsons told him 40 
branch stations located all over the city 
were now in operation. The carrier 
salesman thinks they’re swell and I’ve 
noticed The Star is now delivered at 
the same time every day. I guess an 
improved newspaper plus top-notch 
service are some of the reasons why 
The Star now has the largest evening 
home delivered circulation in Minne- 
apolis. 


Only 13 more shopping days until 
Christmas and I just love Christmas 
Night . . . the perfume . . . So long. 


THE MINNEAPOLIS 
STAR 


Affiliated ownership with The Des 
Moines Register and Tribune 


NOTABLES MAKE 
A.B.P. MEETING 
GALA OCCASION 


Knox Addresses Overflow 
Crowd at Banquet 


(Picture on Page 31) 


New York, Dec. 5.—A huge ban- 
quet which filled the grand ballroom 
of the Waldorf-Astoria to capacity 
Monday evening was the highlight of 
the 30th annual meeting of the As- 
sociated Business Papers, Inc., which 
closed here Tuesday. 

More than 1,000 advertisers, pub- 
lishers and industrialists attended 
the banquet, at which the leading 
speakers were Col. Frank Knox, pub- 
lisher of the Chicago Daily News, 
one of the leading candidates for the 
Republican presidential nomination; 
S. Wells Utley, president, Detroit 
Steel Castings Company; and Henry 
F. Grady, head of the trade agree- 
ment section of the United States 
Department of State. 

The A. B. P. sessions opened Mon- 
day morning with President E. B. 
Terhune of Boot & Shoe Recorder 
presenting a general review of asso- 
ciation activities, and short talks by 
Arthur Dix, Iron Age, Fred Fischer, 
Simmons-Boardman Publishing Com- 
pany, and N. O. Wynkoop, Power, on 
how to improve business paper cir- 
culation, selling and promotion ac- 
tivities, respectively. 


Here to Stay 


The afternoon session opened with 
a look at the future of the business 
paper by Col. Willard T. Chevalier, 
vice-president, McGraw-Hill Publish- 
ing Company, who pointed out that 
the well-conducted business paper 
which is tied up intimately with the 
field it serves will have a constantly 
increasing scope of usefulness. De- 
ploring the _ efforts of certain 
elements to curtail production, Col. 
Chevalier pointed out that wealth 
does not consist of money or credit, 
but solely of those goods and services 
which men want and will work for. 

Joseph Eastman, Federal Coordina- 
tor of Transportation, outlined the 
difficulties facing the transportation 
systems of the country, and Samuel 
O. Dunn, chairman of the board of 
Simmons-Boardman Publishing Com- 
pany, in discussing his talk, warned 
of the serious possibility of govern- 
ment ownership of railroads, and de- 
clared that such ownership would be 
the first step in an inevitable march 
toward state control of every busi- 
ness. 

Backed-Up Demand 


The country needs between 750,000 
and 1,000,000 new homes annually 
for an indefinite number of years to 
come, Rolland J. Hamilton, Ameri- 
can Radiator Company, told the 
gathering, and new materials and 
methods, reduced financing charges, 
and increased facilities for comfort- 
able living will help to provide them. 

The importance of the prefabri- 
cated house in the building picture 
is still in doubt, he said, no such 
type of construction having yet 
proved its efficiency and its ability to 
reduce construction costs materially. 
Mr. Hamilton’s talk was discussed 
by Ray Sawhill, Domestic Engineer- 
ing, and Bernard Johnson, American 
Builder. 

A keen analysis of the place of the 
retailer in the distribution set-up 
was presented by A. D. Whiteside, 
president of Dun & Bradstreet, and 
discussed by Ernest Hastings, Dry 
Goods Economist. Details of their 
talks are presented elsewhere in this 
issue. 

The session wound up with a 
presentation of the place of new 
products in creating a new prosper- 
ity, presented by Ralph Flanders, 
president, Jones & Lamson Machine 
Company, and discussed by H. C. 
Parmelee, Engineering & Mining 
Journal. 

At the concluding session Tuesday 
morning reports of various commit- 
tee activities were presented by E. 
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TWO LEADERS OF FEDERATION DISTRICTS 


Frank C, Hamilton (left), sales manager, Von Hoffman Press, St. Louis, 


who has been appointed Govern 


or of the Seventh District, Adver- 


tising Federation of America. At right is George A. Dunning, New 
England manager for American Magazine, re-elected Governor of 
the First District at its Boston meeting. 


R. Shaw, Power Plant Engineering; 
H. G. Lord, McGraw-Hill Publishing 
Company; William Le Brecht, Boot 
é& Shoe Recorder; John Van Deven- 
ter, Iron Age; Walter Painter, Power 
Plant Engineering, whose report was 
read in his absence; John De Mott, 
Simmons-Boardman Publishing Com- 
pany; and George Hays, Steel. 


Paramount Will 


Throw $500,000 
Into Newspapers 


Chicago, Dec. 3.—Paramount Pic- 
tures, Inc., is launching a national 
advertising campaign, embracing ex- 
penditure of more than $500,000 in 
newspapers in the first three months 
of 1936. 

This was the declaration today of 
Neil F. Agnew, vice-president in 
charge of sales for Paramount Pic- 
tures, Inc., to executives and district 
sales managers at the company’s 
semi-annual sales convention at the 
Drake Hotel. 

Pictures for which Paramount will 
stage the advertising drive are “De- 
sire,” “The Milky Way,” “The Bride 
Comes Home,” “Rose of the Rancho,” 
“Collegiate,” “Klondike Lou,” “Any- 
thing Goes” and “The Trail of the 
Lonesome Pine.” 

Lord & Thomas handle Paramount 
advertising. 


Gillham Gets New 
Name, Moves Offices 


Several changes, including removal 
to larger quarters in the Continental 
Bank Building, Salt Lake City, a 
change in corporate title and new 
officers have been made by L. S. Gill- 
ham Company, Inc. 

The agency, formed in 1911, will 
be known as the Gillham Advertising 
Agency. Lon Richardson has been 
made a vice-president. The official 
roster will now be Marion C. Nelson, 
president; J. Y. Tipton, vice-presi- 
dent; Mr. Richardson; A. W. Rogers, 
production manager; Franklin Ritter 
Riter, director; Genevieve Hunt, sec- 
retary; Daniel Leahy, art director; 
Jonathan Snow, assistant art direc- 
tor; Robert Furner, assistant pro- 
duction manager; Beryl Crockett, 
cashier, and Emma Coldesina, assist- 
ant secretary. 


Beach to Edit 


‘Modern Brewery’ 


Allen Beach, for nine years adver- 
tising manager of Littleford Brothers 
Company, Cincinnati, maker of road 
maintenance and brewery equipment, 
has been named managing editor of 
Modern Brewery, New York. 

He will resign as vice-president of 
the Cincinnati Association of Indus- 
trial Marketers to accept the new 
post. 


Hertzler Promoted 
John R. Hertzler has been ap- 
pointed manager of the air condi- 
tioning division of York Ice Machin- 
ery Corporation, York, Pa. Mr. Hertz- 
ler was formerly manager of the air 
conditioning division of the New 


York branch. 


“College Humor” Gets 


New Format, Slant 


With the January issue, College 
Humor, purchased some months ago 
by Ned Pines, New York publisher of 
14 other magazines including the 
Thrilling Fiction Unit, celebrates its 
16th year with a change in format 
and slant, addressed to today’s col- 
lege men and women. 

Robert A. Pines is editor, D. P. 
Riker is Eastern advertising director 
and William R. Stewart, Western ad- 
vertising manager. Continuing as a 
monthly, the first issue features such 
contributors as Heywood Broun, 
Paul Gallico, and Rolf Armstrong. 


Gets New Reps 

Chain Store Age, New York, has 
appointed Blanchard-Nichols-Osborn 
as advertising representatives on all 
editions for the entire South, except 
Atlanta. William J. Bonisteel, Ford- 
ham University College of Pharmacy, 
has been made head of the pharma- 
ceutical department of Chain Store 
Age, Druggist Edition. 


Transfer of 
Axton Fisher 
Believed Sure 


Louisville, Ky., Dec. 5.—Standard 
Commercial Tobacco Company, of 
New York, which is expected to ac- 
quire controlling interest in Axton 
Fisher Tobacco Company by Dec. 11, 
will move its headquarters to this 
city, it is understood. Standard Com- 
mercial is noted chiefly as an im- 
porter of Turkish tobacco. 

The prospective sale follows the 
death of Wood F. Axton April 4, Con- 
trolling interests in the company is 
held by his heirs. 

Axton Fisher made a sensational 
advance in recent years, largely 
through the medium of Spud cigar- 
ettes. The company’s sales in 1927 
were $4,789,000. In 1934, this volume 
had expanded to $28,531,000, which 
yielded a net of $1,409,000. Other 
brands owned by Axton Fisher are 
Twenty Grand and Clown cigarettes; 
and Old Hillside, Himyar, Old Loy- 
alty, White Mule, Pride of Dixie, 
Forked Deer, Show Boat and Axton’s 
Crumble Cut smoking tobacco. 

Clown cigarettes made their first 
appearance on the market in 1921, to 
be followed by Spud in 1926, and 
Twenty Grand in 1932 as a depres- 
sion offering. 

It is understood that Standard 
Commercial will resume aggressive 
advertising if the proposed deal goes 
through. 


Merges “News-Letter” 


Farmingdale News-Letter, Farm- 
ingdale, Long Island, has been pur- 
chased by Bronson W. Griscom, pres- 
ident and publisher of the Township 
Press, Nassau County group, and 
will be consolidated with the Farm- 
ingdale Post, one of the nine papers 
in the group. 


Kemp Named President 


A, N. Kemp, chairman of the ex- 
ecutive committee of the California 
Bank of Los Angeles, has been elected 
president of the Pacific Mutual Life, 
succeeding George I. Cochran, who 
becomes chairman of the board. 


@ LORD FRANCIS BACON ‘ever carried a salesman’s 
kit or wrote an ad, but he KNEW PEOPLE. And the 
human nature about which he wrote, hasn’t changed. 
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» In Showmanship—Supreme! 
| That’s Station WINS 


=~ 
| Our listeners begin at the top . . . the master minds of the great 
networks . . . sharpest radio critics... to whose ranks "many are called, 
but few are chosen." 
Note Howard Price entering the portals of the elect in response to his 
long engagement as an N. B. C. star from now on. That's Howard with 
the gray hat and the squared shoulders. Beside him is Roland F. Bradley, Place end — bo campaigns with 
Program Director of Radio Station WINS. He is joyous in the joy of his ee —- 
friend. Radio Station 
Howard Price, whose golden tenor voice has been heard so long and 
so often over Station WINS exclusively, from now on becomes part of the 
A & P Gypsies. 
Day after day, and year after year, a vast army of the twelve million pa berate: 59g si 
that comprise the New York market tune in on WINS. They have learned 114 East 58th St. 
: to expect from WINS .. . Showmanship Supreme. New York 


(3 
St 


1935 SS Wes 
tl —_—eeerereeeeeeeeeeee nn ee ———e—_ini_n_nwn—__X——_OoOoOeuoOQ@e_——— nn — — an _—_=~=ceeeeeeeeeeeeeee___ nnn — ss een  ::_ _._aQGQGK- = 
—— 

: 
idard . . See ‘ ae: ee ae 
0 ae ™ >_> tics 
0 ac- Reet : oa : 
\xton a” a Pea ore 
c. aa, ' \ 58 Wad é 

this ' P) & ety oe af * 
Com- . ; a : : y 
1 im- i e % ¢ n : ie 
| the a Pee YY a : 
ny is OE ee ie ee Gt car = r a 
ional PA oe pen er Cee Reet ae ee ne ees tae Peeps aoe my 
rgel MMe ace h NR ee oo ying hy ae = ae 
igar- Yh eee “AL: . a 2 hs eae Jigen ee, ee eee 
7 gar. a 65” : Pay + pie. = ta, eS na ee Peete aa 
lume » OADE, ‘a @ at Re yee cd : a 

aj > ae. ie Se & oat cad wee 5 ae a ee ae : i. ps b : 
Thich t SR, es a EE lh ial ee oe ewe —— a a 
c "ee ara pate cik ae . — : : ae joes 
‘ Ce me AN V3, = — - i. Z ‘aaa Be 
t ne pis cae ? ee ae i ee es re a ts ; : 
tes; eee ta oe i gle 2 
- ie; ' 2 @ i ¥ s pss * — ape * 
Loy- ; - aNe dies ; a a : 
ixie, 75 te ere aa i aes ea ; ee e 
ton’s oe are ee ge age : =i pe oe a i ie (a - 
COME: 7. SelM nea ee ‘a * eS f as ay 3 : Sif + aa ‘ sae * “ 
first er et —— Ss) ae i | 3 
, eee ee ery Wage rc) cal og ae 3 ae : 
. to o ey et Le ane Manis ae 2 : s eo § z Bs ‘ ae 
4 Se deme ae a _ j e er 
and oo? ne ey E | ; se SE a s 
pres Fe eva. (45) @ a 
if 2 a 28 ae Pies ae : 
dard . : eee ra 4 poet - C. ee 
r age e oe =. Saeed eae a rs a peers: 
ae = - pe oe Pia, Ce eel . Pes BS i 3 
re. ae iS ia Se OR hist aN As a ee ee ee! ea ts Rea ee : 
ssive ae” eS ee em Me ee 
Pee, ee Ae es ee a hae iS 3 hg ke ee eet Sages 
goes SE EN i a ia ing dhe thee (oe re ol De ,, i he eee tes Nt ARM), Rear eOmRper AL? (2, BAe ye bees 
oy SRS IRE Bike tis ops ae a SRR er ae ' nee Mere RR ee ss are aa Se pce 
: ee, a ee” ea aD Dee e ra a ae Sea te le tang 
oe Seg ie ee iss ee ; areas 4 ee te oe oe te 
pete bn sh) Peers, Ah Nag a om pags, Ve ae , ee wi ee a 
ee pee eh en ere es ee a re ae a ee ds) ekg aes ees fee 
arm- cee Quie pe cea et ene oe eee er Be ns ee ea ; tn oe 
aa ce Aes Rates r/c ark. yo oe eee 
pur- i Re Mn ui St Bi is ti 
shi ae Non, Pi tee <p A oo 0 USES VRS em rt 
pom ; nee k eee es meee Ts Be cae 
irm- é J : 
pers - : one : a Be 
af ; : : ; : 2 es ae a nate = are : g * 
* 2 F - 7 aes 7 a- seek 4 z va e ‘saa a 
14 og een, © ee Z es Pade Gee ne! Stas SN ey cee 
’ Fie. WES lee eS Serpent Hep 5 2 ENE: ah ei nal ee a cee Pree eae ie a ge 
ex- Se an oa i I es ke 2 
i i ok de ec od ae a ere See Beate Sag Pa we ha Tigo RON ER seg fen Ne ge Me tp ne See ee 
CIB eer ar Alas, ne Vi dae le a ne 2 sae Sey exstadt sag S ae ee ie oat a oe sg Boga ss a ae afte Reatae : eae 
—_ 5S ee nS Cen me t ee Se aaah 9s i Sp ere > ag ae See 
cted : ; oa ey een Tere ae Pon ee bi Cay a con 1 Ate : Sie Css oi A i ie Stee 
who ; rae 
eee VE? oa Rage TEE They oe ieee Whore) age See ee a: Sees a ee pooh homes Ea ety i 
¢ oe 1 
ease eae 
eg ate 
ye aR os) 
zs. 
; 
iM 
neni, _" 
hide 
ngs Eh inh 
Ae 
ree eS 3 
Ae 
- 
ae 
= 
ses 
= 
4 - 
es Sil 
Xt 
: cal eae 
gee 5 ee ee eee ee Nk ai ets ks To ee De iat rename Len eee eS | cea Gitano NEES S ay oes an a Pg een ea eee 
- Nome tie Beeme ot, ey; ee Bes ae Sete ee Mey aed Sr ao are Gurus Ape Le ere: satay ena re he Sone Eee ese erm Bs Sy eee ae Beta pas shew ; See aie S eh ee 
: : ee c : Fa: : iss : : ee ene ie rea on oN es ems nares o4 Pear veer pi a ea ote 2 fusract Nemeth BLO gi pat Sora 


14 


ADVERTISING AGE 


December 9, 1935 


FIGHTING WHISPERS 


— 


TO REPLACE RUMORS 
WITH FACTS! 


Stadebaker-Autocar situation clarified by 

statements of President Pou! G. Hoffman 
and President Robert P Poge, Jr 

| RA 


| FACTS | 
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The truck alliance between Stude- 
baker and Autocar was explained 
in this page in the Dec. 2 issue 
of Time. Roche, Williams & Cun- 
nyngham placed the copy. 


REGULATION OF 
ADVERTISING IS 
JOINT PROJECT 


Hanlon Writes Book for Old- 
Sters, Youngsters 


New York, Dec. 5.—‘Advertising 
will improve as public taste improves. 
Advertising’s future is most secure, 
the public best protected, in adver- 
tiser and publisher realization that 
long range success hinges on main- 
tained public good-will. Advertising’s 
future is bright—sans Uncle Sam’s 
blue pencil.” 

This mixture of prophecy, advice 
and warning is an excerpt from Wal- 
ter Hanlon’s new book, “Breaking 
_into Advertising,” which the adver- 
tising manager of Macfadden Wom- 
en’s Group has dedicated to the serv- 
ice of advertising executives whose 
advice is sought by beginners, as well 
as the neophytes themselves. 

Mr. Hanlon believes the problem of 
advertising censorship, which he dis- 
cusses briefly in connection with the 
prospects for today’s beginners, is 
extremely complex. While he thinks 
advertising censorship is primarily 
the responsibility of the medium pro- 
prietor, the best job he can do is not 
good enough without the assistance of 
advertisers. 


Solomon Is Needed 


“There is a great field of border- 
line cases with much to be said on 
both sides,’ he declares. “The well- 
intentioned publisher is assailed with 
a mass of evidence pro and con. To 
confute the publisher’s initial skepti- 
cism, the advertiser submits a great 
array of chemical analyses, testi- 
monials, even court decisions, sup- 
porting the merit of his product. 

“Who is to say when a product is 
in the public good? Who is to say 
when the individual has received his 
money’s worth? Who is to judge the 
pleasure and satisfaction derived by 
the individual? And satisfaction is 
the gauge of value, varying with the 
mental and emotional status of the 
individual. 

“This is a big country with a wide 
range of taste and interests, and a 
swiftly changing point of view. For 
many years leading magazines would 
not accept cigarette advertising; yet, 
today, recognizing their wide pop- 
ular acceptance, many who formerly 
refused now accept—yes, and aggres- 
sively solicit. 

“Derogatory and conflicting claims 
represent another field of advertising 
censorship which provides a headache 
for publishers. 

“When a soap advertiser deplores 
‘cosmetic skin,’ is he hurting cosmetic 
advertisers? When a deodorant ad- 
vertiser claims ‘no separate appli- 
cator’ does he unfairly attack a com- 


peting product without this feature? 
When a gelatine dessert advertises 
‘Avoid ill-smelling gelatines,’ should 
all other gelatine desserts take of- 
fense?” 

Seller Needs Latitude 


Here Mr. Hanlon suggests compet- 
itive claims which are not harmful 
and which do not mislead the reader 
be considered valid, pointing out that 
in order to sell, the seller must have 
latitude in describing his product and 
proclaiming its value. 

The major portion of “Breaking 
into Advertising” presents advice to 
the beginner in narrative form, the 
story utilizing the characters of 
Uncle Dutch, a successful advertising 
man, and his nephew, Ernie, who per- 
sists with the aid of his uncle’s ad- 


vice until he has a foothold in the 
advertising business. 

A concluding section tells, in their 
own words, how a number of promi- 
nent advertising men and women got 
their first advertising jobs. 


Craftsmen Organize 


The Worcester, Mass., Club of 
Printing House Craftsmen was or- 
ganized at a meeting held under the 
leadership of Ernest W. Hall, pur- 
chaser of printing, American Optical 
Company, Southbridge, Mass. 


Garner Moves Studio 
Frederick J. Garner, commercial 
artist, has moved his studio from the 
Fine Arts Bldg. to 43 E. Ohio St., 


Chicago. 


FTC Requests 
Law Requiring 
Discount Data 


Washington, D. C., Dec. 5.—Legis- 
lation should be enacted to compel 
manufacturers selling in interstate 
commerce to report to the Federal 
Trade Commission whenever they 
give special discounts and allowances 
which are not generally offered and 
published to the trade, the Federal 
Trade Commission suggests in its an- 
nual report to Congress for the fiscal 
year 1934-35. 

This is the first time that the FTC 
has officially made this proposal. Un- 


der the plan, failure to make a report 
of special discounts or the making of 
wilfully incorrect reports would sub- 
ject the offender to penalty. 

To administer such a provision, 
substantial appropriations would be 
necessary, in view of the volume of 
work entailed, the commission said. 
Edwin L. Davis is chairman of the 
commission. 

Lower selling prices of chain or- 
ganizations, as compared with inde- 
pendent distributors, are often made 
possible by special discounts and al- 
lowances, the FTC report declared. 


Cromwell Starts Agency 

Charles E. Cromwell has organized 
Sound Advertising Company, 111 
Westminster St., Providence, R. I. 
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Bill Henning to 
‘Country Gentleman 
William C. Henning has resigned 
as Western manager for The Amer- 
ican Boy to join the Western staff 
of The Country Gentleman at Chi- 


, 


cago. 

Before joining The American Boy 
eight years ago, Mr. Henning was 
successively with the Milwaukee Sen- 
tinel, Weaver-Stewart Newspaper 
Group and Class Journal Company. 


Foskett Joins Bon Ton 


E. B. Foskett, formerly with 
Badger and Browning, Boston, has 
joined Royal Worcester Corset Com- 
pany, Worcester, Mass., for which he 
will cover the major markets of the 
country in a sales promotional ca- 
pacity. 


Gibson in South 


Hamilton Gibson, formerly west- 
ern manager of McCall's, with head- 
quarters in Chicago, has become pres- 
ident of Wakefield’s Preserves, Inc., 
Orlando, Fla. His son Arthur H. 
Gibson, formerly of Henri, Hurst & 
McDonald, Inc., is manager of the 
enterprise. An intensive direct mail 
campaign is being planned for Chi- 
cago and New York. 


Collins to Speak 


Kenneth Collins, executive vice- 
president of Gimbel Bros., New York, 
will be the featured speaker at the 
first session of the housewares clinic 
to be held on the opening day of the 
first International Housewares show, 
Jan. 6, at the Merchandise Mart, Chi- 
cago. 


COMMERCE DEPT. 
COLLECTS DATA 
FOR MARKETERS 


Both Basic and Current 
Figures Available 


Atlantic City, Dec. 5.—~Services 
rendered by the U. S. Department of 
Commerce are expanding to a variety 


and scope which offers invaluable 
assistance to marketers. This was 
emphasized by Wilford L. White, 
chief of the Marketing Research and 
Service Division, Bureau of Foreign 
and Domestic Commerce, as guest 
speaker at the American Marketing 
Society convention here last week 
end. 

Indicating the size of the field to 
be covered, he recalled that the 1933 
Census of American Business showed 
more than 5,000,000 persons employed 
in retailing and 1,300,000 in whole- 
saling, with 1,500,000 retail establish- 
ments alone. 

“We are now making a definite 
effort to fill some of the more impor- 
tant gaps in existing knowledge ot 
marketing facts,” he explained. 

“Among the more significant needs 
are indices of marketing trends. 
Another field which has had much 
less scientific consideration than is 
warranted is consumer research. A 
thorough analysis of what consumers 
want, as evidenced by what they do 
with their incomes, is one of the 
larger remaining gaps. 

“If we want to know whether the 
total cost of distribution is too high, 
it is necessary that vertical studies 
of distribution costs be made. Little 
information is available in the im. 
portant field of cooperative whole- 
saling and retailing, which, it is esti- 
mated in the grocery field, already 
exceeds chain store business.” 


Lists Current Services 


Listing Department of Commerce 
services, Mr. White named the Sta- 
tistical Abstract, Commerce Year- 
book, and Market Research Sources. 

“A new Atlas of Wholesale Gro- 
cery Trading Areas is now being pre 
pared which will be of practical value 
to all manufacturers and distribu- 
tors,” he said. 

“For a number of years selective 
selling has .been an effective aid in 
the profitable marketing of goods. 
Trading area studies are a direct 
answer to the command ‘Know Your 
Markets.’ 

“A revision of the Consumer Mar- 
ket Data Handbook is now under 
way. With the data on retail, whole- 
sale and service trades gathered last 
year by the Census Bureau, supple- 
mented by the latest figures for each 
county on number of automobiles 
registered, number of _ telephones, 
homes wired for electricity, number 
of farm families and so on, the busi- 
ness man selling to the national, re- 
gional or even local market will be 
supplied with a new picture. Even 
the cash received from the AAA and 
average number of persons on relief 
will be shown for each county and 
larger town. 

“Sources of Current Trade Sta- 
tistics,’ originally prepared for our 
own use, will appear again soon after 
the first of the year. It lists sources 
of current economic statistics re. 
leased by government, trade associa 
tions and private agencies, on pro- 
duction, new and unfilled orders, 
stock inventories, retail and whole. 
sale prices, shipments, employment 
and payrolls, exports and imports, 
consumption, and machine activity. 

“A new Census of Business is to 
be initiated Jan. 2 to show what has 
happened in the distribution of goods 
and services during recent years, 
and how far recovery had advanced 
by the close of 1935. 


Publish Current Data 


“While basic data are of prime value 
in long-range planning, the proper 
solution of current problems requires 
current statistics. We now are 
issuing monthly reports on chain 
store sales in the grocery, variety, 
drug and shoe trades; we now have 
data on retail sales in major lines 
of trade for Massachusetts, Illinois, 
Indiana, Wisconsin, Texas, New 
Mexico and Oklahoma; and we hope 
to extend this service to cover the 
rest of the country and to collect and 
publish similar data for the whole- 
sale trade. 

“Other monthly data now available 
are new automobile dollar sales and 
financing, sales of general merchan- 
dise in small towns and rural areas, 
monthly comparative sales of confec- 
tionery, department store collection 
percentages, and manufacturing and 
wholesale sales and credit conditions, 
soon to be initiated in cooperation 


with the National Association of 
Credit Men. 

“This type of information gives 
producers and wholesalers some 
much needed data not before avail- 
able on the movement of goods into 
the hands of consumers and the 
credit conditions surrounding such 
movement. 

“Then there is the National In- 
come Study. There are annual esti- 
mates of wholesale and retail sales, 
based on the best data available, indi- 
cating the trend of sales in the major 
trade classifications in the years for 
which census data are not available. 
There are special studies made from 
time to time dealing with certain 
phases of marketing, a specific mar- 
keting problem, an individual func- 
tion, or a certain commodity or re- 
lated group of commodities. And 
there is the Consumer Debt Study. 

“We are now preparing a study of 
small retail stores which in 1933 had 
sales of less than $10,000. It will 
show the significance of these tiny 
outlets in the whole picture of retail 


business. Some of the findings have 
been published in Domestic Com- 
merce, 


Study Retail Stores 


“A survey now being completed by 
the Bureau of Foreign and Domestic 
Commerce with the cooperation of 15 
universities will show the actual 
physical condition and appearance of 
retail stores and service establish- 
ments in certain cities, to determine 
the specific kinds of modernization 
needed. 

“New and valuable data have been 
made available with completion of 
the Real Property Inventory and the 
Financial Survey of Urban Housing. 
Based primarily on 1933 and 1934 
figures collected in 64 representative 
cities, these studies give for the first 
time data on housing conditions, 
construction materials, facilities, to- 
gether with new figures on rent, in- 
come, mortgages and other financial 
matters. The first of these studies 
is printed and the second ready for 
printing. 

“A study you have all heard about 
is ‘A Consumer Use of Selected Goods 
and Services by Income Classes.’ 
Because of the unusual interest in 
these studies, already issued for six 
cities and soon to appear for three 
more (San Diego, Birmingham and 
Racine), we hope to find some 
method of preparing similar reports 
for 52 other cities for which basic 
data are available. Based on an 
approximate sample of 15 per cent 
of the family population in each city, 
evenly distributed as to sections and 
streets, these studies provide the first 
factual data showing the use of cer- 
tain facilities, services and products 
by families with known incomes. 


New Construction Section 


“Recently there has been estab- 
lished a section having responsibility 
for economic research in the field of 
construction and real property. 

“One valuable marketing service 
does not take the form of a publica- 
tion. That is the Merchandising In- 
formation Files Service, comprehen- 
sive and classified: Valuable facts, 
otherwise frequently not discovered, 
are selected, digested and briefed to 
be quickly available for application 
to specific problems. 

“The Survey of Current Business 
is a monthly publication with a 
weekly supplement, summarizing the 
business situation with special refer- 
ence to employment, commodity 
prices, trade, etc. Domestic Com- 
merce, published on the 10th, 20th 
and 30th of each month, gives a run- 
ning review of developments and re- 
search in marketing.” 


Tyson Employes Buy 
Part of Business 


Oo. S. Tyson & Company, Inc., 
New York, has sold a portion of the 
business of its former Rochester 
office to a group of employes and will 
continue to service other New York 
State accounts from the main office. 

The business sold consists of ac- 
counts located in Rochester only. The 
former branch office name, Tyson- 
Rumrill Associated, will be dropped. 


Stewart Joins Morenus 


G. Robert Stewart, formerly with 
Carroll Dean Murphy, Inc., Chicago, 
has joined Morenus Advertising 
Agency, Chicago, as contact man. 
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December 9, 1935 


HOVDE REPORTS 
CONSENSUS ON 
RESEARCH WORK 


Independents Favored; Stand- 
ards Live Topic 


Atlantic City, Dec. 5.— Marketing 
research by sales departments is on 
the way out; special research de- 
partments are growing; and the in- 
dependent organization is gaining, 
according to Howard T. Hovde, as- 
sistant professor of marketing at the 
Wharton School of Finance and Com: 
merce, University of Pennsylvania. 

He presented to the American Mar- 
keting Society convention § here 
a survey of opinions of 100 leaders 
in market research and _ business 
enterprise. 

“There has been an increase in re- 
search activities of all types of or- 
ganizations, generally speaking,” 
Professor Hovde said. “Such activi 
ties in sales departments have been 
lesing relatively, have been inter- 


mittent, and have given way to spe- 
cially organized research depart- 
ments. Some believe that company 
research departments represent a 
major future trend of development. 
Market research by trade associa- 
tions has only held its own.” 

Professor Hovde said that advertis- 
ing agencies formerly gave too much 
market research without adequate 
compensation and have been forced 
to do some sober thinking about this 
situation, The independent commer- 
cial research organization has come 
to the front primarily because it has 
nothing to prove and is therefore 
more likely to get the facts. 


Members of Staff 


“In the future,’ he continued, 
“more first-rate research men will be 
attached to manufacturing organiza. 
tions primarily to supervise, audit 
and plan market research work 
whose details will be carried out by 
independent organizations in most 
eases. If the advertising agency is 
to justify its position as an author- 
ity in the field of marketing, it, too, 
will undoubtedly engage in bette: 
research work. Some will restrict 
themselves to copy testing and media 
research, while others will continue 
to make comprehensive sales analy- 
ses for their clients. Commercial 
research organizations will increase 
their activities. 

“We can expect an 


increase in 


market analysis work, which is con- 
stantly improving in caliber. With 
population continually shifting, mar- 
kets do not remain constant. 

“In large organizations which feel 
that they know their potential mar- 
kets, more attention is being given, 
however, to proper trade coverage 
and contacts, selling costs, product 
and package improvements, testing 
advertising and consumer demand. 
This will gain in importance. 

“A steady increase of interest in 
the trend of consumer demand is 
expected during the next five years 
Formerly the factory owner insisted 
on making what he wanted to sell; 
now he is giving intelligent attention 
to what the public wants to buy.” 


Reactions to Taste 

Professor Hovde reported that an 
interesting by-product of market re. 
search is soon to be reported by Dr 
Jenkins in cooperation with a staff 
at Cornell University, where a 
psycho-physical laboratory study was 
conducted for a beverage manufac 
turer on taste discrimination, under 
auspices of the Psychological Cor. 
poration. 

“Newspapers during the current 
year have shown an increased inter 
est by analysis of their own prod- 
uct,” he went on. “Editorial audits 
and reader interest surveys of adver- 
tising pages are conducted by the 
aided recali or recognition methods, 


Home paper for 60 
fourth largest market. 


power is highest. 


Straight to your home he comes, where 
family consultations determine the wanted 
product. He knows from experience where 
to go and how to get there. His coverage is 
of the best—one day a year. The Detroit 
News does it EVERY DAY. 

The Detroit News is Santa’s paper... the 


years in America’s 
Its coverage, too, is 


of the best... 76% HOME DELIVERED, 
and to the better homes where buying 


The Detroit News, weekdays or Sunday, 
has the largest circulation in the Detroit 
trading area—the area that contains 47% of 
Michigan’s entire population. 


Detroit News 


j THE HOME NEWSPAPER—76% HOME-DELIVERED IN DETROIT 
- Member Metropolitan Sunday Newspapers 


NEW YORK: I. A. KLEIN, Inc. 


‘CHICAGO: fe E. LUTZ 


THOSE SMILES WILL BE WASHED AWAY 


B. F. Leedom and Frank Casey, of LaPorte & Austin, New York, were formally 


initiated into the august "“Canners” at the Continental Agency Network meeting 
in Cincinnati. The gentleman holding the ice water is John Arndt. 


and results largely are the confiden- 
tial property of the papers. This 
trend should result in a better news 
content and the elimination of some 
advertising appeals, usually of local 
origin which have no place in a mod. 
ern newspaper. The same type of 
reader interest studies, earlier used 
by magazines, have continued among 
weekly and monthly periodicals. 

“A notable trend in copy testing 
in at least one newspaper was origi- 
nated by the Chicago Tribune. Avail- 
able to advertisers in the Sunday 
metropolitan sections is the oppor- 
tunity of split-run tests. Uniform 
testing conditions are made possible 
by known economic groups and the 
elimination of other variables. This 
procedure may well be copied by 
other newspapers if advertisers’ in- 
terest in copy testing continues to 
grow. Also available this year are 
new facts from the Pantry and Bath. 
room Inventories by the Cleveland 
Press.” 

Dr. Hovde also mentioned surveys 
by Hearst Magazines, Liberty and 
Columbia Broadcasting System. 


Training Is Needed 


Professor Hovde remarked that 
criticisms indicate the need for well- 
trained and experienced market stat- 
isticians. In some market research 
thermometer readings are at fever 
height when the actual temperature 
is probably nearer zero. Some of 
the measures are only artifices and 
not instruments. More testing of 
tests is needed. 

“It is high time,” said he, ‘to 
form a code of professional ethics 
for this field, if research in market- 
ing is to be accepted seriously. The 
standard should be set by examina- 
tions, if necessary, as in the manner 
of the Certified Public Accountants. 

“There are still a lot of fuzzy 1929 


ideas about markets and the con- 
sumer in the minds of many busi- 
ness men. What market research is 
trying to do is to show more clearly 
how the other nine-tenths live, think 
and act, and who they are.” 

Professor Hovde asked research 
men this question: ‘What do you 
consider the principal defect of pres- 
ent commercial research methods?” 
No less than 74 per cent replied that 
improperly worded questionnaires 
represent the greatest defect; 58 per 
cent replied, “Faulty interpreta- 
tions”; 52 per cent said, “Inadequacy 
of sample’; 44 per cent said, “Im- 
proper statistical methods,” and 41 
per cent, “Presentation of results 
without supporting data, question- 
naires and statement of method.” 

Consensus was, however, that mar- 
ket research is now regarded as an 
essential part of marketing, and it is 
merely necessary for it to continue 
the refining process. 


Podeyn Joins F. & S. & R. 


George J. Podeyn, former NBC 
sales executive and Pacific Coast 
manager and later manager of radio 
promotion for Batten, Barton, Dur- 
stine & Osborn, Inc., has joined the 
New York office of Fuller & Smith 
& Ross, Inc., as radio director. 


Ullman Issues Booklet 


Roland G, E. Ullman, Advertising, 
Philadelphia, has issued a _ booklet, 
“The Control of Selling Cost, Volume 
and Profit,” covering the subject of 
more economical marketing distribu- 
tion through control of selling time- 
effort. 


D. D. Eastman Appointed 


Donald D. Eastman has been ap- 
pointed assistant advertising man- 
ager of American § Agriculturist, 
Ithaca, N. Y. 


better and best. 


Bigger Business—Better Business 
—Better Quality 


The Wheels of Industry having turned so well and the 
Cogs of Advertising being so much closer to a true gear— 
it interests us to notice how extra-insistent you buyers of 
our product have become onguality. 

Orders received here now do not talk one fraction as 
much about delivery, RUSH, etc., as they do about good, 


Large advertisers and small want dependable Mats, 
Stereotypes, Nickeltypes, Ad-Electros. Some seem to infer 
that during the lean days they shopped not 
wisely but too well—and it is a distinct 
pleasure to welcome them back into the 
P. & A. customer fold. 


Partridge & Anderson Company 


Electrotypes - Nickeltypes - Stereotypes - Matrices - -712 Federal Street, Chicago 
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(009 ALLTYd 4U4M SAND W0hL 


It was one of those father and son banquets. You know the kind I 
mean, where Dad succeeds in making a perfect ass of himself in the 
eyes of Junior. Well, sir, it was about nine thirty when toastmaster 
Harry Bloon announced the surprise of the evening. He took great 
pleasure in presenting Wesley Sharp, George Green and Charlie Key, 


the harmony trio. The boys stepped up and started to sing. Now don’t 


get me wrong, friends, those guys were pretty gooc BUT, THEY 
COULD HAVE BEEN BETTER. Sharp was fine, Key was good, but Green 
was “‘blue.”’ The same implies to a perfect ad. You may have a striking 
layout, beautiful art work, fine type selection, but a disappointing 
plate puts a “‘blue note” in an otherwise harmonious scheme. Insure 


your advertising with a plate by COLLINS, MILLER & HUTCHINGS, Inc. 


COLLINS, MILLER & HUTOWINGS, ING. 


PHOTO-ENGRAVERS - 201 N. MICHIGAN AVE. CHICAGO - FRA 9894 
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Masonite’s Proved 
Versatility Widens 
1936 Opportunities 


Chicago, Dec. 5——How to create 
acceptance for a family of products 
possessing characteristics which 
make them suitable for a wide range 
of uses, running from concrete forms 
to the handsome bed on which milady 
woos her beauty sleep, has been the 
fascinating marketing problem of 
Masonite Corporation, Chicago. 

How effectively the puzzle has been 
solved as the company nears the end 
of its first decade in business, is in- 
dicated by a balance sheet showing 
substantial 1935 profits, by listing 
of its common stock on the Chicago 
exchange, and by an expanded 1936 
advertising appropriation. 


Born During War 


During the world war, when de- 
struction was the order of the day, 
W. H. Mason was struck by the fact 
that at every saw mill odd cuts of 
yellow pine were being consigned to 
the flames. His numerous experi- 


ments with this waste wood as his 
raw material led to production of 
new materials, with uses as wide as 
industry itself. Under the process 
developed by Mr. Mason, who is vice- 
president of the Masonite Corpora- 
tion, the wood fibres contained in odd 
lengths of yellow pine are separated 
by steam explosion, cleaned and then 
reassembled in the form of thick 
sheets. These sheets are subjected to 
terrific pressure in hydraulic presses. 

By variations in the last manufac. 
turing process, the company produces 
products with differing qualities, in. 
cluding Masonite Insulation, Mason- 
ite Presdwood, Masonite Quartrboard, 
and Masonite Temprtile. 

In spite of the innocuous desuetude 
which has afflicted the building in- 
dustry until recently, about 60 per 
cent of all Masonite products are 
absorbed by this field, with only. 40 
per cent going into other uses. 
Formerly the percentage was even 


more one-sided. The company built 
a distributing organization of almost 
9,000 retail lumber dealers, who 
served as sources of supply for the 
building trades and added their own 
sales efforts to those of the company. 


Aid to Contractors 


While Masonite products proved 
successful for insulation and other 
conventional uses in the building in- 
dustry, they also helped building con- 
tractors overcome some _ stubborn 
problems. Masonite Tempered Presd- 
wood has revolutionized the art of 
producing monolithic concrete. On 
a huge federal project in Atlanta, for 
instance, forms of Presdwood coped 
with unfavorable weather conditions 
and came through victorious, produc- 
ing the dense, smooth surfaces stipu- 
lated in the contract. Concrete 
poured into forms of Presdwood has 
so smooth a surface that it needs no 
rubbing with any abrasive. 

Though Masonite products have 
found their way into flooring, walls 
and other myriad uses, and their 
future in building is assured, perhaps 
the greatest opportunity for the com. 
pany’s expansion lies outside of this 
field. Recent efforts have been di- 
rected to encouraging manufacturers 
to adopt Presdwood as an economical 
and flexible raw material, displacing 
natural woods or metal. At the same 
time, advertising has been given the 


Po ees see oe 


SPACE BUYERS LEARN HOW Td 


IM GETTING 18% 


MORE COVERAGE OF THE 
RICHEST FARM AREA—SAVING 

HALF THE COST PER FARM 
AND GETTING BE77ER READING 
BY USING THIS SHORT 
CUT TO BIGGER FARM 
SALES! 


REACH 6 RICHEST FARM STATE 


Find Your Opportunity to 


INCREASE SALES 
In This Column! 


Automobiles 
New automobile sales to 


hut! 


farms in these 8 states show 
100% bigger rate of gain 
than they do in the 40 other 
states; and they own 28% of 
all farm cars. 
Gasoline—Oil 
See above—what a market! 
Tires and Batteries 

Biggest of all replacement 
business is found on the 
farm. Money to spend now 
to put old cars in good shape. 


Stoves—Washing Machines 


5 years of neglected home 
purchases to make up—and 
plenty of money now! Sell 
the farm homes with the 
most money for the most 
profitable sales. 

Packaged Foods 

Larger families—money to 
spend for quality foods. Farm 
women buy on quality too 
and these magazines are read 
as much by women as by 


Farm women are just as 
beauty-conscious as city 
women; and farm life calls 
for bigger medicine chests. 
Sell them! 


FIND IT COSTS ONLY '/2 AS MUCH PER FARM ...IN THE 8 
MIDWEST STATES NOW GETTING ’/; OF THE FARM INCOME 


} &. easy now to buy farm paper space the ideal way—starting your farm 
paper advertising in the section where farm income is greatest, and then 
spreading the balance out over the section where farm income is smaller. 
Now Midwest Farm Paper Group gives you 76% coverage of the eight Mid- 
west farm states which have 35% of the national farm income to spend. This 
amazing coverage is 18% larger than you get, even by using all 5 of the 
national farm papers, and it costs you only half as much per farm. 

But that is not all! The five papers of the Midwest Farm Paper Unit are 
‘the most influential with farmers in their locality, 
according to no less than 90% of dealers! Take a tip 
from your retailers—they know what sells most 
goods for them and you. Call on the nearest Mid- 
west Farm Paper Unit representative for the really Pa 
astonishing facts about spendable income and spend- 
ing plans, in these 8 Midwest farm states. This in- 
formation is worth money to you. 


MIDWEST FARM PAPER UNIT 


WALLACES’ FARMER & IOWA HOMESTEAD PRAIRIE FARMER THE FARMER 
THE NEBRASKA FARMER WISCONSIN AGRICULTURIST & FARMER 
6 N. MICHIGAN AVE., CHICAGO 


548 Russ Bidg., 
Francisco 


420 Lex 


ington Ave., 3-258 General Motors Bidg., 
250 Park Ave., New York Detroit 


— 


MANY PRODUCTS SHOWN IN MASONITE COPY 


GENUINE MASONITE TEMPERED PRESD WOOD 


MINNEAPOLIS WATER TOWER FROVES 
MASONITE TEMPERED PRESDWOOD FOR CoNncHTTE Fonms 


MASONITE TEMPERED PRESDWOOD 


Two typical bleed pages of Masonite 
multiple uses of the 


copy, running in Fortune, in which the, 
product are featured. 


task of overcoming the force of tra- 
dition, and gaining consumer accept- 
ance for bedroom sets or office desks 
made of this synthetic product. 


Double Purpose Copy 


For the past year, a magazine 
reaching the class market has been 
used to parade these startlingly new 
products before manufacturers and 
key consumers, who have seen how 
Tempered Presdwood has reduced 
operating expenses for street car 
companies; produced strikingly beau- 
tiful effects in walls of homes; given 
housewives “tiled” kitchens at re- 
markably low cost; and even foun? 
its way into the regulation billiard 
tables manufactured by Brunswick- 
Balke-Collender. 

It has been impossible, of course, 
to give manufacturers or public more 
than a peep into this new kingdom, 
but advertising has developed enough 
inquiries to provide live leads for 
the corps of engineering experts who 
iron out technical difficulties and 
pave the way for some new triumph 
for Masonite. 

The company has always catered 
to the individuals who like to “tinker 
around the house.” This army of 
ingenious builders has been reached 
through Popular Mechanics and Pop- 
ular Science Monthly, and they have 
repaid the advertiser by turning in 
a lot of bright ideas, making for fur- 
ther conquests. 


Schedule Is Expanded 


The consumer schedule for 1936 
provides for use of the two papers 
mentioned, in addition to American 
Home, Better Homes & Gardens, 
Collier’s, The Country Home, and 
The Saturday Evening Post, 

There is, in addition, a large vol- 
ume of “bread and butter” advertis- 
ing, calling for use of Architectural 
Forum, Home Owner’s Catalogs and a 
direct mail campaign headed by a 
booklet “dedicated to the American 
home, office and store, with a sincere 
desire to make them brighter and 
happier places in which to live and 
work.” 

Dealers have been provided with a 
detailed breakdown of consumer ad- 
vertising, showing the exact cover: 
age in their respective cities. 

R. G. Wallace, vice-president and 
general sales manager of Masonite 
Corporation, won his spurs with the 
National Fireproofing Company. H. 
B. Watkins is advertising manager of 
Masonite, and N. W. Ayer & Son the 
agency. 


New Rate Card 
Is Issued by 
Columbia Net 


New York, Dec. 5—Columbia 
Broadcasting System, Inc., has issued 
a new rate card, No. 21, in which 
announcement of a change in the 
alignment of basic network cities is 
made, among other changes. 

Under the new arrangement, ad- 
vertisers may select any two of five 
“optional” basic cities to make up 
the minimum requirement of 23 basic 
stations. The “optional” cities are 
Akron, Columbus, Rochester, Toledo, 
and Worcester, all listed at the same 
basic rate. 

The rate card also lists WJR, new 
50,000-watt Detroit outlet, which was 
added to the Columbia network on 
Sept. 29, and WWL, new 10,000-watt 
outlet in New Orleans. A new sta- 
tion giving additional coverage in 
central West Virginia is WMMN, 500 
watts, in Fairmont, which is also 
listed. 

Another change from Rate Card 
No. 20, which is now listed in Rate 
Card No. 21, is in connection with 
the Southwestern Group, where a 
minimum of at least five of the nine 
CBS cities covering this market is 
required, 


K. C. Women to Produce 
Richardson Playlet 


Women members of the Advertis- 
ing Club of Kansas City are planning 
to produce Anna Steese Richardson’s 
play, ‘“‘Let’s Scrap It,” early in 1936. 
Chloe Peterson, advertising manager 
of the Business Men’s Assurance 
Company, has been named chairman 
of the committee in charge of the 
production. 


Schweinert Press to 


Print “Mademoiselle” 


Mademoiselle, New York, hereto- 
fore printed by its publishers, Street 
& Smith, will be produced by the 
Schweinert Press, New York, begin- 
ning with the January issue. The 
paper will hereafter appear on 70- 
pound coated stock and will be sad- 
dle-stitched. 


Retain Huber & Creeden 


Huber & Creeden, Boston, have 
been appointed for advertising of Dr. 
Reilly’s Herb Tonic, Boston, and Ma- 
chine Products Corporation, Cam- 


bridge, maker of Motolog signs. 


OW 
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COVERING 
THE 


TACOMA 


SEATTLE | 
MARKETS 


Sell Tacoma-Seattle 


economically with KVI 
KVI's transmitter is located midway be- 
tween Tacoma and Seattle, which gives 
two markets at the price of one. 
10 welB®D . «ses « « Oe le 
Pioneer CBS Station in Pacific 
Northwest 
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now 
let’s | 


consider 


the economy 


of business paper advertising 


No. 20 OF A SERIES 


By WALTHER BUCHEN 


This advertisement and those President, The Buchen Company 


to follow it are sponsored 


, In building an advertising 
by these business papers: 


program, it is good business 
to consider the various 
classes of media in the light 
of their individual capaci- 


Advertising Age (ABC-ABP) 
100 E. Ohio St., Chicago 


American Restaurant (ABC) 
5 S. Wabash Ave., Chicago 


Automobile Digest (ABC) 
22 E. Twelfth St., Cincinnati 


ties and objectives. 


You may plan to have cat- 
alogs and other descriptive 
literature because such 


Bakers’ Helper (ABC-ABP) 
332 S. Wells St., Chicago 


Bakers’ Weekly (ABC-ABP) 
a pieces represent a primary 
step in selling. You may 


want a house organ because 


Boot & Shoe Recorder (ABC-ABP) 
239 W. 39th St., New York 


Domestic Engineering (ABC-ABP) 


1900 Prairie Ave., Chicago it is a medium having gen- 


Walther Buchen is president of the well-known agency 
bearing his name. He has been responsible for the 


lacing of more than $10,000,000 in busi 
eae Rd ro his years of epeahilisedion in the erally the lowest cost per 


Farm Implement News (ABC) 


431 S. Dearborn St., Chicago field of durable goods and capital services. 


Hospital Management (ABC-ABP) 
612 N. Michigan Ave., Chicago 


Mr. Buchen is also chairman of the Business Paper 
Committee of the American Association of Advertising 
Agencies. 


square inch of space. You 
may want direct mail be- 


cause it has greater selectivity than the house organ, and lower cost per 
appearance, per man. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 


Milk Plant Monthly (ABC) 


327 S. La Salle St, Chicago But when you come to business papers, do not forget that here you 


are dealing with media which offer you the Jowest cost per appearance 
—that is, per issue, per reader. 


National Provisioner (ABC-ABP) 
407 S. Dearborn St., Chicago 


Paper Industry, The (ABC-ABP) 


333 N. Michigan Ave., Chicago Well-edited business papers are often able to do an effective advertis- 


ing job with greater economy than any other media. They combine 
quantitative advantages with the high degree of qualitative excellence 
that comes from carefully selected readership. 


Paper Mill & Wood Pulp News 
(ABC-ABP) 
1440 Broadway, New York 


Steel (ABC-ABP) 
Penton Bldg., Cleveland 


They can present your sales story toa larger group of “hand picked” 


Welding Engineer (ABC-ABP) P . oe 
prospects at less expense than any other vehicle of business advertising. 


608 S. Dearborn St., Chicago 
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Westinghouse 


Vanity Case 
Heralds Gift 


Mansfield, O., Dec. 5.—Westing- 
house Electric & Mfg. Company has 
launched a Christmas promotion plan 
for the Westinghouse Streamline re- 
frigerator, built around the gift of a 
vanity case to the wife on Christmas 
morning. 

“The Christmas Surprise Plan” is 
designed to make life easier for the 
dealer who would otherwise spend 
the holiday delivering refrigerators 
to satisfy the wants of men who want 
their “large” gifts to be complete sur- 
prises on Christmas day. 

The purchaser will be given a cloi- 
sonne-enamel vanity case to present 
on Christmas morning to the recip- 
ient of the refrigerator. Inside is a 
card announcing that a Westinghouse 


refrigerator will be delivered on what- 


ever date has been decided upon. 

Tying in with the Christmas Sur- 
prise Plan is a book of radio shorts. 
Parts tell husbands about the vanity 
case plan. Others concentrate on 
working up a Westinghouse gift-giv- 
ing spirit. 

Among other advertising material 
being sent to dealers are a Christmas 
window display, a blow-up of the 
Westinghouse advertisement in the 


RE-USE VALUE IN CHRISTMAS  S000S 


in this Old English plum pudding display box, the individual puddings are 


packed in Pyrex cups for re-use. 


F. M. Howell & Co., Elmira, N. Y., designed 


the oe for —_— Bakeries, of —— 


Saturday Evening Post for Dec. 7; 
Christmas newspaper advertisements, 
an outdoor poster, and a full-color 
folder that does a two-way selling 
job, urging husbands and fathers to 
give a Westinghouse refrigerator for 
Christmas, wives and mothers to ask 
for one. 


Fistere Named Editor 


J. C. Fistere, formerly associate 
editor of Architectural Forum, man- 
aging editor of Building Material 
Marketing, and associate editor of 
Building Age, has been appointed 
architectural editor of Ladies’ Home 
Journal. 
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ENCIES ji 
DVERTISERS 


STICKING 
OUR 


MARKET GROUP 
TOLD OF AIDS 
TO ADVERTISING 


Atlantic City, N. J., Dec. 5—Two 
heralded aids to scientific selling 
were presented to the American Mar- 
keting Society at its convention here 
last week. One is a localized method 
of measuring sales potentials, the 
other the automatic radio coverage re- 
corder which has received so much 
publicity. The former was described 
by L. D. H. Weld, of McCann-Erick- 
son, Inc., New York; the second by 
Robert F. Elder, Massachusetts Insti- 
tute of Technology. 

The radio instrument contains a 
synchronous electric clock and paper 
tape which record exactly when the 
receiving set is in use and on what 
channel. Mr. Elder said 100 of these 
recorders are now in service on a test 
survey. The survey will run ten 
weeks and cover 1,000 homes, a week 
in each. 

“With this device,” he said, “it is 
even possible to determine the exact 
point at which any user tunes out a 
particular program. If enough users 
tune out at the same time, it is ob- 
vious that a certain feature of a pro- 
gram is objectionable.” 

He said that initial cost of the in- 
struments is high, but operating cost 
low in comparison with other meth- 
ods of obtaining the same informa- 
tion. 


Gives Mass Figures 


“The most extensive coincidental 
telephone survey made in the Boston 
area,” he explained, “brought in dur- 
ing a single week a record of about 
4,300 15-minute listening periods. Our 
first week’s tabulation recorded over 
10,000 15-minute periods.” 

Mr. Elder charged that many radio 
surveys made heretofore failed to dif- 
ferentiate between two factors of cov- 
erage and effectiveness. However, 
their most serious fault, he argued, 
is lack of continuity, to show varia- 
tions in the make-up of the radio 
audience from week to week. 

Mr. Weld, the agency man, said 
that advertising is now being adapted 
to potentials in various sections 
This indicated the need for localized 
figures, and McCann-Erickson are de- 
veloping 30 indices through multiple 
correlation. These data show, for 
example, that Atlanta has advanced 
58 per cent from its 1933 low point; 
Chicago, 45 per cent, and the coun- 
try as a whole, 40.4 per cent, 

They also indicate that for Sep- 
tember, 1935, the index for New Eng- 
land rose 13.4 per cent above Septem- 
ber, 1934; Pittsburgh, 18.2 per cent, 
and the country as a whole, 11.4 per 
cent. 


Whitwell, Skinner Get 
James McGraw Award 


George E. Whitwell, vice-presi- 
dent of Philadelphia Electric Com- 
pany, and Merrill E. Skinner, assist- 
ant vice-president of Niagara Hudson 
Power Corporation of Buffalo, have 
been named joint winners of the 
James H. McGraw award for 1935. 
The award was established 11 years 
ago by James H. McGraw, McGraw- 
Hill Publishing Company, for new 
ideas for advancement of the elec- 
trical industry. 

The award was voted to Mr. Whit- 
well for initiating the ‘“better-light- 
better-sight” activity and to Mr. 
Skinner as chairman of an operating 
committee named by Mr. Whitwell 
to carry out details of the movement. 
Gold medals will be given to the re- 
cipients at a dinner of the Edison 
Electric Institute and the Illuminat- 
ing Engineering Society in New York 
Dec. 10. 


Harry Johnson Returns 
to Helena Rubinstein 


Harry T. Johnson, for 10 years 
vice-president in charge of sales of 
Frances Denney, Philadelphia, has 
been elected to the board of directors 
of Helena Rubinstein, Inc., New 
York, and will return to the organ- 
ization Dec. 9 as general sales man- 
ager. 

During his previous connection 
with Helena Rubinstein as sales man- 
ager his policy was to promote se- 


lected accounts from coast to coast. 


Spectacular 
Poster Drive 


For Phillies 


Philadelphia, Pa., Dec. 5.—Said to 
comprise the most spectacular out- 
door program in the history of the 
cigar industry, 24-sheet posters, con- 
centrated in shopping areas, are 
being used by Bayuk Cigars, Inc., on 
behalf of Bayuk Phillies for Christ- 
mas gifts. 

The central feature of the Bayuk 
campaign is the Christmas retail 
package of Bayuk Phillies, done in 
ten colors and gold. The package is 
shown in the Christmas poster, a col- 
ored window streamer, and an inside 
store display. 

Poster, streamer, and store display 
project the thought, designed to ap- 
peal with special force to feminine 
buyers, “Give him the cigar most men 
smoke.” The wrapper for the Christ- 
mas package, as well as poster and 
store streamer, were prepared by the 
United States Printing & Lithograph 
Company. 


Firth Names Ayer 
Firth Carpet Company, New York, 
has appointed N. W. Ayer & Son, Inc., 
for its advertising. 


Sem ome 


Announcements — 
‘During | : 
‘United Press _ : : 
News Broadcasts. 

Available . cee 
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Beginning January 

Ist, three 125-word 
(maximum) announce- 
ments will be spotted 
during each 15-minute 
news broadcast. There 
will be five news periods 
daily, at 8 A. M.; 10:30 
A. M.; 12:15 P. M.; 6 
P. M.; and 10:45 P. M., 
and three on Sundays at 
9:45 A. M.; 2 P. M. and 
10:45 P. M. 


@ During each 15-min- 

ute news period, not 
more than three 125 
word announcements 
will be accepted. 


@ Regular current 
card rates for 125 
word announcements. 


@ No charge for news 
service. 


@ Contracts and res- 

ervations now being 
accepted in order of re- 
ceipt. First come; first | 
served. 


TELEGRAPH 


or TELETYPE 
(Hartford 26) 


RESERVATIONS AT ONCE 


WDRC 


Basic CBS Station 


“The Advertising Test Station 
In the Advertising Test City” 


HARTFORD, CONN. 


1 wt oe 


7 = ee Pe 
: nn ee tenets A 
— a — 
ene ‘ Be | 
‘ . ~! } 
— ies Ty — 
: btee aM | ea Saat f _ ‘4 Pao en | 
| | | 2) \ eset per eoF s 
| | ar o3 ee ee Sige & 
| | Si. damieaere a th, ae “Sha Sn ™ 5 : = | 
cir: t ; | an ib apis a “s — road Sse a ee 
ae ee — Pkt prea ne ra | 
Rb en ~ : td oy : | 
le ee wee 15 % ce vie ow ats ah | 
oe ee ath gee ; | s STEN eee Sp ae ; 
: ‘ | ~, : re ; } 
aon 7 S | tee >, pata: oe 
- eas te : | ss 6——_eseeeeeeeeee alll - 7 
| Pn | 
—$$$_—_—_—_—_—_ as | 
| 
ee oe iinaiiime 
oe ee Fe : eS i Pe 
ge. hams | S 3 4 
— Spot | 
ping? ; ee 4 
et ees —— a eee 
sank SG sda =: = : ; a 
: [ Ps eee = s se 
4 iy : . 3 2 ap < jee “4 
ites | os \ oc Cre 
es meee ee a — 
Sia ; Bho _ raed oe | 
: St eStats > Rx Ss . 
a. CHESTOUT, 
Cie eee Of = & : » \ eS q on ‘ a 4 
een nee de , 2 oe " a i e a i 
Pa ee ke Beesaar sae eee “ or AS “ % a F 
Be aa, a oka : RR “Le oe 
Mise) ad nats +2 =] : q = § ag 
S iow a8. le ecg — s 
; comet f a | 
; Res - . 4 | 1 
¥ | i oa | 
Vp ae ay paerc SL ' sas ; <a 
ea ae Sapa Thee - Meee eh Ree % es SO So 
. if or ‘ iat i . : ar oe ee % tar Y ies Se 
eee i fe ee SIONS gus “ pine | 
Pee ee x - " ft or 
eae | pce or ctic ae 
Laas is Ua ee a ; ies ea ha i < ee a J 
eee Sasi Ra oe heme aaa oe 
sil Biba ipsa ei ae cas gan <9 y 
Shee : pane : “Shas oe oat | 
ob ay = Pee et) WA ¥ v i ak Me : e Pt : 4 ’ 
Ree ye i cae hes) na Cae ee Se . oe A 
a Tay SPEED ess . 
ea) a fi TH FAIT 2 , oe Sg 
; ' een erin ce ae ye ae 
; i i ue. tt 2 oe 
7 : ae gt udios ig Sa rt a ee 4 og 
; ratty able ck ee a <a 
aval daesia" Lao Sot 
pgtion 300 Spain? 
moicte te ow 
Pe AAU Pee re : oe Et iether on. Gees 2a, ee ool) ik a ee eee ee Po 
ey ap ae ee aie AED are Rael ea esas second be eel | ee pine eee) cl q 
we Bee yk eee ge | 
¥ cae: * . é 
i ae ie 
ps ae cae soe 3 | 
; ce eee pi no ae eee Cae EP, RE HAU TE . I N D ee cn tai i | 
a Her eA 4 nee eal Bigger Jem hee Pra To Se Baa he 
NEW YORK a ee CHICAGO  —— CLEVELAND — 
ASHLAND 4-41440 ~*~ * DELAWARE 2188 — MAIN 9539 | | a 
PC“‘®TSC(C“CSOC#‘SC i 
Hons 
Sot: gaa 
Lo 


WS 


“es- 
ing 

re- 
irst 


NCE 


December 9, 1935 


ADVERTISING AGE 


23 


CAMPANA OFFERS 
BULLETIN AIDS 


"TO PERSONALITY 


Larger Campaign Is Planned 
for 1936 


Chicago, Dec. 5.—Campana Cor- 
poration, of Batavia, will supply con- 
sumers with booklets ranging from 
“Secrets of a Successful Marriage,” 
to “How to Start a Conversation,” in 
return for empty cartons of Dres- 
kin and Italian Balm. 

The service has been launched in 
connection with the new “Campana 
Institute of Personality and Charm,” 
directed by Mary Morgan, expert on 
personality problems. The first book- 
let in the series, entitled “Make 
Your Ambitions Come True,” was 
offered to the radio audience on Cam- 
pana’s two NBC network programs, 
“First Nighter,” on Friday, and the 
“Grand Hotel” program, on Sun- 
day. The Institute and its booklet 
service will be featured in 1936 ad- 
vertising. The company plans en- 
largement of its advertising schedule 
in 1936. 


Bulletins to Fit in Notebook 


Each of 50 “short-cut” bulletins 
will be made available in return for 
one 35-cent, 60-cent, or $1 Italian 
Balm carton or three dime cartons; 
or one 50-cent Dreskin carton or 
three dime cartons. Each bulletin is 
punched to fit a notebook cover 
which the company will later offer 
customers for the safe-keeping of all 
50 bulletins in book form. 


Range of Subjects 


Some of the titles of the bulletins 
are: “How to Develop a Speaking 
Voice That Everyone Will Admire;” 
“How to Select Clothes to Express 
Your Personality;” “What a Charm- 
ing Hostess and Host Should Know 
and Do;” “How to Avoid Worry,” 
and “Table Manners—At Home and 
in Public.” 

The company has announced plans 
for a new $600,000 plant at Batavia. 
The building will establish a prece- 
dent in the cosmetic field by being 
open to the public seven days a 
week. Every operation of the plant 
will be open to visitors all day, and 
tourists will be urged to stop and 
inspect the building. 


Campana’s Best Sellers 


In the seven years of the com- 
pany’s history in the United States, 
Italian Balm, a skin softener pre- 
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viously unknown here, has been 
brought to leading place in national 
sales, and Dreskin, a new liquid 
cleanser and after-shave preparation 
introduced less than two years ago, 
has also become the principal seller 
in its field, according to the company. 

Aubrey, Moore & Wallace, Chicago, 
handle Campana advertising. 


Robbins Joins Doremus 


Elliott W. Robbins, formerly with 
International and Universal News 
services, director of publicity for 
New England NRA, and public rela- 
tions adviser to the Massachusetts 
Emergency Council, has been ap- 
pointed director of the news and 
publicity department of the Boston 
office of Doremus & Co. 


Mohawk Shifts Sutton, 
Appoints J. L. Earl 


H. H. Sutton, who was named 
sales manager of Mohawk Rubber 
Company, Akron, O., last spring, has 
returned to Dallas, Tex., to resume 
managership of Mohawk’s southwest 
territory. 

J. L. Earl, formerly with Lee Tire 
& Rubber Company, Conshohocken, 
Pa., has been appointed vice-presi- 
dent in charge of sales of Mohawk at 
Akron. 


Promotion for Trotman 


Walter G. Trotman, vice-president 
and general manager of C. H. Smith 
Corporation, West Springfield, Mass., 
maker of Dandy Rolls, will succeed 
Frederick J. La Croix as president 
of the company on March 1. 


Calvin to Dallas Branch 


Modern Art Studios, Inc., Chicago 
and New York, has opened a branch 
office in the Construction Bldg., 
Dallas, Tex., where the design and 
construction of exhibits for the Texas 
Centennial Exposition will be 
handled. E. W. Calvin, vice-presi- 
dent, will be in charge, with Ken 
Holmes directing architectural de- 
signing. 


Kasper-Gordon Adds Two 


Elbert A. Duncan, formerly presi- 
dent of Nelson, Duncan & Harlow, 
and J. Phillip Dykes, formerly with 
Hanff-Metzger, Inc., and Frank 
Presbrey Company, New York, have 
joined the new business department 
of Kasper-Gordon Studios, Inc., Bos- 
ton, radio program builder. 


Griffith to Cleveland 
A. M. Griffith, who returned to Mc- 
Graw Hill Publishing Company, New 
York, in the copy service department 
several months ago, has been trans- 
ferred to the Cleveland office as copy 
chief. 


New Hickok Agency 


Hickok Mfg. Company, Roches- 
ter, N. Y., maker of men’s belts, 
buckles, braces, garters and jewelry, 
has appointed Tracy-Locke-Dawson, 
Inc., New York, for its advertising. 


Howland Adds Two 


Howland & Howland, Inc. has been 
appointed national advertising repre- 
sentative of the Ashland, Wis., Press 
and Belleville, Ill., Daily News- 
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| FACTS! 


This Book of Facts is the story of the Chilton Inves- 
tigation and of the three new Chilton publications 
which were designed to fill the needs of the trade 
indicated by this investigation. It isa comprehensive 
study worthy of serious consideration by every 
advertising agency executive, every advertising 
manager and every sales manager interested in the 
automotive market. Boiled down, the pages of this 
study mean just this: 
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Automobile Trade Journal by conclusive proof, 
will deliver your advertising message directly to the 
automobile dealers of America who sell 85% of all 
the cars sold. 


Motor World Wholesale will deliver your advertis- 
ing message to the jobbing firms and their salesmen 
who do 85% of the wholesale business done in the 
entire country. 


Motor Age will deliver your advertising message 
directly to the men who are reponsible for 85% of 
the more-than-a-billion-dollar maintenance business. 


Ask for this Book of FACTS! 
CHILTON COMPANY 


Chestnut and 56th Streets 


4 


Philadelphia, Pa. 


DETROIT + CLEVELAND - SAN FRANCISCO 


AUTOMOBILE 
TRADE JOURNAL 


is a specialized modern business publication, 
edited exclusively for the automobile dealer. 


MOTOR WORLD 
WHOLESALE 


is a business paper, edited exclusively for 
automotive jobbers and salesmen. 


is a practical shop and business paper, 
edited exclusively for the independent auto- 
motive maintenance man. 
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Earnings of 
Advertisers 


Net profit of $840,104 was earned 
by Vick Chemical, Inc., and subsid- 
iaries in the September quarter 
against $631,919 in the third quarter 
of 1934. Net profit for the first nine 
months of 1935 was $1,884,855, 
against $1,613,836 in the like 1934 
period. 


vvweY 

Diamond Match Company and sub- 
sidiaries report a net income of 
$574,273 for the September quarter, 
against $551,097 in the third quarter 
of 1934. In the first nine months of 
1935, net was $1,697,817, against $1,- 
594,543 in the first nine months of 
1934. 


a 

Net income of $213,944, for the 
year ended Oct. 31, is reported by 
Williams Oil-O-Matic Heating Cor- 
poration. In the preceding fiscal 
year, income amounted to $55,546 
before federal income taxes. Net 
sales for the year ended Oct. 31 were 
$2,059,734, against $1,634,741 in the 
preceding fiscal year. 


- = & 
Sherwin-Williams Company of 


Canada and subsidiaries, controlled 
by Sherwin-Williams Company of 
America, report for the fiscal year 
ended Aug. 31, net income of $205,- 
575 after depreciation, income taxes, 
pensions, directors’ fees, etc. This 
compares with $200,805 in the pre- 
ceding year. 
vg¥seey? 

Firestone Tire & Rubber Com- 
pany, for the fiscal year ended Oct. 
31, reports gross sales of $121,670,- 
572, and net profits, after all charges, 
taxes, depreciation, etc., of $5,649,- 
145. These figures compare with 
sales of $99,130,342 and net profit 
of $4,154,655 in the previous year. 
Net sales for the year ended Oct. 31 
were the largest since 1929, and net 
profits was the best since 1931. 

An unusual amount of price-cut- 
ting and “an unsound ‘hazard’ guar- 
antee which was imposed upon the 
industry by distributors of special 
brand tires” have cost the rubber 
industry millions of dollars in the 
past year, Harvey Firestone, chair- 
man, declared at the annual stock- 
holders’ meeting Dec. 2. 

vg¥$eeg? 

Brillo Mfg. Company, Inc., reports 
for the quarter ended Sept. 30, net 
income of $43,189, against $39,877 in 
the September quarter last year. 
Earnings for the first nine months 
this year were $99,698, against $114,- 


573 in the like 1934 period. 


NOTABLES ATTEND LUNCHEON OPENING CLEVELAND AUTO SHOW 
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man, and Capt. Frank Hawks. 


The annual civic luncheon sponsored by the Cleveland News provided a fitting opening to the automo- 
bile show in that city. This glimpse of the speakers’ table shows, left to right, Charles West, Under- 
Secretary of the Department of Interior; A. vanDerZee, Dodge Bros. Co.; Melvin H. Purvis, Jr., "G" 


M. B. Loeb, president, told stock- 


holders that the trend of business 


Spot Radio 
Advertising 


61 Stations in October received $775,000 
for Spot Radio Advertising / / 


National Advertising Records "pioneered" in the com- 
pilation and publication of commercial broadcast data, 


issuing monthly reports on Network advertising since 
1927. 


Again in 1933 NAR was first to present similar data on 
Spot advertising. The Spot section has been steadily 


RADIO 
STATIONS == 


Complete Spot records 
can be presented only 
with the regular and 
timely co-operation of 
Radio Stations. Stations 
not reporting should se- 
cure report blanks from 
either office. 


enlarged but its growth has not been commensurate 
with the demand for such data. 


NAR is exerting every effort to make the Radio section 
as complete a record of Network and Spot advertising 
as it is possible to present; thus maintaining its leader- 
ship and reputation for being the most generally used 


and accepted independent audit of magazine and 
radio advertising. 


43 E. 


Ohio St. 


Chicago 


The Advertising Record Co., Inc. 


(Established 1910) 


330 W. 42nd St. 
New York 


appears upward with good consumer 
and industrial demand for cleansers. 
He declared that earnings for the 
final quarter should be satisfactory. 


CONFERENCE OF 
EDITORS REVIVED 


New York, Dec. 5.—The National 
Conference of Business Paper Editors 
was rehabilitated Tuesday at a meet- 
ing held in conjunction with the an- 
nual meeting of Associated Business 
Papers, Inc. 

Raymond Bill, Sales Management, 
was elected president of the organiza- 
tion, succeeding Arthur D. Anderson, 
Boot & Shoe Recorder. James G. 
Lyne, Simmons-Boardman Publishing 
Company, was named vice-president; 
J. L. Frazier. Inland Printer, was 
made Western vice-president, and E. 
F. Cone, Metals and Alloys, was 
elected treasurer. Judd Payne, execu- 
tive vice-president of the A.B.P., will 
act as secretary. 

Members elected to the executive 
committee were Roy Dickinson, 
Printers’ Ink; G. D. Crain, Jr., Ap- 
VERTISING AGE; Bernard L. Johnson, 
American Builder; Don Blanchard, 
Automobile Trade Journal; Douglas 
G. Woolf, Textile World; Virgil B. 
Guthrie, National Petroleum News; 
and Mr. Anderson. 

Speakers at the session of the 
group, held this afternoon, were Paul 
Wooton, chief of the Washington bu- 
reau of McGraw-Hill Publishing Com- 
pany, who told of the difficulties of 
collecting unbiased news in the cap- 
ital; J. C. Aspley, Dartnell Corpo- 
ration, who gave his conception of 
the business paper of the future; and 
Dr. Virgil Reed, chief of the retail 
and wholesale trade census of busi- 
ness, who explained the work which 
his division will undertake in making 
a census of American business in 
1936. 


Retains Federated 


Truslow Poultry Farm, _Inc., 
Charleston, Md., has appointed Fed- 
erated Sales Service, Boston, as mar- 
keting counsel, to function prin- 
cipally in building a national sales 
force of manufacturers’ agents. Trus- 
low manufactures Toxite, poultry 
and livestock remedy. James G. 
Lamb Company, Philadelphia, is the 
agency. 


Morgan Names Remington 

Wm, B. Remington, Inc., Spring- 
field, Mass., has been appointed for 
advertising of Morgan Construction 
Company, Worcester, Mass., engi- 
neers and manufacturers specializing 
in continuous rolling mills, producer 
gas machines, combustion control ap- 
paratus and wire drawing machin- 
ery. 


Roberson with Hoyt 


John E. Roberson has _ joined 
Charles W. Hoyt Company, Inc., New 
York, as account executive and in a 


new business capacity. 


Appoints Federal Agency 
Federal Advertising Agency, Inc., 
New York, with Kenneth Plumb as 
account executive, has been appointed 
by United Steel and Wire Company, 
Inc., Battle Creek, Mich., manufac- 
turers of grocery store equipment. 
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BIND-IN-VELOPES 


Completely formed order - blank 
envelope. 

Envelope feature permits remit- 
tance with order. 

Remain a part of your publication 
until ready for use. 

Mechanically gather on Saddle- 
Stitch and Side-Stitch bindery 
equipment, at low cost. 


+ + + + FH 


Send copy of your present order 
form and publication for Bind-in- 
velope analysis, samples and quo- 
tations. 


SAWDON CO. 


230 PARK AVENUE — 
NEW YORK NY 
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MAGAZINE ADS 
FOR DECEMBER 
DROP SLIGHTLY 


Chicago, Dec, 5.—Advertising lin- 
age in national magazines for Decem- 
ber is approximately 1.5 per cent be- 
low linage for December of 1934, Ap- 
VERTISING AGe’s analysis of linage 
carried by publications measured by 
National Advertising Records indi- 
cates. 

A total of 98 magazines measured 
by National Advertising Records 
carried 1,299,847 lines of advertising 
this month, compared with 1,319,338 
lines last year, a decrease of 19,491 
lines, or about 1.5 per cent. 

The seven standard publications 
measured carried 57,952 lines this 
month, against 63,057 lines in De- 
cember of 1934, a drop of 5,105 lines, 
or approximately 8.1 per cent. 

A total of 537,760 lines was carried 
by 36 publications in the general 
classification, as compared with 561,- 
570 lines last year, a loss of 23,810 
lines, or about 4.2 per cent. 

Seventeen individual women’s mag- 
azines ran 405,702 lines of advertis- 
ing in December, and 431,237 lines 
last year, a decrease of 25,535 lines, 
or approximately 5.9 per cent. 

The five groups of women’s maga- 
zines registered a gain, however, as 
has been true for several months. 
These publications carried 204,821 
lines this month, against 169,911 lines 
in 1934, a gain of 34,910 lines, or 
about 17.1 per cent. 

Eight outdoor publications showed 
a gain of approximately 3.6 per cent. 
Their linage this month aggregated 
58,999 lines, against 56,878 lines a 
year ago, an increase of 2,121 lines. 

Ten mail order publications ran 
34,613 lines of advertising this 
month, compared with 36,685 lines a 
year ago, a decrease of 2,072 lines, 
or about 5.6 per cent. 

Among weeklies and semi-weeklies, 
for which November figures are the 
latest available, 12 publications car- 
ried 867,460 lines this month, 
against 638,192 a year ago, a gain of 
229,268 lines, or about 26.4 per cent. 

Individual figures for each of the 
publications measured are given in 
the following tabulation: 


December Advertising Linage in 


Magazines 

Standard eT ee 1934 
American Mercury cto0 See 4,673 
Atlantic Monthly ..... 19,455 15,363 
Current History ...... ,235 2,484 
Forum and Century.... 4,662 7,525 
Harpers Magazine ..... 14,008 16,416 
Review of Reviews ... 6,529 4,970 
Sere 7,629 11,626 

OURS BPOUN onc cv ccs 57,952 63,057 

General 
EP ee 17,951 18,564 
American Boy ........ 10,928 13,001 
American Golfer ...... 5,013 10,242 
American Home....... 19,452 12,102 
Arts and Decoration... 13,987 7,392 


50,000 WATTS 


Nashville, Tennessee 


Radio's Most Unique 
Merchandising System 


MILLION 
DOLLARS 


FOR NEW CARS IN 1935 


10 months’ record--4,413 
new car sales--35% of | 
owners bought in 1935. 
True index of Spending 
ge in No. 1 Test Mar. 
et. 


Janesville, Wisconsin 
Gazette---WCLO 


1935 1934 
Dh athkeebssoateses ce 2,736 4,506 
Better Homes and 
a 11,049 9,266 
rrr 17,864 20,388 
ST Mi waceeeeee se 6,111 6,943 
Christian Herald ...... 10,418 12,187 
Cosmopolitan ......... 23,593 28,480 
Ce BAD so ccccecces 15,680 16,541 
ce cledeciéeb ss 59,170 38,222 
CO Se ee 71,890 76,788 
Graduate Group ...... 2,502 1,500 
House and Garden..... 20,410 29,833 
House Beautiful com- 
bined with Home and 
Dt tenadedanceadntn 18,077 19,989 
pg | Ree 8,884 10,891 
ee rere 5,329 5,346 
it aa 7,230 12,022 
41Modern Mechanix and 
rr 14,973 13,659 
National Geographic .. 7,319 7,077 
Nation’s Business ..... ,796 15,374 
Open Road for Boys... 8,360 9,087 
Physical] Culture ...... 9,213 10,333 


Popular Mechanics .. 


Popular Science Monthly 18,163 17,391 
aaa 15,053 19,922 
Scientific American ... 3,147 2,745 
STOO oc cdcdescres 15,288 12,698 
DT cakes hebeee wnees 009 21,334 22,279 
Startling Detective 
RBVOREETOD cecccscce 4,909 6,771 
on eh wdeeaa cam 7,855 11,092 
errr 4,983 6,909 
True Detective Mysteries 5,169 4,811 
VORity FOP ceccvececs 17,948 28,882 
TWOGR) BIOED 22 ccccces 537,760 561,570 
Women’s 
CRT TTT 11,345 19,042 
VParmer’s Wife ....0.>% 87 7,492 
Good Housekeeping ... 36,812 42,442 
Harper’s Bazaar ...... 56,940 60,666 
py error rere 10,288 8,886 
Household Magazine .. 9,202 11,698 
Junior League Magazine 10,162 11,450 
Ladies’ Home Journal. 43,016 44,414 
DEE 5k0 0 44a eeewes 33,976 42,728 
Home Arts-Needlecraft 5,679 4,007 
Parents Magazine .... 20,123 20,608 
SS Eee 10,581 13,695 
Pictorial Review ..... 15,466 9,096 
EE cap inse bes 16,748 20,786 
rrr eee 72,461 75,291 
Woman's Home Com- 
Sedan 5568 65 36,588 33,571 
Woman’s World ...... 7,442 65,365 
Total STOMP ..0..00- 405,702 431,237 
Women’s Groups 
Fawcett Women’s Group 
Hollywood Magazine. 11,979 9,380 
Screen Book ........ 11,979 9,211 
*Romantic Stories ... 9,509 8,347 
1Romantic Movie 
Pere ree 8,651NoIssue 
1Motion Picture ..... 13,418 10,058 
Movie Classic ...... 13,383 10,058 
Screen Play Magazine 11,993 9,917 
True Confessions ... 9,524 9,399 
Macfadden Women’s 
Group 
True Romances ..... 11,941 11,011 
1Movie Mirror ....... 13,133 11,770 
tLove and Romance. 11,585 10,770 
tRadio Mirror ...... 11,371 8,230 
+True Experiences .. 11,606 10,426 
Modern Magazines 
Modern Screen ...... 12,738 14,099 
Modern Romances .. 11,807 13,643 
De SPUD no500 cess 11,637 10,010 
Screenland Unit 
BOrTreemianaG .....000% 9,250 6,845 
Silver Screen ....... 9,317 6,737 
POta) STOUP .vceces 204,821 169,911 
Outdoor 
Field and Stream ..... 10,429 11,181 
Fur-Fish-Game ....... 7,453 7,556 
Hunter-Trader-Trapper 6,645 7,943 
Hunting and Fishing... 6,994 6,475 
National Sportsman ... 8,168 6,583 
Tree ee 4,737 5,631 
WUGROGP EATO 2c ccccces 9,146 7,759 
Bports ABGI ...ssscce 5,427 3,750 
Total GPOUP «.. sce 58,999 56,878 
Mail Order 
CE Lins 63500094008 4,399 6,113 
Gentlewoman ......... 3,765 3,874 
Good Stories .........5. 4,175 5,003 
oS... eer 2,523 2,271 
Home Friend ......... 3,033 1,834 
Household Management 
SOUPREL cisccoceses No Issue 2,194 
Illustrated Mechanics.. 2,872 2,446 
CE Nao eh nee Ea SO 8.% 1,215 2,041 
Mother’s-Home Life 2,867 2,527 
SPRCRANEEP oc ccccucces ,878 9,386 
Sovereign Visitor ..... 886 1,190 
THA) SPOUD. 220i ssc 34,613 38,879 


November Advertising Linage in 
Magazines 


Weeklies, *Semi-Month- 
lies and **Monthly 


American Weekly .... 85,598 64,243 
Business Week ....... 36,845 20,614 
EE eed 655 o's ue 121,312 59,626 
POE oii csc cv tweens 13,178 12,874 
EE as 56.8 )a0:ae.e WS 9: 5 te 32,765 21,223 
NE ON eV oie.a ganas 24,543 21,174 
Literary Digest ....... 26,21 28,705 
TOW TOCEOP 6 cc wcvcuss 134,284 116,915 
INews-Week .......... . 2. Pe 


Saturday Evening Post.179,813 
EN 9.4.55 4404 0.35655 -058 108,976 
**Town and Country... 35,385 
1United States News... 68,543 


138,267 
82,924 
42,476 
29,151 


Total STOUP ..c.cceos 895,750 638,192 
1Figures supplied by publisher. 
+1934 figures supplied by publisher. 
2Combined with Radioland, begin- 
ning with the July, 1935, issue. 1934 
figures supplied by publisher. 
SNovember figures. 


Le Dell Appointed 


George Le Dell has been appointed 
advertising and publicity manager 
of the newly organized X-Ray Qual- 


ity, Inc., Beloit, Wis., maker of X-ray 
tubes. 


Death Takes L. A. Pratt, 
Detroit Agency Man 


Louis A, Pratt, account executive 
of Fred M. Randall Company, De- 
troit, died suddenly Dec. 3. Mr. 
Pratt’s association with Detroit ad- 
vertising began early in the century, 
when he joined Brownell-Humphrey 
Company, of which he became secre- 
tary and account executive on the 
Oldsmobile account. 

After acting as advertising man- 
ager of Alamo Engine Company, 
Hillsdale, Mich., and Truscon Steel 
Company, Detroit, he formed his 
own agency, the L. A. Pratt Adver- 
tising Company, later the Pratt- 
Moore Advertising Company, which 
he operated until 1933, when he 
joined the Randall agency. 

Mr. Randall was active in the de- 
velopment of the Adcraft Club of 
Detroit. 


Woodbury Enlarges on 


Germ-Free Theme 


Plans for next year’s advertising 
of John H., Woodbury, Inc., call for 
greater stress on the germ-free 
theme. A new radio series featuring 
Paul Whiteman will start shortly 
after Jan. 1. 


During the past year, Woodbury 
copy has been devoted approximately 
75 per cent to beauty discussions and 
the remainder to the germ-free qual- 
ities of the products. Lennen & 
Mitchell, Inc., is the agency. 


Surveys Basis 
For ‘Sunset’s’ 
Format Change 


San Francisco, Cal., Dec. 5.—Some 
unusual changes in magazine format, 
content and sales methods have been 
announced by L. W. Lane, publisher 
of Sunset. 

Following personal interviews with 
16,000 subscribers of the magazine, 
covering a period of eighteen months, 
reader interest in its various fea- 
tures was determined. The format, 
beginning with the February, 1936, 
issue, will be changed to departmen- 
talize and develop the features of 
greatest interest. 

The cover design will be a four- 
color illustration for the leading ar- 
ticle, which will be begun on the 
cover. This is the only article which 
will “jump,” all others being run 
without carry-over. 

Material will be shortened, and 
will be of news character, as indi- 
cated by the new subtitle, “What’s 
new in Western living.” No outside 
contributions, only ideas, will be pur- 
chased, all material being written by 
the editors. A field reportorial staff 
will be organized. 

The features which will receive 


most emphasis in the new format are 
home building, remodeling and dec- 
oration, gardening and flowers, cook- 
ing, travel, fashions and beauty. The 
editorial material for gardening and 
current events will be changed to 
suit the interests of the readers of 
the three sectional editions of Sun- 
set. 

The New York and Chicago adver- 
tising offices will be closed. Under 
the new policy, the advertising rep- 
resentatives will spend most of their 
time on the Coast, developing mar- 
ket information for advertisers 
which hereafter, the publisher says, 
will furnish the basis of their solici- 
tations. There will be no more 
“door-bell ringing.” 


“Courier-Post” Promotes 
Tushingham, Kinsella 
Herbert W. Tushingham, classified 
advertising manager of the Camden, 
N. J., Couwrier-Post, has been ap- 
pointed advertising promotion man- 
ager. Frank J. Kinsella, advertising 
director, has been named assistant 
business manager. 


KFJZ Promotes Two 


John Sullivan, formerly studio 
manager of radio station KFJZ, Fort 
Worth, Tex., has been appointed pub- 
licity director, a newly created posi- 
tion. Godfred Kuler has succeeded 
Mr. Sullivan as studio manager. 
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"DID vou KNOW THAT 
ARCHITECTURE aims 
TO HELP THE ARcHiTEecr 


WRITE THE PROPER 
SPECIFICATIONS ?3 


ARCHITECTURE, The Professional Journal for Architects, 
Is Published by Charles Scribner’s Sons 


Direct Mail 
Plans and Copy 


In many advertising agencies direct mail is 
looked upon as an unwanted stepchild, in spite of 
the fact that direct mail properly planned should 
be a part of at least nine in ten of all local and 
national advertising programs. 


Also, direct mail is about the only kind of ad- 
vertising that can be used efficiently and econom- 
ically in marketing many sorts of machinery and 
materials to industry. 


Getting Personal 


The Benton & Bowles organization was thrown into a festive mood 
Nov. 29, when a fine pair of girls arrived at the home of Ted Bates, 
v.p. The twins, the first children in the family, have been named 
Patricia and Evalyn. . . 


Arthur Deute, Jack Ruppert a.m., is the Sidney Snow who edits 
the syndicated food department, “Three Meals a Day,” which appears 
in more than 100 newspapers. . . 


Henry Lent, Newell-Emmett writer, is the author of “Grindstone 
Farm,” a new book for children which reviewers are praising. The 
Grindstone Farm, owned by John Held, Jr., Henry’s friend and Con- 
necticut neighbor, furnished the idea. . 


Ted Okie, Mathes a.e. and son of the agency’s v.p., has become 
engaged to Louise MacKechnie, of Summit, N. J. She is a recent 
graduate of Vassar. . . Bayard, another son of the agency man, laid 
out the four-color shopping pages in the current Esquire. Though not 
an agency or advertising man, Bayard has already achieved a na- 
tional reputation as a designer of displays... 


Milton Decker, of the Scripps-Howard national department, is 
busy in his spare time with a membership drive for the Pennsylvania 
Club, which has just taken over the luxurious Satterlee mansion on 
36th street... 


Mrs. Byron Foy, wife of the president of DeSoto Motor Corpora- 
tion and daughter of Walter P. Chrysler, has been voted the best- 
dressed woman in America by six leading New York designers in a 
poll conducted by the Associated Press. . 


R. P. Clayberger, of Calkins & Holden, is in charge of arrange- 
ments for this year’s tournament of the Southern Advertising Golfers 
Association. About a hundred have indicated they will be on board 
the special train for Palm Beach... 


Amy Vanderbilt (Mrs. Morton Gill Clark) began a radio series, 
“Tapping the Four Hundred,” Dec. 5, over WINS. The guest talent, 
drawn from the theatrical, social and literary worlds, will include a 
number of advertising personalities. . . 


Pearce Chauncey, Herald Tribune representative, and Virginia 
Day, of South Orange, were married in time to have Thanksgiving 
dinner together as man and wife. Mrs. Day is a recent graduate of 
Skidmore. . . 


Joe Allen, one of Bristol-Myers’ two a.m.’s, has a flair for gunning 
in all branches and is led past shooting galleries with great diffi- 
culty. .. 


J. Ralph Corbett, the Cincinnati merchandising counsel, whose 
book of advice to salesmen, “The Man Who Sells,” went through 10 
editions, has written a sequel, “In Spite of All.” . . 


Fleming Newbold has started his 46th year with the Washington 
Star. He was told when hired that the job was only a temporary 
one... 
Well-informed burglars believe that the depression is definitely 
over in advertising and publishing offices, judging by the wave of 
robberies reported last week. The night workers went carefully over 
the offices of the Chappelow Advertising Company in St. Louis, John 
Hubbard, secretary, mourning the loss of a $250 Masonic emblem. 
In Chicago, the invaders picked the offices of The Paper Industry for 
their operations, Publisher E. B. Fritz reporting that the intruders 
played no favorites, but took everything in sight. . . 


Harvey Firestone, the tire magnate, celebrated his fortieth wed- 
ding anniversary at the family mansion in Akron the other night, with 
the help of Mrs. Firestone, five sons, one daughter, and Richard 
Crooks and Margaret Speaks, stars of the Firestone radio program. 
Mr. Firestone recalled that he started his business in a dilapidated 
foundry building in 1900, with 12 employes on the initial payroll. 


John W. Odlin, head of the Worcester, Mass., advertising agency 
bearing his name, recently journeyed to Weld, Me., to assist agricul- 
turists in trapping a 500-pound bear which had been raiding flocks of 
sheep. Mr. Odlin reported that his mission was successful. . . 


The Misses Ann and Mildred Stahiman, daughters of the well- 
known publisher of the Nashville Banner, have been designated as 
joint sponsors of the light cruiser, U.S.S. Nashville, now under con- 
struction, and to be launched about May 1... 


Ernest C. Hastings, president of Dry Goods Economist, New 
York, has been appointed chairman of the dry goods division of the 
Will Rogers Memorial Commission. ..L. B. Wilson, president of 
WCKY, Cincinnati, is enjoying deep-sea fishing in Miami as guest of 
another radio magnate, former Governor James M. Cox, of Ohio. 
Governor Cox controls WHIO, at Dayton... 


Robert L. Watkins, advertising man of Decatur, Ga., aspires to 
be city commissioner, making formal announcement of his candidacy 
this week. . . Frank Birch, executive vice-president of Klau-Van Pie- 
tersom-Dunlap Associates, Milwaukee, was presented with the official 
key to Mishawaka, Ind., at the convention of the Lions in that city. 
Mr. Birch is vice-president of Lions International. . . 


Resumes Daily Issues “Gazette” Celebrates 


The laws and technique 
of direct mail are quite dif- 
ferent from those of gen- 
eral, or publicity, advertis- 
ing. Direct mail is intended 
to sell. It is direct and 
must bring tangible direct 
returns. You can’t alibi a 
failure. And there is no 
reason for failure if the 


plan and copy are right. 


I have handled literally 
hundreds of successful di- 
rect mail selling cam- 
paigns, in every conceiv- 
able line of business, in 
wide spread localities, 
under greatly varied condi- 
tions. 


The booklet ““‘WHAT’S WRONG WITH ADVERTISING?” 
gives a fair idea of what I do and how. 
other material will be sent on receipt of 6 cents stamps. 


Charles Austin Bates 


18 East 48th Street 


It and some 


New York 


The Baltimore Correspondent, Ger- 
man language newspaper, established 
in 1841 as a daily and conducted as 
such until 1918, and from 1918 until 
the present as a semi-weekly, is again 
being published daily and Sunday. 
The publisher is Val J. Peter. 


Appoints Alicia DeCamp 


Mrs. Alicia DeCamp, style author- 
ity, has been appointed by Harold 
Motors, South Orange, N. J., Dodge 
and Plymouth dealers, to aid cus- 
tomers in the selection of colors and 
styles in cars. 


J. Roosevelt Resigns 


James Roosevelt, son of President 
Franklin D. Roosevelt, resigned Nov. 
20 as president of National Grain 
Yeast Corporation, Belleville, N. J. 


W. C. Warren Dies 


William C. Warren, 76, publisher 
of the old Buffalo Commercial from 
1894 tu 1918, died at his home in 


Buffalo Nov. 27. 


The Little Rock Arkansas Gazette 
celebrated its 16th anniversary 
Nov. 20. The paper’s history was 
reviewed in a front page editorial, 
and all local advertisers used, on 
that day, a cut announcing the an- 
niversary. 


Push Michigan Apples 


Plans were begun at the 65th an- 
nual convention of the Michigan 
State Horticultural Society at Grand 
Rapids, for a national advertising 
campaign for promotion of Michigan 
apples. 


Hermann Makes Change 


George T,. Hermann, for the past 
16 years with McGrath Engraving 
Corporation, Chicago, has joined Col- 
lins & Alexander, Inc., Chicago. 


Frizzell Agency Moves 


Frizzell Advertising Agency, Inc., 
has moved from the Star Bldg. to 
the Plymouth Bldg., 6th St. and Hen- 
nepin Ave., Minneapolis. 


name, 
ee 


Arthur B. Church 
Is KMBC President 


Arthur B. Church has been elected 
president and general manager of 
Midland Broadcasting Company, 
owner and operator of radio station 
KMBC, Kansas City, Mo., to succeed 
the late Frederick M. Blair. Mr, 
Church, who founded KMBC in 1921, 
was formerly vice-president and gen. 
eral manager of the company. 

Roland R. Blair has been named 
vice-president, and Mark H. Sieg. 
fried, treasurer. J. Leslie Fox, for. 
merly with WLS, Chicago, has been 
appointed director of sales of KMBC, 


Founds “Woman’s Hour” 
Magazine in Chicago 
Woman’s Hour, monthly magazine 
for women of the Chicago area, will 
be launched early in 1936 by Herman 
C. Edwards, publisher, formerly with 
the Linen Supply Association of 
America, Inc., Cleveland, in charge 

of educational and publicity work. 
Free distribution of more than 
150,000 copies will be made by 18 
cleaners and dyers in the city and 
suburbs, with copies being delivered 
with cleaned garments. Louis Zara 
is editor. Claire Green is home edi- 
tor. Offices of Woman’s Hour Pub- 
lishing Company have been estab- 

lished at 626 Federal St., Chicago. 


Elected to A. N. A. 


Bankers Life Company, Des 
Moines, Ia., has been elected to mem- 
bership in the Association of Na- 
tional Advertisers. B. N. Mills, sec- 
retary of the company, will be rep- 
resentative in the organization. 


Names Elizabeth Larson 


Elizabeth Larson has been ap- 
pointed secretary of the Linseed 
Meal Educational Committee, re- 
cently organized at Milwaukee, to 
conduct a cooperative advertising 
campaign. 


Bruske to Spinning 
Paul Hale Bruske has joined Rolf 
C. Spinning, Inc., Detroit, as account 
executive. He will be in charge of 
the newly acquired Detroit Brew- 
ing Company acccount. 


NEW SALES 


TOOL: GIANT 
PRINTS . . rranx: 


They're new, for the reason that 
totally new clarity is now available, 
and a multitude of new uses have 
been found by Advertising Man- 
agers, Account Executives, Sales 
Managers, Lawyers. . . . Use 
Rapid's "Clear-Tone" Giant Prints 
as striking window displays, or to 
big-up charts at sales meetings 
and solicitations, or as murals, or 
in building store exhibits, or in 
Court exhibits . . . or think of 
uses fitting your needs! . . . 
Rapid's "Clear-Tone" Giant Prints 
are the clearest, brightest of all 
, . Dull or Glossy . . . Plain 
or Tinted . . . or Black on White 
. . Expertly and Quickly done, by 


RAPID 


COPY SERVICE CO. 
e 


SIX BRANCHES 
e 


NEW YORK 
415 Lexington . 444 Madison 


VAnderbilt 3-3680 
& 


CLEVELAND 
Union Trust Bldg. 


Main 9335 
* 


CHICAGO 
110 So. Dearborn . . 228 No. La Salle 
360 No. Michigan Ave. 


STAte 5977 
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Information 
for Advertisers 


(Continued from Page 10) 


No. 834. Let 4,979,875 Newspaper 
Readers Tell You What They 
Read on Sunday. 

This is the report of a study made 
by the Gallup Research Bureau for 
Kimberly-Clark Corporation to deter- 
mine the comparative values of ad- 
vertising space in different Sunday 
newspaper sections, and the relative 
worth of different copy and illustra- 
tive techniques. 


No. 829. Women Who Are Buying 
in Department Stores. 


In this study by Good Housekeep- 
ing, 20,312 interviews with women 
customers in 231 departments of 14 
stores in 14 cities reveal the answers 
to two questions: “What magazines 
do you yourself read regularly?” and 
“Of these magazines is there any one 
in whose advertising pages you have 
particular confidence?” 


No. 848. Survey of 5,000 Shipping 

Departments, 

This survey, by Shipping Manage- 
ment, gives information on methods 
of shipment, types of containers, 
packing material and equipment 
used, classifies shipments by size, 
weight, distance shipped, and types 
of products handled. It answers 14 
leading questions on the value of 
Shipping Age to firms who sell prod- 
ucts or services to the shipping 
market. 


No, 841. 


Hammers, saws and paint brushes 
are at work again, according to this 
booklet by Conde Nast Publications, 
Inc. It contains the results of a re- 
cent House & Garden questionnaire 
on building, remodeling and redeco- 
rating and shows that House € 
Garden readers have money, are 
spending money, and really read 
House € Garden to find out how to 
spend it. 


No Dilapidosis Here. 


Traces Growth 
Of Farm Supply 
Buying Groups 


Washington, D. C., Dec. 5.—Of the 
$2,000,000,000 worth of supplies used 
by American farmers in growing and 
marketing their crops annually, fully 
$250,000,000, or one-eighth, is now 
purchased cooperatively, according to 
a bulletin just published by the co- 
operative division of the Farm Credit 
Administration. 

The purchases include such farm 
supplies as feed, seed, fertilizer, con- 
tainers, spray materials, twine, and 
petroleum products. 

Tracing growth of cooperative 
farm supply buying over 70 years, the 
bulletin states that a number of pur- 
chasing associations were started by 
general farm organizations. Others 
developed independently or in con- 
nection with cooperatives originally 
formed for marketing farm products. 

The development in the past 15 
years has been marked by the rise 
of large-scale cooperative purchasing 
associations. These regional associa- 
tions, located in almost every section 
of the United States, did an aggre- 
gate business of over $100,000,000 in 
1934. 

In addition to the regionals, there 
are several thousand smaller associa- 
tions that operate either as strictly 
purchasing associations or in con- 
nection with cooperative elevators, 
cotton gins, creameries, and poultry 
organizations, the bulletin points out. 


Bata Plans Plants 


T. and A. Bata, who operate a 
chain of retail shoe stores in the 
United States, will establish a large 
factory in Maryland. Production 
has been centered in Czechoslovakia 
heretofore. 


Makes Fa-Mo Cosmetics 


Bagley & Munyan, 14 Mason S&t., 
Worcester, Mass., has been organ- 
ized, with Herman Munyan as presi- 
dent, to market Fa-Mo hand lotion 
and Fa-Mo face cream, two new prod- 
ucts. Graham Advertising Service, 
Worcester, is the agency. 


obtained. 


year at once. 


Outstanding Sales 
Executive Wanted 


A large and highly successful company, manufacturing 
products sold through the retail grocery trade, has a most 
unusual opportunity to offer a General Sales Executive 
who is capable of filling the position. 


This man must have a wide and successful experience 
in the merchandising and selling of some product distrib- 
uted through retail grocery channels. 


He must have a personality that will enable him to 
obtain the full co-operation of his associates, and inspire 
confidence in his subordinates. 


He must have a thorough knowledge of merchandising 
and selling in the field which will enable him to develop 
practical workable, merchandising plans, and have the 
driving force necessary to direct their successful execution. 


This man must be old enough to have had the experi- 
ence which will qualify him for this position, and still be 
young enough to work with the present aggressive, high- 
powered selling organization. 


Positively no personal interviews will be accorded until 
a written application has been received which will cover 
fully the age, nationality, present position, past experience, 
present residence, and other pertinent information. 


All letters will be treated in strictest confidence, and 
no inquiries or investigations will be made until the ap- 
plicant has been given an interview and his permission 


The man securing this position must be of the calibre 
and ability to command a salary of at least $25,000 a 


Address ADVERTISING AGE, Box 669. 


H. L. KRAMER, OF 
CASCARETS FAME, 
TAKEN BY DEATH 


Lafayette, Ind., Dec. 3.—Harry L. 
Kramer, 74, who had a spectacular 
career as originator and advertiser 
of Cascarets in the ’90s and the early 
part of this century, only to lose his 
riches in later years, fell dead of 
heart disease on the street here last 
night. 

Mr. Kramer was born in Iowa, 
leaving that state when a young man 
to engage in the patent medicine 
business in Indiana. He placed the 
now-famous laxative on the market 
about 1893, and from then until 
about 1913, when he sold Cascarets 
to Sterling Products Company, 
Wheeling, W. Va., for a reputed $1,- 
500,000, was one of the largest users 
of advertising space in his field. 

Six-inch newspaper advertisements 
were consistently used to promote 
the product. Cascarets became a 
household word, and Mr. Kramer 
waxed wealthy through Sterling 
Remedy Company. 

Shortly after the turn of the cen- 
tury, Sterling Remedy Company is 
said to have sold Cascarets stock to 
some newspapers in return for ad- 
vertising space. Later Sterling of- 
fered to repurchase the stock, but at 
a discount. Eventually the company 
re-sold the stock at par, making a 
handsome profit. 


Fortune Is Dissipated 


Following sale of Cascarets to Ster- 
ling Products, Mr. Kramer engaged 
in numerous enterprises in New Jer- 
sey, Illinois, and California. Many 
of these were unsuccessful, with 
the result that practically his entire 
fortune was wiped out. 

Advertising acquaintances of the 
Cascaret promoter remember him 
as a dynamic, colorful figure, with a 
highly active mind, and forceful per- 
sonality. These qualities were re- 
flected in his Cascarets advertising 
efforts, which continued through 
good times and bad. 

The well-known Cascarets slogan, 
“Works while you sleep,” was the 
invention of Mr. Kramer, and was 
one of the first slogans of American 
manufacturers to win widespread 
attention from consumers. 

During his career in Indiana, Mr. 
Kramer operated a health resort, 
Mud-Lavia, where mud-packs were 
employed to restore the bloom of 
health to tired business men. 


“Companion” Inaugurates 
New Pattern Service 


Patterns to be known as Compan- 
ion Butterick Patterns, will appear 
in the Woman’s Home Companion 
every month, beginning with March. 
The patterns, which will be exclusive 
with that magazine, will be selected 
by the magazine’s fashion staff. 

Companion Butterick Patterns will 
be sold through the Companion and 
2,500 Butterick retail outlets. Jean 
Abbey, the Companion shopper,, will 
feature the new patterns in her ra- 
dio talks, directed to customers of 
prominent department stores cooper- 
ating with the Companion in 14 ma- 
jor trade areas. 


Regular Ticket 
Elected at Chicago 


Richard J. Thain, advertising man- 
ager of Carson, Pirie, Scott & Co., 
wholesale, was re-elected president 
of the Chicago Federated Advertis- 
ing Club Thursday. 

Others elected were Burr L. Rob- 
bins, General Outdoor Advertising, 
first vice-president; Margaret Chase, 
Kier Letter Service Company, second 
vice-president; John H. Sweet, Traf- 
fic World, third vice-president; Ches- 
ter L. Price, City National Bank and 
Trust Company, secretary; John D. 
Ames, Chicago Journal of Com- 
merce, treasurer. 


More Work for Cordes 


Wilmer H. Cordes has been as- 
signed the duties of sales promotion 
for American Steel & Wire Com- 
pany, Chicago, and now has the title 
of manager of sales promotion and 


advertising. 


Good Shepherd Agency 


H. B. Humphrey Company, Bos- 
ton, has been appointed for advertis- 
ing of Good Shepherd Worsted Mills, 
Newton, Mass., maker of Good Shep- 
herd yarns. 


Rubberoid Appoints 
The Rubberoid Company, New 
York, maker of Rubberoid roofings, 
Eternit sidings and other building 


products, has appointed Wildrick & 
Miller, Inc., as its agency. National 
magazines, farm and business pa- 
pers are being used. 


Death Takes Kendall 


Charles D. Kendall, one of the 
founders, and until 1926 president of 
Warren Leather Goods Company, 
Worcester, Mass., died recently at 
his home in Worcester. 


Families in Marion County 


information. 


NEWSPAPER ADVERTISING IS POINT-OF-SHOPPING ADVERTISING 


(Indianapolis) who read The 


News and no other daily newspaper comprise a "city" 
as large in numbers and as strong in buying power as 
Indiana's second and third largest cities combined. 
spending upward of $55,000,000 every year in retail pur- 
chases, they look to The News as their source of buying 


Advertising appearing consistently before this active, 
able-to-buy exclusive audience is the only way of doing 
-a complete selling job in the fertile Indianapolis market. 


News Total circulation (6 mos. ending Sept. 30) 145,390. 


THE INDIANAPOLIS 


Sells tHE INDIANAPOLIS RADIUS 


New York: Den A. Cerroll, 110 £. 42d St Chicego: J. E. Lutz, 180 N. Mich. Ave. 


& ; 


This is a !/9 page ad in 


Practica BUILDER 


Equal to 4 page standard magazine 
Costs $45 on 12 time contract 
to reach 20,000 contractors. 


Se Aanemmcmnan e Paes 


PRACTICAL BUILDER 


a 


Be among the Leaders represented in 
First Issue—January 1936 
Industrial Publications, Inc. 


59 E. Van Buren St., Chicago 
Also publishers of BUILDING SUPPLY NEWS 
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JOBBER PASSING, 
AB.P. MEETING 
TOLD BY EXPERT 


(Continued from Page 1, Col. 3) 


the buying desires of the public are 
met, Mr. Whiteside declared that 
chains had achieved their success 
primarily because they met the de- 
sires and needs of the buying public 
more adequately than did their com- 
petitors, but also asserted that the 
principal opposition chains are now 
encountering is coming from their 
own employes—men who have 
learned their merchandising tactics 
from the chains, but who, not satis- 
fied to remain employes, are opening 
their own establishments and profit- 
ing by the lessons they have learned 
in their apprenticeship. 

He asserted that the moderate-size 
chain organization has many impor- 
tant advantages over its larger 
competitors. 


System Is Permanent 


An interesting commentary on in- 
stalment selling was introduced by 
Mr. Whiteside, who reminded his 
hearers that despite the numerous 
attacks on the system, instalment 
selling has proven its right to a 
permanent place in the American 
business structure during the past 
five years, when payments have held 
up with remarkable consistency. 

“The very fact that business went 
so low during recent years means 
that when it gets started back it will 
come back with great velocity,” he 
said. “All of the fundamentals are 
set for a comeback now. The money 
is there, the desire is there, and 
business will go ahead. As a matter 
of fact, very little more is necessary 
right now to get us back to real 
prosperity.” 

In a discussion of Mr. Whiteside’s 
talk, Ernest Hastings, Dry Goods 
Economist, whose paper was read in 
his absence by Arthur Anderson, 


Boot & Shoe Recorder, reiterated the 
fundamental necessity for depart- 
ment stores to increase store traffic 
if they hope to increase business. 

The average department store sale 
today, he said, is $1.80, and only one 
out of every three persons who enter 
a department store makes a pur- 
chase. 


Court Approves 
Butterick Plan 
To Reorganize 


New York, Dec. 5.—Federal Judge 
Knox has given final approval to 
the plan of reorganization of The 
Butterick Company, publisher of 
Delineator, and other publications, 
and Butterick Patterns. The plan 
was previously approved by stock- 
holders and bondholders. 

The plan simplifies the financial 
structure, sharply reduces the fixed 
charges, and brings new capital into 
the company, thus removing the 
obstacles to efficient operation. 

“The recent period of transition 
has in no way lessened the quality 
or the popularity of our publications 
or our patterns,” S. R. Latshaw, 
president, said. 

While Delineator has suffered in 
advertising linage, the magazine it- 
self has been materially improved, 
Mr. Latshaw said. He also pointed 
out that leading department stores 
have been offered a new form of con- 
tract, making the sale of Butterick 
Patterns more profitable, and that 
Progressive Grocer is within two 
per cent of its banner year in ad- 
vertising. 


Appoints B. B. D. & O. 


W. F. Whitney Company, Boston, 
furniture maker, has appointed the 
Boston office of Batten, Barton, Dur- 
stine & Osborn, Inc., for its adver- 
tising. 


Cullen to Move 
John W. Cullen Company, publish- 
ers’ representative, has leased offices 
in the International Bldg., Rocke- 


feller Center, New York. 


mat | 


HEAD or tue PARADE 


in almost every line of business, are companies which use the 
Heinn loose-leaf system of cataloging to back up the work of 


their salesmen .. . 


They recognize the catalog as a major selling 
tool which must be kept keen. 


and sharp by constant revision 


. . . Write for detailed analysis of catalog selling methods, 
“The Catalog Question.” Address THE HEINN COMPANY, 
Dept. 1215, 326 West Florida Street, Milwaukee, Wisconsin. 


Originators of the Loose-Leaf System of Cataloging 


BRANCH OFFICES: Chicago . . . Cleveland . . . Detroit . . . Indianapolis 
Los Angeles . . . Minneapolis .. . New York .. . Philadelphia . . . Rochester 
oe 


RETORT DISCOURTEOUS 


Comment in beer duel. 


‘WINTER BEER’ 
COPY INSPIRES 
BATTLE ROYAL 


Omaha, Neb., Dec. 5.—Though its 
striking newspaper advertisement, 
“The Penalty of Leadership,” seem- 
ingly left Falstaff Brewing Corpora- 
tion, St. Louis, with the last laugh, 
the three-cornered fight precipitated 
in this area by this campaign for 
“winter beer” was so bitter that it is 
difficult to say on whose banner vic- 
tory perched. The “leadership” copy 
was reproduced in ADVERTISING AGE 
of Dec. 1. 

The battle demonstrated one of the 
weaknesses of “teaser” copy, for 
while Falstaff was in the midst of 
such a campaign, designed to intro- 
duce this winter beer, Storz Brewing 
Company seized the opportunity to 
make its own announcement, in slash- 
ing copy, of its own winter beer un- 
der the name of “Winterbru.” 

Before Falstaff had an opportunity 
to reply, Fontenelle Brewing Com- 
pany tossed its hat into the ring 
with copy which said there was no 
more reason to doubt that there is 
such a thing as winter beer than 
there is to doubt the existence of sea 
serpents. “If winter beer,” it asked, 
“why not summer whisky?” 

This left-handed slap set Storz off 
on a new scent and it devoted its next 
newspaper advertisement to apologiz- 
ing for awakening its contemporary 
from the sound sleep attributed to it. 

Falstaff’s explanation of its ‘“win- 
ter beer” is that it is a brew with 
heavier body and slightly higher 
alcoholic content than its regular 
drink. 


Garage Owners in Drive 


Eighty independent garage owners 
in Greater Milwaukee have inaugu- 
rated a three-month advertising cam- 
paign in which participation is re- 
stricted to members of the Wisconsin 
Garage Operators’ Association. Each 
member is identified with a blue cir- 
cle emblem, which is featured in the 
advertising. 


Hacker to T ype Founders 


Fred A. Hacker has been appointed 
manager of the market research de- 
partment of American Type Found- 
ers, Elizabeth, N. J. He was formerly 
with Poole Brothers and R. R. Don- 
nelly & Sons, Chicago. 


Fireworks to Tracy 


National Fireworks, Inc., West 
Hanover, Mass., maker: of fireworks 
and illuminated displays, has named 
W. I. Tracy, Inc., New York, for its 
advertising. 


The rates for this department are as follow 


ae Wanted” and “Situations 


charge 
7, 8 other elasstSeations (ae le insertion rates): 


per in., $4.75; 4 to per in., $4.50; 7 t 
per in., $4.00; 13 to 16 ‘in. per in., $3.7 
contracts. 


Wanted,” 30 cents a line, minimum 


| Reg re eat .75; 1 to 8 in,, 
$0 9 in., per .% ® to 12 in, 
Write for pRB on term 


POSITIONS WANTED 
Al Ad Man, Cepy, 


Layout, Production. 
Sincere young hicagoan 4. 3. @ 
grad. Best References. Samples. In- 
quire Promptly. Box 666, ADVERTIS- 
ING AGE, Chicago. 


Copywriter—Has sold successiully di- 
rect-by-mail; seven years’ exp. prepar- 
ing sales letters, folders, broadsides; 
knowledge production mechanics. Box 
667, ADVERTISING AGE, N. Y. C. 


Young man, 5 years Advertising Ex- 
perience. Last 2% years Owner of 
Small Chain of Retail Stores in New 
York. Sold out. Desirous Returning 
to Agvet ising Field. Well Educated, 
Alertly Intelligent, Secretarially Ex- 
pert, Pleasing Appearance, Person- 
ality. Highest References. Seeks Con- 
nection where Executive Ability, Ag- 
gressiveness, Individual Responsibility 
essential. Box 668, ADVERTISING AGE. 


Can you use a man with background 
of 15 years advertising experience in 
Agency and in Manufacturers Pub- 
licity Department. Seek new connec- 
tion in executive capacity with live- 
wire agency or manufacturer. Layout, 
copy, production and sales promo- 
tional experience. Gentile, 36 years 
of age. Box 670, ADVERTISING AGE. 


SECRETARY — Pleasing personality, 
Christian; proficient stenographer; fa- 
miliar with advertising and general 
business procedure. Had full charge 
of office ane private detail; write let- 
ters that bring answers; references, 
Box 672, ADVERTISING AGE, me. Eo Ge 


BUSINESS OPPORTUNITIES 


—A NEW SERVICE— 
National Advertisers can now reach 
buyers through another woman's 
word by placing space in a woman's 
shopping column syndicated to 12 
leading newspapers in Eastern Sea- 
board Area. An intimate chatty way 
to present foods, cosmetics, wearing 
apparel, etc., to circulation of one 
million readers. Write Jean Gordon, 
Times Bldg., Rochester, N. Y. 


APPRAISE—BU Y—SELL 
We buy, sell, appraise publishing prop- 
erties and advise with publishers re- 
garding th tote, postions, Harris-Dibble 
42n x. %G TTWee 


, S- $540. is 


HOUSE ORGANS 


ADVERTISING AGENTS: YOUR AC- 
COUNTS can use our high class House 
Organ Service through you. Agency 
commission and protection guaran- 
teed. “Describe type of accounts in 
writing for our plan. TRENDS, 230 
Park Avenue, New York. 


HELP WANTED 


SEASONED ADVERTISING 
EXECUTIVE NEEDED 

Proprietary Mfgr. seeks trained ad- 
vertising man, who can write effec- 
tive, pulling copy; handle all details 
of advertising department, experi- 
enced in drug field; preferably in pro- 
prietaries. Must become immediate 
asset. He should have good past rec- 
ord. Give complete information in first 
letter, stating age, experience, refer- 
ences, education, salary and samples 
of work. Address Box 664, ADVER- 
TISING AGE, New York City. 


CONTACT MAN—Old established ad. 
vertising agency in Chicago has open- 
ing for young man with advertising 
experience. Give full details in first 
letter. Box 665, ADVERTISING AGE, 
Chicago. 


Experienced copy, la 
man, one who has industrial experi- 
ence preferred, for a Chicago direct 
mail service organization. Write com- 
plete details of background and pre- 
vious connection. If satisfactory, in- 
terview will be arranged. Box 671 
ADVERTISING AGE, Chicago. 

LEADING business publication re- 
quires services of experienced sub- 
scription salesmen with successful 
record on trade papers; Boston, Cin- 
cinnati, Detroit and St. uis now 
open; attractive proposition to real 
worker; reply stating exper. and ref. 
Box 654, ADVERTISING AGE, N. Y.C. 


MISCELLANEOUS 


REDUCE OVERHEAD!!! 
Improved process repreduces sales 
letters, bulletins, illustrated advertis- 
ing literature, testimonials, etc., with- 
out typesetting or cuts. 

Rapid, Aecurate and Economical 
600 COPIES—$2.50 
Additional Hundreds—20c 
Samples on Request 
LAUREL PROCESS, 480 Canal St., N. Y. 
NEW! Actual photographs of your 
products on post cards! Create inter- 
est and stimulate business with low- 
cost PHOTO POST CARDS. Send for 
samples and prices today. GRAPHIC 
ARTS PH ae Third & 
Market Sts.. Hamilton, Ohio. 


___USED_OFFICE EQUIPMENT 


OFFICE MACHINERY AT HALF 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewri'ers and Supplies 


PRUITT, INC., 528 Fruit Bldg., CHICAGO 


out and plan 


“McCall’s” Starts New 
Home of the Month Plan 


McCall’s Magazine, in cooperation 
with the division of land developers 
and home builders of the National 
Association of Real Estate Boards, 
has instituted a “Home of the 
Month” plan in a nation-wide pro- 
gram to promote home-ownership. 
A committee will meet once each 
month to select a “Home of the 
Month” from plans submitted by 
members of the division. 

The Real Estate Board’s bulletin 
entitled “Home of the Month” will 
be continued. It will be published by 
McCall’s, and will be devoted ex- 
clusively to the Home of the Month 
as selected by the committee. 


Tells Mail List Methods 


The Policyholders Service Bureau 
of Metropolitan Life Insurance Com- 
pany, which has made a survey of 
methods used by direct mail adver- 
tisers to build and maintain efficient 
mailing lists, has published a report 
of the investigation, entitled “Acquir- 
ing and Maintaining Prospect Mail- 
ing Lists.” 


Moore Leaves FAA 


John F. Moore has resigned as 
acting general counsel of Federal 
Alcohol Administration, Washington, 
D. C., effective Dec. 31. For nine 
years Mr. Moore has been engaged 
in trade practice law, specializing in 
labeling and advertising. 


Hygrade, Davol, Appoint 

Richardson, Alley & Richards Com- 
pany, Boston, has been appointed for 
advertising of Hygrade Sylvania 
Lamp Corporation, Salem, Mass., and 
Davol Rubber Company, Providence, 
R. I. Magazines and business papers 
will be used on both accounts. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and retail- 

ers who sell seed and other herticultural and 
agricultural items to 41,000,000 farmer and 
suburbanite customers. 

Ye will gladly give you A. a, anaiyels of this 
field as it applies to your bu: 


SEED WORLD 


Published every other Friday 
325 W. Huron St. ¥ Chicago, Ill. 


‘You. NEW YORK Gddneos 


Center of Times Square . . Great Theater-ing! 
Close to buying centers .. Great Time-Saving! 
23 blocks to Sth Avenue. . Great Shopping! 
Quiet street—soft beds. . Great Sleeping! 
Courteous employees .. Great Service-ing! 
60-watt bathroom bulbs.. Great Shaving! 
‘Dally rates—from $2.50 . . Small when Paying! 


in the hub of things yet out of the hubbub. 
Write for reseructions. 


24 FLOORS Piccapitiy LUXURIOUS ROOMS 


Hoter Piccaprry 


45" ST. W. OF B'WAY-W. STILES KOONES, MGR. 


AY SCHOOLS 
ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 

LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Deot. L. V., 116 S. Mich. Bivd., Chicago 
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ADVERTISING AGE 
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MAINTENANCE 
OF PRICES CALLED 
IMPRACTICABLE 


(Continued from Page 1, Col. 2) 


Louis, Professor W. F. Gast, Univer- 
sity of St. Louis. 

Others who discussed some phase 
of pricing were Mr. Surface; John A. 
Logan, Food and Grocery Chain 
Stores of America; H. Albert Haring, 
Lehigh University, and Q. Forrest 
Walker, economist for R. H. Macy & 
Co., New York. The allied subject of 
standardization of goods was pre- 
sented by George Burton Hotchkiss, 
of New York University. 

“The first and longest continued ef- 
fort to deal with fair trade prac- 
tices,’ said Mr. Lyon, “has been the 
effort of the common law, which de- 
veloped the principle that competition 
is to be permitted. Decisions sup- 
porting the right to compete are pri- 
marily responsible for changing eco- 
nomic life organized on the basis of 
monopoly and exclusive privilege, 
into one based on the right of indi- 
viduals to enter industries freely and 
to demonstrate a reason for remain- 
ing through competitive skill.” 

Any government agency formed to 
deal with fair trade practices, as- 
serted Mr. Lyon, must be established 
with the same care as in choosing 
members of the Supreme Court of the 
United States and accorded the same 
freedom from political pressure. 

Mr. Walker, the Macy spokesman, 
characterized price-fixing “under the 
camouflage of fair trade laws” as one 
of the vicious stupidities of the 
pseudo-economics of our day.” 

“Retail price problems can never 
be solved by the quack remedy of 
price-fixing,” he continued, “The be- 
whiskered argument that retail prices 
should be fixed at uniform levels like 
the postage stamp is still the first 
and last thought of many groups. 
Defeated in all attempts to secure 
Federal legislation, the price fixers 
have campaigned in State legisla- 


tures, where there is rarely oppor- 
tunity to present the other side. 

“The consumer is entitled to what- 
ever savings may accrue from retail 
competition. We cannot make mer- 
chants by legislation. To pass laws 
sustaining the ‘vending machine’ 
theory of retailing simply retards the 
growth of the true merchant who 
serves as a genuine purchasing agent 
for his patrons. It throttles progress 
toward more economic distribution 
and away from the present cumber- 
some and costly system.” 

Mr. Walker asserted that control 
of consumer markets pre-empted by 
advertised brands is gradually weak- 
ening under the strain of intensified 
competition. He said, somewhat 
satirically: 

“A substantial part of the wastes 
of distribution can be traced to a 
lack of knowledge of consumer de- 
mand. A product may be a complete 
financial failure because the manu- 
facturer followed the conventional 
method of beginning at factory cost 
door, adding overhead and selling 
costs; because his market research 
did not reveal the true character of 
the demand and the conventionally 
established price failed to tap its 
most productive strata.” 

Mr. Logan, executive vice-president 
of the chain store organization, said 
public insistence upon low prices is 
so strong that if it is dammed for the 
moment, it erupts in some new chan- 
nel. There are no less than 6,600 
consumer cooperative buying societies 
in the United States, paying direct 
benefits to 2,800,000 members. Their 
1934 business aggregrated $365,000,- 
000. 

He asserted that chain stores have 
little effect upon independents’ suc- 
cess or failure. 


An Essential Ingredient 


Mr. Surface, the Standard Oil ex- 
ecutive, said recent efforts at price- 
fixing conflict with lessons learned 
during the NRA and still further 
back during the days of the war. 

“Some one failed to put into the 
law any means of compelling consum- 
ers to buy at the stipulated prices, 
and without such a law no regimenta- 
tion of consumers can be completely 
successful,” he commented. 

While hailing the rediscovery of 


PARK AVENUE 


‘AT Sist STREET 


NEW YORK CITY 


Offers to visitors...a truly fine. 
hotel...A distinguished address 


...A convenient location. Large 


luxurious single rooms from §5.... 
double rooms from 57...suites $10 


Direction of J. C. Thorne 
and j. J. Atkinson 


_ jis the offer of a financial saving. Such 
_|operative buying group and abide by 


‘|the choice of their committee. But 
+|book clubs, for instance, would not 


~ jular price.” 


the consumer, Mr. Surface argued 
that much consumer research is 
fraught with danger, since “a change 
in the wording of a question or the 
order in which the question is asked 
may give an absolute reversal in re- 
sults. 

“Yet every day agencies spring up, 
willing to undertake this type of in- 
vestigation without any experience 
or even appreciation of the problems 
involved. Under such conditions, 
consumer research is almost certain 
to prove misleading to many firms, 
and the whole method is in danger 
of being discredited.” 

Professor Haring, who is associate 
professor of economics at Lehigh Uni- 
versity, Bethlehem, Pa., regards agi- 
tation for Fair Trade Laws, already 
passed in ten states, as a direct re 
sult of the conflict between national 
and private brands, and predicted 
they would prove futile. 

“The great advantage of the large 
retailer,” said he, “is that salability 
created for his private brand on one 
item tends to spread itself over all 
other merchandise stocked. The na- 
tional brand creates good will only 
for itself and possibly a small group 
of allied products. The private brand 
better fits a long list of related prod- 
ucts.” 

He concluded with the statement 
that evolution of distribution chan- 
nels to higher levels of efficiency and 
lower cost is necessary, even though 
it forces out the inefficient. 


Servant of Consumer 


Professor Hotchkiss, who is pro- 
fessor of marketing at New York Uni- 
versity, said that standardization and 
grading of products by government 
control will not work. On the other 
hand, voluntary action by industry, 
which follows the dictates of the con- 
sumer, is doing the job and will con- 
tinue to do it effectively. 

“No form of consumers’ standard 
set by a government has continued to 
represent wants and desires of con- 
sumers,” he asserted. “On the other 
hand, the standard fixed by a manu- 
facturer often wins and holds ap- 
proval of the consuming public. He 
merely offers a candidate for their 
election. He may promote the can- 
didacy by extravagant claims, emo- 
tional ballyhoo and big promises, but 
woe to him if his candidate fails to 
deliver the expected service. He is 
subject to perpetual referendum and 
recall. 

“Through daily over-the-counter 
elections the public has been deter- 
mining which trade-marked articles 
shall survive and prosper and which 
shall be eliminated. That is why the 
number of trade-marks visible at this 
year’s automobile show was so much 
smaller than a few years ago. 
Whether the eliminated trade-marks 
were those that deserved elimination 
is a futile question. If a democracy 
exercises its powers unwisely, the 
remedy is not dictation, but edu- 
cation. 

There is only one inducement that 
will lead consumers knowingly and 
voluntarily to forego their present 
freedom of choice and to accept 
cheerfully instead the prescriptions 
and prohibitions of authority. That 


an offer induces people to join a co- 


last long if they merely told mem- 
bers what books to buy—at the reg- 


He closed with the statement that 
some automobile tires gave ten times 
the mileage that the same brand gave 
25 years ago. 

“No form of official supervision of 
quality ever inspired comparable im- 
provement,” he commented, 


Bromberg Adds to List 


M. D. Bromberg and Associates, 
New York, have been appointed rep- 
resentatives for Maschinen -Lloyd, 
Textil Lloyd and _  Electro-Radio 
Lloyd, technical journals serving 
Scandinavia, Poland, Czechoslovakia, 
Austria, Hungary, the Balkans, Lev- 
ante and Palestine. 


Promotes Use of Rice 


The home economics department 
of Southern Rice Industry, New Or- 
leans, La., is using space in south- 
ern newspapers to offer cash prizes 
for the best recipes for cooking rice. 


In addition, it is distributing a book- 


Show Salaries Paid 


Ranking Executives 


William S. Knudsen, executive 
vice-president of General Motors Cor- 
poration, made $211,128 in salary and 
bonus in 1934, the Securities Com- 
mission revealed this week. Alfred 
P. Sloane, Jr., president of the com- 
pany, received $201,000. Twelve other 
General Motors officials received 
more than $70,000, according to the 
commission. 

Salaries of executives of other 
companies were given as follows: 
George M. Moffett, president, Corn 
Products Refining Company, New 
York, $144,750; John H. Berryman, 
president, Crane Company, Chicago, 
$40,416; R. W. Brown, vice-president, 
General Printing Ink Corp., New 
York, $46,198. 


Chicago Club Plans 
Annual Christmas Party 


The 20th annual Christmas party 
given by Chicago’s advertising fra- 
ternity for the benefit of the Off-the- 
Street Club will be held Thursday, 
Dec. 19, at the Stevens Hotel under 
sponsorship of the Chicago Feder- 
ated Advertising Club. The party 
will be a cabaret luncheon, with 
headliners of stage, screen, radio 
and night clubs providing entertain- 
ment. Attendance at this traditional 
gathering will be restricted to 1,700. 
Peggy Chase is general chairman 
of the party, with E. J. Heimer and 
G. J. McKiernan as co-chairman. 


Zachritz First of 
Field’s New Managers 


Under the new form of organiza- 
tion of Marshall Field & Co. manu- 
facturing division, R. O. Zachritz has 
been appointed commodity sales 
manager of the division concerned 
with silk, wool, rayon and cotton 
dress goods and imported white 
goods. 

H. R. Boggs has resigned as as- 
sistant general sales manager of the 
manufacturing division. R. T. Gra- 
ham, credit manager, will assume the 
office temporarily. 


Don Seitz Passes 


Don C. Seitz, 73, business manager 
of the old New York World, died in 
Brooklyn Dec. 4 of a heart ailment. 
He was formerly city editor of the 
Brooklyn Eagle. 


A.N.A. Issues 
New Survey of 
Business Press 


New York, Dec. 5—A study of 
rates and circulations of 280 class, 
trade and technical publications, 
compiled to facilitate a comparison of 
publications serving 30 important 
fields, was issued by the Association 
of National Advertisers, Inc., this 
week. It is available to non-members 
at $5 a copy. 

The study is confined to the 223 
publications which are members of 
the Audit Bureau of Circulations and 
the 57 which are members of the 
Controlled Circulation Audit. It cov- 
ers the years 1929 through June 30, 
1935. 

Information for each of the years 
includes the number of issues, page 
size, total average net paid circula- 
tion, per cent of miscellaneous and 
unclassified trade distribution circu- 
lation, the black-and-white page rate 
for one time and for all issues of the 
year, and the cost per page per thou- 
sand for one time and for all issues. 

In the past year there has been a 
net gain of three A.B.C. trade papers, 
15 publications having become mem- 
bers, while 12 dropped out. 

In accordance with established 
policy, the authors of the A.N.A. 
study have refrained from drawing 
conclusions relative to individual 
publications. Readers are advised 
not to pass judgment on a publication 
until an intimate knowledge of its 
editorial value and contact-worth has 
been acquired. 


Voyage to Tropics 
for G-E Dealers 


General Electric Supply Company, 
Newark, N. J., is completing plans 
for one of the most extensive trips 
ever undertaken in the radio indus 
try for its dealers. 


The S. S. Evangeline will be the 
General Electric dealers’ hotel 
throughout the trip. Among the 
points visited will be the Cartagena, 
Colombia; Colon, Panama; and 


Kingston, Jamaica. 


is u 


150,000 ulation spreads out fan-like 
for 40 miles northeast of Moline and 


ROCK ISLAND—MOLINE, ILLINOIS 
Where Employment Nears New Record 


C.R. O- 


*(Camping Room Only) 


Rea estate agents in Rock Island and Moline are at wits 
end to provide enough housing facilities for long waiting lists. 
Employment in this community’s many factories is ap- 
proaching a new record. Bank deposits are up—b 
lectric power is up—telephones are up—Circulation of 
The Rock Island Argus and The Moline Dispatch is up. These 


uying power 


two FIRST _— cover 9 out of every 10 homes— OUT 
DUPLICATION. 
Illinois’ 4th Largest Market 
Like Siamese Twins, Rock Island and southwest of Rock Island. In politics 
Moline, Illinois, lie side by side. Com- and in circulation, The Rock Island 
mercially and socially, dividing lines (Ill.) Argus and The Moline (Ill.) Dis- 
are non-existent. A rich trade area of atch each covers its own field. Com- 


ined daily net paid circulation of 
these two papers total 30,133. 


The 
Rock Istanp ARGUS 
The M 
OLINE DISPATCH 


let, “200 Ways of Serving Rice.” 


National Rep. THE ALLEN-KLAPP-FRAZIER CO., Chicago, St. Louis, Detroit, New York 
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BROADCAST REVIEW OF TH 


DANCER, WRITER, ACTRESS HIGH, NBC TALKS CHIEF 


os 


lie Les Saban 
Tania Lubov, whose name in English means “Titanic Love,’ 
came to this country from Russia when she was a child. Playing 
in“The True Story Court of Human Relations” under the sponsor- 
ship of the Macfadden Publications (Fridays, 9:30 P.M., E.S.T., 
NBC-WEAF Network) is her latest activity in a career which 
has included modeling, dancing, acting and writing. 


Stanley High, journalist and news commentator, was named recently to the newly 
created post of Director of Talks of NBC. In this post Mr. High will devote his time 
and energies to the development of cultural and educational features. He has been 
with NBC for several years as a news commentator, prior to this an editor of the 
Christian Herald and European correspondent for the Christian Science Monitor. 


Connie Gates may be just the star you're seeking. A 
popular singer of popular songs to the accompaniment 
of unusual piano effects, she now can be heard twice 


A FEW YOUNGSTERS AND MADGE TUCKER 


Directing juvenile programs calls for very 
special talents — and Madge Tucker has them. 
Holding an audition once a week, she selects 
those youngsters out of the dozens appearing 
who have the abilities she wants for this or 
that feature. In the picture at the left a re- 
hearsal for “Our Barn“ is in 
progress. It is broadcast Satur- 
days from 4:30 to 5:00 P. M. 
over WEAF and the Red Net- 
work. 


E MONTH 


RADIO “MAKES” THE PACKAGE 
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The backs of Tastyeast packages now feature various person- 
alities of the radio program which is broadcast every Sunday 
noon over the NBC Blue Network. Adding interest to the pack- 
age, this form of radio program tie-in is exceedingly effective 
merchandising at the point of sale—and afterwards. 


STAR SEEKING? IN THE LAND OF THE SUPER-COLOSSAL 


weekly, Tuesday and Thursday, 6:35 P.M., E.S.T., When NBC dedicated its new Hollywood studios on December 7th, the ceremonies most modern of studios available to the wealth of talent in Hollywood, advertisers 
over an NBC-WEAF Network. Tune her in and listen. were attended by notables of the radio and motion picture worlds. Now with the are offered an even higher type of NBC broadcasting service than in the past. 


BEAUTIFUL LADY 


Two words—beautiful lady—are all the description one 
needs for Irene Rich. For truly she has grown more lovely 
each year. She is the star of the Welch Grape Juice 
series, Fridays 8:00 P.M., E.S.T., NBC-WJZ Network. 
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PHOTOGRAPHIC REVIEW oo ns oom 
OF THE WEEK fe | 


USE DRAMATIC COPY FOR LEGAL LOTTERIES 


TO LEGALIZE LOTTERIES! 


FIFTEEN WORDS OR. LESS MAY BRING YOU $10,000 
SIMPLY WRITE A SLOGAN FOR THIS PICTURE 


Think what you could do with so much cash! Buy a house... travel 
whereveryou wish . .. have an assured income for the rest of your life 
... start in business for yourself . . . enjoy life withrall the fine clothes 


' WHO'S BEHIND THIS? Membership (hich will be by retare mail), yom 
This TONAL CONFERENCE OM TEoAL ste rr i ee rE 
IZING LOTTERIES of which the nationsily Christy pictyre shows in tile anewuncement, The 
Seats see 
tation for « Hational Cause. It ls being conducted nye hogs & 
Sa iitiiiadaieall 
ealy give yourself s chance to wis BIO MONEY 
bet you alse help a greet, important sations! . . . . . - 
=< ABSOLUTELY LEGAL! Frank Coutant, new president of American Marketing Society, is in 
CHARITY BEGINS AT HOME! = iris c.cir“yiame"scieemimge cpce: © What Slogan Does. it Suggest to You? P ‘ 
ssa yt tana rene wanes aS rs Sees ct ae a the center of this group. At left is L. S. Lyon, and at right, John J. 
Somaetcteamacepaiins | iryemeriee se gerne oy oe $20,000 IN PRIZES That is the claim for General Tire's Karol, vice-presidents of the Society, which held a lively annual 
® stad ws beg Amer. thinking of a slogan so that you will be ieady when will be awarded for the 68 best slogans of 15 4 Y H 
Ese tees arte eek | ceiater oan crvm hemes ree onda or lam dering the cw of the Co new product. (Story on Page 2.) meeting at Atlantic City. (Story on Page |.) 
e LOTTERIES has the support of many of the 404't enter. Think what you could do with $10,900 ference as depicted by this picture. 
ween most influential men and women — names you re- SES ae eh Se een 
unday Rear ot ese ite geod fer si 1" PRIZE - - 310,000 


pack- ertaeerpeios SLOGANS LINE THESE! = 2" PRIZE - - 2,500 EXPRESS STOP STATION MAKES ADVERTISING DEBUT 


OM! . Leyes tewt s PRIZE - - 1,000 
—" 


ective It conty you only one daltar to join area examples 4 ‘ ———s 
Stier ccsmtbutien conn cater this en- Hage, Amorioan Woner 90 Weir 5 PRIZES sos ee ® 500 cace _. e oe ee my 
i i ine tie we fier este anew coee Bess «10 PRIZES 200 sn fag ee 
pr te we Home" Ae Be ---. race ite , 
4, Peat your samt ad oddrens plainly om the | TP ee 50 PRIZES - - - ~ 40 cacn 
2, Mail the coupon at once with « dollar bill, as ar picture that . 
fa ; charteies. DON'T DELAY~ MAIL THIS TODAY 


THIS IS YOUR VERY LAST OPPORTONITY ORS. OLIVER HARRIMAN, Pree. yn 
tan 


CONTEST CLOSES NOV. 30m, 1935) === 


I herewith enclose $1 (Check, Cash or Money Order) 


PRIZES AWARDED BEFORE DECEMBER 15a | ic. Sms Sous oi Saccsiiom 


aad 1 Sweepstakes Entry Blank by return mail. - — 
: i : “ eel B WASHING 
Name o . « site & a See ae Shi ee 


} eae Pa , 
THIS COUPON MAY BE WORTH $10,000 TO YOU! - ‘ i 
4 City .... State : 1 ao 


Full-page newspaper advertisement which appeared recently, announcing a $20,000 
contest for a slogan for the National Conference on Legalizing Lotteries, of which 
Mrs. Oliver Harriman is president. The post office has not objected to the copy. 


Gulf Refining Company is featuring this new type of service station in its Pittsburgh advertising. The name is based on the 
(Story on Page 8.) idea that “a single stop will cover all your needs." 


ANNUAL DINNER OF A. B. P. ATTRACTS THRONG OF ADVERTISERS AND PUBLISHERS 


ql i teeeeee th 


serenas® 
ee eo 
eee aeeee 


tisers 
past. 


none #6 ; t 4 ot. 

lovely r 2 eae Ni — 
Juice - 
work. Col. Frank T. Knox, of the Chicago Daily News, mentioned prominently in connection with the Republican presidential nomination, was one of the speakers at the annual dinner of 


Associated Business Papers, Inc., at the Waldorf-Astoria, New York, Monday night. (Story on Page 12). 
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Starting Businesses 


from the Cradle! 


Lord & Thomas, we believe, have a unique record 
in this field, where the mortality rate is high 


IS one thing to develop new win- 
ning sales ideas for an advertiser 
whose success is already established. It 
is a much more difficult one to start 
from scratch and advertise an infant 
industry into a robust and profitable 
maturity. 

Yet Lord & Thomas have a unique 
record in this field, where the mortality 
rate is high. 

Many of today’s successful adver- 
tisers have had Lord & Thomas from 
the start. Many infant products chris- 
tened by us are household words today. 

Some such clients have been with us 
10, 20, 30 years. They won for the sole 
reason that right advertising has deliv- 
ered intrenched leadership and rich re- 
wards year after year. It is the only kind 
of advertising that Lord & Thomas rec- 
ognize — Salesmanship-in-Print gauged 
by net profits. 

It is this principle which guides us in 
our work for new advertisers who came 
with us last year and this year—adver- 
tisers who, we believe, will be leaders 
10, 20 and 30 years from today. 


What this means in Experience 
Pioneering in new fields over 63 years 
has brought rich rewards not only to our 
advertisers, but invaluable experience 
to Lord & Thomas. 

We have learned what fails as well as 
what succeeds. While we are the last to 
claim infallibility, we have cashed in 
and capitalized our failures—they are 
not repeated. 

In copy-testing, in radio showman- 


ship, and in many other sound practices 
which are accepted today as fundamen- 
tals in advertising, Lord & Thomas 
were the pioneers who developed them 
to their greatest effectiveness. 

There are many well-known busi- 
nesses in whose inception we were privi- 
leged to play a leading part. Their 
problems, as with most new industries, 
embraced not only Salesmanship-in- 
Print, but merchandising, distribution, 
markets and dealers. 

It is a source of pride to us that these 
diverse businesses—now grown to a ro- 
bust and outstanding maturity—still 
entrust their advertising to Lord & 
Thomas. 

We are equally proud that among our 
new clients today, several are starting 
fresh from the cradle. Businesses which 
bid fairtorepeatthe success of the others. 


Here are a few Examples 


— Seven months ago, a brand new chal- 
lénger made its appearance on the ho- 
rizon of the most bitterly contested 
ground in the drug business. Strategy 
was planned with the help of Lord & 
Thomas. Within 60 days, nation-wide 
distribution and display was an accom- 
plished fact. Sixteen radio announce- 
ments brought requests for more than 
2,000,000 samples. Sales volume today 
exceeds $40,000 a month, and is on the 
rise at a geometric rate! 

* * * 


—Twenty-eight years ago, Lord & 
Thomas assisted a group of western 
fruit growers in forming a Coopera- 


tive. An original venture of $3000 in 
lowa—a test campaign—marked their 
entrance into advertising. Today, this 
client has seen the per capita consump- 
tion of oranges increased from 32 to 
72ayear, 4» » «& 


—Twenty years ago, Lord & Thomas 
were asked to advise on the launching 
of a new dentifrice. Our counsel was 
sought not only along the line of adver- 
tising, but in regard to fundamental 
strategy of manufacture, merchandis- 
ing and distribution. Aggressive Sales- 
manship-in-Print lifted it to the top of 
the sales field—a world position which 
it has steadily maintained despite in- 
creasingly stiff competition. 
t+ * * 


— Twelve years ago, a client’s adroit 
mind discovered merchandising possi- 
bilities in one of his by-products. To- 
day, it has created a whole new indus- 
try, with hundreds of imitators. But 
true Salesmanship-in-Print continues 
to maintain its dominance. 


A Product Need Not be New 


These are the stories of a few of the 
many advertisers who continue to reap 
the rewards of Salesmanship-in-Print, as 
practiced by Lord & Thomas. 

Nor does a product have to be new— 
likethesementioned—toyield new adver- 
tising ideas. Men with feel for ideas that 
sell often dig great advertising success 
out of seemingly barren, or worked-over 
ground. Some of our greatest successes 
are made with products in which others 
fail to find the winning Reason-Why. 


LORD & THOMAS - ad VEItISINE 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 
Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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